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Over 100 years of Quality and Innovation
Speed Queen Commercial Quality Washers and Dryers

• Built to do 25 years worth of laundry 
• 5 years parts and labor warranty (select models)

• Full tub wash and rinse
• Superior wash action gets clothes cleaner, faster.

TV and Appliances • Kingston • Exeter • Shop 24/7 at www.voitektv.com
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“Why should Ken Pollock Platinum Certified
Pre-Owned be your only stop for your next car?” 

- Complimentary 1st Service
- Full Tank of Gas with Any Purchase

- Complimentary Loaner Car with Pick-Up & Drop-Off
- Award Winning Sales and Service Staff 

 “We’re Proud to Give Our Customers MORE Than Just the Best Price”
339 Highway 315, Pittston, PA • 570-301-6915 • www.kenpollockcertified.com
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Loyalty Pays at Shursave!

Visit one of your locally owned and operated  neighborhood Shursave Family Supermarkets Today!

www.shursavemarkets.com

ShurSave Shoppers Earned Up to $25 TowardsTheir
Thanksgiving Dinner!

They Also Paid A Low Low Price ForTheir
Frozen Turkeys - Only .49¢ lb.
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Change is inevitable...
Shursave is making strides towards 

Innovations in shopping!

Make Shopping ListsClick on e coupons Find RecipesDownload In Seasons
Magazine

Shursave has Healthy in Mind!  Eat Right for Life !!!
Better for You Brands like Full Circle and Natures 

Finest and more Organic items arriving daily!!

We also offer time saving technology for your 
iphone or computer

Click and save with E Coupons – its effortless!

Fetch mobile shopping app is available 
in some stores and expanding!

Some things should remain the same!
Shursave is located in your neighborhood providing
Great Customer Service in all of our departments!! 
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Welcome, all:
The lure of
NEPA is strong

About a decade ago, I had a job offer from a major daily 
newspaper in Oklahoma.

Professionally, it was a good opportunity. The publisher 
wouldn’t give me a job description when I asked for it.

“That’s up to you,” she told me. “Make it whatever you 
want it to be.”

It’s hard to turn down a job in which you get to decide 
the path of a position.

But when the time came to either accept the offer or 
not, I couldn’t do it. Leaving the mountains and valleys of 
Northeastern Pennsylvania just wasn’t right for me.

My reasons for staying were numerous. 
Certainly, they were different from the 
ones the businesses we’re featuring in this 
“inNOVAtion” special edition have for start-
ing here and flourishing.

We’re all familiar with those reasons — 
proximity to two interstates, an employ-
ment force with a strong work ethic, the 
low cost of doing business in the region, 
and an abundance of business parks.

You’ll find many Luzerne County busi-
nesses citing those reasons in this three-
part special section. Whether it’s a business 

off to a successful start (Emerging section), a longtime 
company spreading its wings (Expanding), or a company 
thriving (Excelling), they all could cite any of the above 
reasons as contributors to their success.

But honestly, none of those were big factors in my deci-
sion to remain in the region.

When I sat down to consider the pros and cons of 
moving to a job in Oklahoma City, I realized there were 
several reasons that make living in NEPA special, and 
many I never considered until I was forced to mull leaving 
the area.

I probably could fill all of inNOVAtion with a list of 
things that make our region great, but I’m going to stick 
to a few that are nearest and dearest to my heart.

Let’s start with the change of seasons.
If you enjoy all four, Northeastern Pennsylvania is the 

place to be.
Typically our winters are mild enough to enjoy winter 

sports without much hassle, our springs and summers are 
pleasant without many days of oppressive heat, and our 
falls feature some of the most spectacular foliage in the 
country.

If you don’t believe me, just listen to a newcomer to the 
area — Penn State Wilkes-Barre Chancel-
lor Dale Jones.

“The mountains of the area are abso-
lutely stunning,” Jones told a group at the 
Westmoreland Club for the campus’ Execu-
tive Management Series earlier this month. 
“And the foliage of the Wyoming Valley is 
unequaled in the eastern United States.”

Then there’s the food, which to me 
means one thing — the greatest pizza in 

the world.
Could any of us really face a future without another cut 

of Old Forge-style or a Friday night pie from one of the 
Ricci family’s fabulous shops? I can’t get through a week 
of work without at least one co-worker asking, “Can we 
get Angelo’s sweet sauce tonight?”

That pizza is the perfect pregame meal for a Scranton/
Wilkes-Barre RailRiders or Wilkes-Barre/Scranton Pen-
guins game.

If sports isn’t your thing, there are plenty of venues for 
a show.

The F.M. Kirby Center for the Performing Arts and the 
Mohegan Sun Arena bring in major shows and concerts.

On a smaller stage, our community theater scene is 
thriving. Little Theatre of Wilkes-Barre, the Music Box 
Dinner Playhouse and the Nuangola Grove Center & 
Theatre are just some of the fine spots to see a locally 
produced show. And if you’re lucky — and if I can find 
the time — you might even have the pleasure of seeing 
me perform.

The local music scene also is thriving. On any given 
night, area residents can be entertained by the likes of 
Suze, Black Tie Stereo, Kate Hearity or a host of other 
musicians.

If you enjoy the outdoors, as I do, NEPA has plenty to 
offer there, too.

The region’s parks are gems.
Frances Slocum State Park is the perfect place for bird 

watching, fishing, boating or hiking. And Kirby Park is 
a great place to take the kids, play in a softball game, or 
enjoy any of several festivals held throughout the summer.

And then there is our riverfront, perhaps the most 
underappreciated amenity in the area.

The levee system is perfect for fitness enthusiasts, 
whether they’re joggers, cyclists or walkers. Millennium 
Circle has been host to yoga classes, food truck festivals 
and concerts.

And, of course, there are mountains. The same ones 
Jones said he noticed more than two decades ago when 
he was driving through the region on his way from Syra-
cuse to Washington, D.C., while he was completing his 
doctoral studies at Syracuse University.

“I drove through Wilkes-Barre on Interstate 81 many 
times,” he told the group at the Westmoreland Club, “and 
I gazed out the window into the expansive valley below, 
thinking that’s a big city with some awesome mountains 
for hiking and a lot less snow than Syracuse.

“I dreaded driving another 150 miles and often wished 
I could end my journey right here in Wilkes-Barre.”

However, if you really need to leave the region to find 
fun, you can be in Philadelphia or New York in just a 
couple of hours.

I guess those highways were a factor in me sticking 
around. 

For me, I know now the old saying is wrong. You can’t 
take this boy out of Northeastern Pennsylvania.

Joe Soprano is the Times Leader’s News Editor. He was born on Long Island but 
has called the Wyoming Valley his home for 48 years.

Joe 
Soprano
Staff 
columnist

By Jennifer Learn-Andes
jandes@timesleader.com

WILKES-BARRE — The run-
down condition of the historic 
New Jersey Central train station 
property bothered developer 
George Albert.

“Many of us are courting com-
panies and trying to bring them 
downtown, and we really don’t 
want to showcase the entrance 
into town by showing that prop-
erty,” Albert said of the site at 
the corner of Market Street and 
Wilkes-Barre Boulevard. “We felt 
compelled to do something.”

He and other investors under 
the umbrella of Market Square 
Properties Development LLC 
bought the 6.36-acre train station 
site from the Luzerne County 
Redevelopment Authority for 
$1.2 million last year. The deal 
includes a strip mall and vacant 
lots.

Albert has said $7.5 million to 
$8.5 million will be invested in 
renovations and new construc-
tion at the site. There’s already 
a marked improvement now 
that contractors have remodeled 
much of the interior and exterior 
of the strip mall, completed some 
paving, and removed an assort-
ment of newer additions from the 
original brick station, which was 
built in 1868.

Albert said he expects work at 
the site to be completed in 2018.

The new construction will have 
a traditional look to blend in 
with the train station and nearby 
landmark Stegmaier Building 
— which houses federal offices 
— and other historic structures, 
Albert said.

The four-phase project’s 
first stage — renovation of the 
10,000-square-foot strip mall — 
began last year and is about 85 
percent complete, he said. The 
building will house four tenants 
— two existing and two new.

The new tenants will be 
Domino’s Pizza and the MKSA 
cosmetology school. Salon Plus, 

a current tenant, was contemplat-
ing leaving but opted to stay in 
renovated space due to the new 
development plans, Albert said.

Jeff Thomas leases the remain-
ing 2,800-square-foot space for 
his three businesses — Gold Star 
Digital Document Services, a full-
service digital print shop; Busi-
ness Office Systems Inc., which 
sells and services Konica Minolta 
business equipment; and JT Bil-
lyboxes, a packing and shipping 
operation.

Thomas moved into the strip 
mall in 2010, optimistic the site 
someday would be redeveloped 
so he wouldn’t have to face the 
dilapidated train station for long.

The county redevelopment 
authority acquired the property 
at the county’s request in 2006 by 
using $5.8 million in county com-
munity development funds, but 
the authority had no money to 
develop the site.

Confident Albert’s site takeover 
was cemented, Thomas added 
JT Billyboxes about a year ago 
to capitalize on the expected 
increase in foot traffic at the com-
plex due to improvements.

“We figure it will be more 
retail-friendly. It’s a much nicer 
atmosphere,” Thomas said.

Albert said he expects to break 
ground on the second phase, the 
train station renovation, in May 
and complete that part of the 
project by late fall.

The building will house 
Albert’s offices, the county’s 
Convention and Visitors Bureau 
— which will relocate from 
Public Square — and a yet-to-be-
announced business.

“It took us a year, but we found 
a professional business that 
would want that class-A, really 
nice, beautiful space,” Albert 
said.

Renovating the train station 
will cost about $750,000, which 
is more expensive than tearing 
down the historic structure and 
building new, Albert said. The 
building had attracted stray cats 

and the homeless in recent years.
Maintaining historic structures 

is an “integral part” of downtown 
redevelopment, and the train sta-
tion was close to meeting its life 
expectancy, Albert said.

“You could argue that it has, 
but we’re going to make that 
investment to restore that prop-
erty,” he said.

Phase 3 of the project is con-
struction of a Burger King at a 
corner parcel that once housed 
Palooka’s Diner, which was sold 
and relocated around 1996.

Dueling court actions must be 
resolved before the eatery can 
be built, however. The owners 
of an adjacent parcel leased to 
the McDonald’s on Northampton 
Street — Thom Greco and his 
company, TGRG L.L.P. — say a 
Burger King is not permitted on 
the Market Square lot due to a 
no-competition covenant.

Market Square Properties 
Development argued the cov-
enant was implemented without 
authority and should be declared 
unenforceable.

Market Square’s final phase in 
its renovation project is construc-
tion of two buildings to house 
retail and commercial tenants, 
Albert said.

The developer is using a drone 
to periodically take before-and-
after photographs capturing the 
transformation, which he predicts 
will wow the public.

Another development compa-
ny, Greenspace Properties LLC, 
is seeking new tenants for the for-
mer Stegmaier Bottling House on 
Wilkes-Barre Boulevard, which 
faces the train station.

Thomas Romanowski, presi-
dent and CEO of Greenspace, 
said he is “thrilled” the station 
site is being cleaned up and 
enhanced.

“We’re just happy that’s being 
developed. That could only help 
what we’re trying to do,” he said.

The former beer bottling plant 
is used for document storage, 
but the 100,000 square feet of 
space can be converted for retail 
or commercial establishments, 
possibly with apartments on the 
upper floors, Romanowski said. 
The adjacent former Nelson 
Manufacturing property would be 
demolished to create a parkade 
for building tenants and visitors.

Like Albert, Romanowski sup-
ports adapting old structures for 
new uses.

“We must keep the history in 
our cities and towns,” he said.

Reach Jennifer Learn-Andes at 570-991-6388 
or on Twitter @TLJenLearnAndes.

Train station project 
gaining steam in WB

Aimee Dilger|Times Leader
Developer George Albert, photographed at a think center inside the innovation center he owns in downtown Wilkes-Barre, said 
he took on renovation of the historic New Jersey Central train station property at the corner of Market Street and Wilkes-Barre 
Boulevard	to	preserve	history	and	improve	the	appearance	of	a	city	gateway.

Market Square Properties Development LLC released this development plan for the 
site	at	Market	Street	and	Wilkes-Barre	Boulevard	in	downtown	Wilkes-Barre.

Aimee Dilger|Times Leader
The historic portion of the former New Jersey Central train station in downtown 
Wilkes-Barre	is	more	visible	now	that	newer	additions	have	been	removed.	At	the	rear	
is	a	strip	mall	that	is	under	renovation	to	house	two	current	and	two	new	tenants.

•	What: Renovation and new 
construction at the site of the 
historic New Jersey Central 
train station property in 
downtown Wilkes-Barre
•	Developer:	Market Square 
Properties Development LLC
•	Completion	date:	2018
•	Notable: The train station 
was added to the National 
Register of Historic Places in 
1975.

TRAIN STATION PROJECT

Jones
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By Jerry Lynott
jlynott@timesleader.com

WILKES-BARRE 
— The dizzying array 
of figures delivered by 
Larry Newman fell into 
place in his explana-
tion of what’s happen-
ing with the growing 
number of people living 
downtown.

• 112, 7 and 5.
• $9.4 million.
• 38, 35 and 18701.
• 46, 37, 28 and 22.
The biggest changes 

in downtown Wilkes-
Barre occurred from 
2010 to 2015, Newman 
said before delving into 
the data.

“There have been 
112 new, market-rate, 
not subsidized, lofts 
and apartments in 7 
different rehabilitated 
buildings in the past 5 
years,” said Newman, 
executive director of 
the Diamond City Part-
nership, the nonprofit 
organization devoted 
to downtown revitaliza-
tion.

In the mix he listed 
the former South Side 
Bank that’s home to the 
Le Manhattan Bistro 
on South Main Street, 
the Luzerne Bank build-
ing on Public Square, 
the former Wyoming 
National Bank and 
Citizens Bank build-
ings on West Market 
Street, Hampton Park 
East and West on East 
Northampton Street, 
and the Alleghany Lofts 
on South Main Street.

“That represents 
$9.4 million in new 
investment. None of it 
involves public fund-
ing,” Newman said.

He didn’t include the 
40 units in the PNC 
Bank building that 
D&D Realty is convert-

ing into luxury apart-
ments in its Riverview 
West project and is 
receiving tax breaks on 
until 2024 due to its 
inclusion in a Keystone 
Opportunity Zone, the 
state program designed 
to encourage job cre-
ation and development. 

Development of 
old space isn’t new. 
It’s crucial for a city’s 
progress. However, the 
newest development in 
the transformation of 
downtown Wilkes-Barre 
is who’s moving in and 
why.

Newman, who lives 
downtown in a house 
with his wife and three 
children, said it has 
a lot to do with the 
groundwork laid over 
the years that brought 
jobs, businesses, res-
taurants, bars and 
entertainment and 
recreational options to 
the heart of Luzerne 
County’s largest city, 
which has a popula-
tion of approximately 
41,000, according to the 
latest Census data.

“The result of that is 
that we have seen a dra-
matic increase in a por-
tion of the downtown 
population that can be 
characterized as young 
college graduates,” he 
said.

When given the 
opportunity to live in a 
subdivision, out in the 
country or in traditional 
owner-occupied hous-
ing, they’ve selected the 
downtown and what it 
has to offer, Newman 
said. “It’s about giving 
people choices.”

That’s happened by 
design instead of by 
accident, and there’s 
a lot of credit to go 
around, according to 
Wico van Genderen, 

CEO of the Greater 
Wilkes-Barre Chamber 
of Commerce.

The business com-
munity, government 
leaders, Wilkes Uni-
versity and King’s 
College, residents, and 
tech companies such as 
Pepperjam, LSEO and 
ReferLocal make up the 
strong coalition that set 
the downtown develop-
ment into motion more 
than 15 years ago and 
have maintained the 
momentum, van Gen-
deren said.

“Those are millenni-
als that are coming into 
this town, that want 
to stay in this town, 
that want to live in this 
town, that want to make 
this a secure, walking, 
walkable, vibrant city. 
Those are exactly the 
type of folks that are 
attracted to this,” van 
Genderen said.

Back to the figures.
Newman cites U.S. 

Census data to further 
support his point about 
the downtown’s attrac-
tion to millennials who 
have college degrees.

“Between 2000 and 

2015, 38 percent of all 
citywide growth in resi-
dents who are college 
graduates under the age 
of 35 occurred within 
only 8 percent of its 
land area — the 18701 
ZIP code (for the down-
town),” Newman said.

To emphasize the 
data’s significance, he 
compared the percent-
age of the population 

of college graduates in 
the 25-to-34 age bracket 
who live in the down-
town to other geograph-
ical areas:

• 18701 ZIP code, 46 
percent.

• Pennsylvania, 37 
percent.

• Luzerne County, 28 
percent.

• Wilkes-Barre, 22 
percent.

If the 25-to-34 demo-
graphic doesn’t like 
what’s available, they 
go elsewhere, Newman 
said.

“The opportunity to 
live downtown is really 
the glue that holds 
young professionals in a 
region,” he said.

Reach Jerry Lynott at 570-
991-6120 or on Twitter @
TLJerryLynott.

Hot property in downtown Wilkes-Barre

Photos by Sean McKeag | Times Leader
Real estate developers such as D&D Realty have found a sweet spot for luxury apartments in Wilkes-Barre’s downtown, where young 
college	graduates	want	to	live,	work	and	socialize.

• The percentage of college graduates under 
the age of 35 who live in the 18701 ZIP code, 
covering downtown Wilkes-Barre, doubled to 
9.3 percent from 4.6 percent between 2000 
and 2015, according to the U.S. Census.

DOWNTOWN FACT

By Jerry Lynott
jlynott@timesleader.com

WILKES-BARRE — Not 
only do the Ds in D&D Realty 
develop existing buildings 
into apartments, they live in 
them, too.

That fact is a testament to 
the quality of their company’s 
work and a commitment to 
the nearly $10 million Nick 
Dye and brothers Casey and 
Adam Donahue have invested 
in their real estate projects.

“We’re local guys. We’re 
here,” Casey Donahue said.

Having the owners close by 
is a selling point to tenants 
who feel comfortable knowing 
the developers are connected 
to their projects in more ways 
than one.

The real estate investment 
company has developed three 
properties in downtown 
Wilkes-Barre and has a fourth 
underway: their largest, the 
$4.5 million Riverview West 
in the former PNC Bank build-
ing on West Market Street.

When that project, which 
comprises 40 new upscale 
apartments, is completed by 
the end of the summer, D&D’s 
portfolio will total nearly 200 
units covering 225,000 square 
feet. Within Wilkes-Barre, 
D&D has 110 units made up 
of apartments, offices and 
rentals.

The trio relies on teamwork 
to see their jobs through, 
going back to the days when 

they played college football.
Dye, 30, originally from 

Montgomery County, and 
Adam Donahue, 30, from 
Scranton’s West Side, were 
teammates at Ursinus College 
in Collegeville. Meanwhile, 
Casey Donahue, now 31, 
played at Temple University in 
Philadelphia.

“Casey and I head the 
financing, development, leas-
ing, and property manage-
ment of all of D&D Realty 
projects. We share many of 
the same responsibilities,” 
Dye said.

Casey Donahue also is a 
licensed real estate agent, and 
his brother is a licensed gen-
eral contractor.

“Adam owns Deadline 

Construction, which is D&D 
Realty’s vertically integrated 
general construction compa-
ny,” Dye said. In addition, he’s 
in charge of maintenance and 
repair for all D&D properties, 
Dye said.

Adam said the company 
knew there would be an 
opportunity to grow because 
of the abundance of foreclo-
sures available after the sub-
prime mortgage crisis, which 
lasted from 2007 to 2010.

“With that said, we knew 
there would be plenty of 
obstacles to overcome, and 
that the growth of the busi-
ness would depend on how we 
handled those obstacles,” he 
said.

The first job they tackled 

was a house in Scranton pur-
chased for $12,000 in 2010. 
They then looked to Wilkes-
Barre, where they started 
with the Hampton Park East 
mixed-use property on the 
corner of East Northamp-
ton and South Washington 
streets. They developed the 
adjacent property into Hamp-
ton Park West. The Alleghany 
Lofts on South Main Street 
followed, and they’ve relied on 
private investors to fund the 
projects.

There’s a demand for D&D 
luxury apartments for those 
who want to live the “walk-
to-everything” lifestyle, Dye 
said. Rents range from $950 
to $1,750 a month.

“We’re bringing in the type 
of tenants that want to live 
downtown. The demographic 
is generally between 25 and 
40,” he said. A lot of the ten-
ants work downtown, and 
nearly a third work at the 
local hospitals.

“And they are the demo-
graphic that have the dispos-

able income to support all 
of the recreational amenities 
that are growing in the down-
town,” Dye said, adding that 
the average household income 
in those properties is approxi-
mately $100,000.

The first three of D&D’s 
properties were fully leased 
before they were finished. 
Riverview West looks to do 
the same.

Dye said 28 of the 40 apart-
ments are pre-leased.

But D&D isn’t the only 
player in town. Across the 
street from Riverview West 
are two other developments, 
in the former Citizens Bank 
and Wyoming National Bank 
buildings.

Dye and the Donahues said 
the competition is healthy, 
and they welcome it. They 
said they benefit, and so do 
the city and tenants, who 
can choose from a variety of 
options.

Reach Jerry Lynott at 570-991-6120 or on 
Twitter @TLJerryLynott.

Upscale apartments the goal for D&D Realty

Sean McKeag |Times Leader
Adam Donahue, Nick Dye and Casey Donahue are the Ds in D&D Realty and have 
made a mark in downtown Wilkes-Barre by transforming vacant buildings into 
upscale	apartments.	They	have	invested	nearly	$10	million	in	their	projects	and	
have	approximately	200	units	in	their	properties.

• Year opened: 2010
• Owners: Nick Dye, Adam Donahue, Casey Donahue
• Address: Hampton Park Building, 45 E. Northampton St., 
Suite 106, Wilkes-Barre
• Phone: 570-704-2343
• Facebook: facebook.com/DDrealtygroup
• Notable: Owners Nick Dye and Adam Donahue played 
football at Ursinus College. Casey Donahue played at Temple.

D&D REALTY GROUP

Millennials are flocking to downtown apartments such as this one on East Northampton Street 
in	 Wilkes-Barre.	 Forty-six	 percent	 of	 the	 city’s	 college	 grads	 in	 the	 25-to-34	 age	 bracket	 live	
downtown.
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Biology Department Chair Angela Asir-
vatham sits with junior Atasha Rehrig 
in front of a computer-screen image that 
looks like a blurry closeup of Christmas 
tree lights.

“This is basic science,” Asirvatham 
said in describing something that, to the 
lay person, is anything but basic.

The screen displays nuclear proteins 
stained so they show up under the micro-
scope, allowing a researcher to track 
those proteins.

Asirvatham has spent 12 years 
researching the growth of Schwann cells, 
which are critical in sheathing neuronal 
axons. The work has breakthrough poten-
tial in helping the body repair injured 
neurons, which in turn can prevent 
impulses from transmitting through the 
spinal cord. The outcome could be suc-
cessful treatment of spinal cord injuries 
or diseases such as multiple sclerosis.

Asirvatham worked closely over the 
summer with Rehrig and another stu-
dent, Michael Blazaskie, studying two 
proteins. Working under a summer 
scholarship set up by Misericordia, the 

students spent 40 to 
50 hours a week in the 
lab, at whatever times 
were necessary to 
accommodate the natu-
ral growth and activity 
of the cells.

Rehrig ultimately 
helped show that one 
protein may have some-
thing to do with the 
generation of myelin, 
a crucial component in 
repairing damaged neu-
rons. The work proved so important they 
presented their research during confer-
ences at the state, national and interna-
tional levels.

It’s a textbook example of Misericor-
dia’s emphasis on mentorship, Asir-
vatham said. It often can take at least 
two years of regular semester work for 
students to produce something of such 
note, yet this happened in one summer of 
intense work by two students every day.

And while Rehrig concedes the 
research only reinforced her decision to 

go into physical therapy, she said it 
increased her confidence and ability to 
work independently, skills that will apply 
to any vocation.

By Mark Guydish
mguydish@timesleader.com

Protein research that 
could treat spinal cord 
injuries, new business 
leadership degrees, and 
a century-old building 
renovated to teach future 
engineers.

All are prominent 
examples of how Luzerne 
County’s big three insti-
tutions of higher learning 
are transforming to meet 
a dramatically different 
future.

Asked to tout their 
most compelling efforts 
at the moment, King’s 
College, Wilkes Univer-
sity and Misericordia 
University all are looking 
ahead.

Reach Mark Guydish at 570-
991-6112 or on Twitter @
TLMarkGuydish

Big plans from the county’s big three

Fred Adams | for Times Leader
In an office full of memorabilia from his work in corporate America, John Loyack, King’s College 
vice president for business affairs, talks about plans to convert the former Spring Brook Water 
Supply	Co.	building	into	the	home	of	the	college’s	growing	engineering	programs.

Paul Lamore, 
director of the 
King’s College 

engineering 
program, discusses 

plans to introduce 
civil and mechanical 

degrees in that 
field.

Fred Adams | for 
Times Leader

A rendition of the Franklin Street side 
of	the	Spring	Brook	Water	Supply	Co.	
building after renovations by King’s 
College.

Sean McKeag | Times Leader
Dean	Abel	Adekola	says	he	foresees	the	Jay	S.	
Sidhu School of Business and Leadership earning 
a	national	reputation	within	five	years.

Sean McKeag | Times Leader
The stock market ticker room at Wilkes University allows 

business students to learn the intricacies of working with 
trading	software	and	computers	used	on	Wall	Street.

A rendition of the back side of 
the Spring Brook building after 

renovations by King’s College, with 
an	elevator	tower	added.

Misericordia University, Dallas

Wilkes University,  
Wilkes-Barre

Abel Adekola beams when talking about plans since 
he took over as dean of the Jay S. Sidhu School of 
Business and Leadership last summer, but you can get 
the vibe from students as well.

“Keep a lookout for all of the great changes Dr. 
Adekola has planned,” junior finance major Aaron Sad-
owski said while taking a break from practice in the 
mock stock-exchange computer room. “He’s a breath of 
fresh air to this school.”

Adekola, a native of Nigeria, is moving to expand 
offerings to include bachelor’s degrees in financial 
management, financial accounting, and logistics. He 
has gotten preliminary approval for a new hospitality 
leadership program, and he’s working to set up a sum-
mer program to host students “from all over the coun-
try to learn about investment.”

“We want to focus on leadership,” Adekola said. 
“Our new slogan will be Sidhu means leadership.”

The school has set up a student advisory board that 
includes junior Cassidy Clement, who praised the 
chance to give her opinion to the dean.

Her first advice?
“I told him to start wearing suits in Wilkes blue,” the 

marketing major quipped.
Adekola also wants to collaborate with other col-

leges at Wilkes. He said he foresees joint engineering 
management and aviation management programs 
with the school of engineering management, a joint 
program with the school of pharmacy, and a five-year 
master’s program with the college of arts, humanities 
and social sciences.

All told, he said he sees the business school earning 
a national reputation within five years.

King’s College, 
Wilkes-Barre

John Loyack, vice president of 
business affairs, sits in an office 
rich with memorabilia from his 
days at Union Pacific Corp. — a 
model-train buff’s dream room — 
touting plans to convert a 1910 
building into the home of new 
engineering programs.

“It will house two new pro-
grams launching this fall — civil 
engineering and mechanical engi-
neering with an industrial focus,” 
Loyack said. “There is not a civil 
engineering program in the area 
today, and even the mechanical 
engineering program will be dif-
ferent from what’s available.

The Spring Brook Water Sup-
ply Co. building, constructed in 
1910 and purchased by the col-
lege in 2014, is ideal for the mix 
of classrooms and labs needed.

The building is at 30 N. Frank-
lin St.

Mechanical engineering is “the 
most popular program in the 
Lego generation,” engineering 
program director Paul Lamore 
said, referring to the popular 
building-block toy company that 
has developed kits that create 
miniature replicas of famous 
buildings.

A four-year civil engineering 
degree dovetails with the school’s 
arrangement that allows three 
years at King’s and two at the 
University of Notre Dame, earn-
ing two bachelor’s degrees. Stu-
dents who may not be interested 
in the Notre Dame program still 

Sean McKeag | Times Leader
Misericordia University associate biology 

professor Angela Asirvatham, right, and 
student Atasha Rehrig sit near computer 

equipment used to analyze cells responsible 
for	repairing	damaged	spinal	cords.	Research	
done by Rehrig identified a protein that may 
be responsible for repairing neurons so they 

can	transmit	signals	through	the	body.

will be able to gain a four-year 
engineering degree without leav-
ing King’s, Lamore said.

Loyack said the school expects 
to spend about $6.5 million on 
renovations, to be completed by 
the fall of 2018, and Lamore pre-
dicts about 175 students will sign 
up for the two new engineering 
programs over the first five years.
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By Joe Dolinsky
jdolinsky@timesleader.com

WILKES-BARRE — Dr. Del 
Lucent raves about science.

For the 37-year-old Wilkes 
University professor, the 
enthusiasm appears to flow 
naturally. It’s the same passion 
that took him from Pittston 
Area High School to Palo 
Alto, Calif., where he earned 
his doctorate at Stanford. A 
three-year stint conducting 
research in Australia followed, 
but despite the lure of the 
Land Down Under, Lucent 
longed to return to Northeast-
ern Pennsylvania.

His work in computational 
biology, the broad term used 
to describe how computers 
are used to simulate biological 
systems and analyze biologi-
cal data, solves problems dif-
ficult to crack through other 
means. Such techniques help 
spur breakthroughs in science, 
including the ability to cure 
diseases.

Now in his fifth year as an 
assistant professor of physics 
and bioengineering at Wilkes, 
Lucent recently sat down 
with the Times Leader in a 
question-and-answer session 
to discuss his passion, his 
career path, and what brought 
him home.

Some of Lucent’s comments 
have been edited for brevity.

Q: What education 
and background 
do you have?

A: I’m a local boy; I 
lived in Inkerman 
and spent a tremen-

dous amount of my time with 
my grandparents, who lived 
in Duryea. I’m also a first-
generation college student and 
Pittston Area graduate. I went 
to Wilkes thinking I wanted to 
be a doctor.

Fortunately, my first year at 
Wilkes I had a number of star-
tling revelations. Key among 
them was my love for science 
and scientific research. I 
had the opportunity to work 
with my professors in their 
research labs as early as my 
second semester, and this real-
ly went a long way to set me 
on my path. I double majored 
in biology and physics, mostly 
because I couldn’t decide 
which one I liked more. While 
at Wilkes, I was able to earn 
decent grades and do quite a 
bit of research.

With the support of my pro-
fessors, I was able to earn an 
undergraduate research fellow-
ship, which afforded me the 
chance to do my first fledgling 
“biophysical” experiments 
as an undergraduate and to 
present the results at national 
meetings. All of this made me 
a good candidate for some 
very competitive graduate 
programs, and when the time 
came to choose between biol-

ogy or physics, I learned I can 
do both by getting my Ph.D. in 
biophysics.

So I went to Stanford Uni-
versity in 2004 to get my 
Ph.D. I transitioned from 
biophysicist to bioengineer, 
where I used my understand-
ing of protein folding and 
dynamics to design enzymes 
for use in bioremediation. 
After working in Australia for 
almost three years, I began to 
miss my home and family.

Eventually, I discovered 
an opportunity to go back to 
Wilkes University to help re-
institute our undergraduate 
physics program as well as to 
help start a master’s program 
in bioengineering. I jumped at 
the opportunity to work in my 
hometown alongside my men-
tors at my alma mater.

Q: What made you 
want to return to 
the region?

A: Wilkes-Barre is a 
really wonderful 
and special place, 

where we are surrounded 
by deep, rich history and 
tremendous natural beauty. 
There is a sort of genuineness 
and authenticity that I really 
missed. Living away from 
home also taught me some 
very valuable lessons that I felt 
would be of great use to oth-
ers like myself growing up in 
the area.

Among these are the tre-
mendous diversity of both 
people and ideas the world 
has to offer, and the value of 
having the courage to consider 
ways of life and ideas vastly 
different from that which is 

most familiar and comfortable. 
I really liked the idea of com-
ing back home and sharing 
my experiences with young 
minds.

Q: What are the ben-
efits of computa-
tional biology?

A: The techniques 
employed allow us 
to solve problems 

of incredible complexity and 
massive scale, and this infor-
mation can lead to important 
breakthroughs in science, both 
in terms of our basic under-
standing of biology as well as 
our ability to cure diseases. 
Here are two examples:

Our ability to sequence 
the genomes of organisms 
has been ever-growing to 
the point where it’s now a 
standard practice. However, 
understanding all of that infor-
mation requires sophisti-
cated computer algorithms. 
Whether the task is aligning 
gene sequences, detecting 
genes from other portions of 
DNA, inferring evolutionary 
relationships, or even build-
ing medical diagnostic tests 
and screenings from sequence 
data, all of this is done with 
sophisticated and high-perfor-
mance computer algorithms 
built by computational biolo-
gists.

A second example is one 
closer to my work: protein 
folding. Proteins are the basic 
building blocks of all life. 
Myself and my colleagues use 
computer simulations to figure 
out the physics behind how 
proteins fold. This is impor-
tant not only because protein 

folding is an essential part of 
life, but also when it messes 
up, we end up with all sorts 
of terrible diseases such as 
Alzheimer’s, cystic fibrosis, 
Huntington’s, Mad Cow, and 
many others.

Q: Describe your 
research on the 
topic. What have 

you found?

A: The particular part 
of protein folding 
I study involves 

answering the question of 
how proteins fold inside of our 
cells, as opposed to how they 
may fold in a test tube.

We typically simulate pro-
tein folding in a test tube, 
where the protein is in a 
diluted environment and able 
to just hang out on its own 
and fold. We do this because 
we want to be able to directly 
compare our simulations with 
experiments. The problem 
though is that our cells are 
quite different from test tubes; 
in particular they are hetero-
geneous and crowded.

It’s like how you might take 
off your jacket if you were 
walking in the park versus 
moving through a crowded 
subway car. My work has 
helped figure out how cells 
have evolved different mecha-
nisms to allow proteins to fold 
happily despite this crowding.

Q: Where does 
Wilkes rank in 
computational 

biology?

A: Most of the local 
universities have a 
few really good peo-

ple working on some aspect 

of computational biology, or 
computational chemistry. We 
occasionally get together and 
talk about our research and 
try to write grants together 
and things like that, and I am 
very happy to have such tal-
ented colleagues so close by.

With that being said, I do 
feel that Wilkes has a special 
capacity for this field that sets 
us apart from our competitors. 
I am one of a few professors 
with considerable and overlap-
ping experience in this field, 
and all of us maintain strong 
connections to our collabora-
tors around the country and 
the world.

Q: What advice do 
you have for oth-
ers considering a 

career in the sciences?

A: I would advise any 
young mind consid-
ering such a career 

to embrace it fully and not to 
be discouraged by how dif-
ficult it may at first seem. We 
need more young people to 
choose a career in science, and 
we also need more individu-
als among under-represented 
groups to choose careers 
in science. This diversity is 
essential since careers in sci-
ence aren’t just for scientists 
and engineers; they are for 
doctors, journalists, teachers 
and politicians as well.

Also, science is fun! It’s cre-
ative, iterative, and allows us 
to interact with our world in 
a very special and meaningful 
way.

Reach Joe Dolinsky at 570-991-6110 or on 
Twitter @JoeDolinskyTL

Wilkes professor pursues his passion

Sean McKeag | Times Leader
Dr.	Del	Lucent,	assistant	professor	of	bioengineering	and	physics	at	Wilkes	University,	uses	a	PowerPoint	to	teach	a	class	about	protein	folding	at	the	university’s	
Stark	Learning	Center	in	Wilkes-Barre.

POPULATION
• 316,383 (estimate; July 1, 2016)
••••••••••••••••••••••••••••••••••••••••••••••••••••••
HOUSING
• Units: 148,211 (estimate; July 1, 2015)
• Median value of owner-occupied units: 

$122,700 (2011-2015)
• Median gross rent: $702 (2011-2015)
• Households: 128,692 (2011-2015)
• Persons per household: 2.39 (2011-2015)
• Building permits: 204 (2015)
••••••••••••••••••••••••••••••••••••••••••••••••••••••
EDUCATION
• High school graduate or higher: 88.9% (25 and older, 2011-2015)
• Bachelor’s degree or higher: 21.4% (25 and older, 2011-2015)
••••••••••••••••••••••••••••••••••••••••••••••••••••••
ECONOMY
• In civilian labor force, population 16 and older: 60.4% (2011-2015)
• In civilian labor force, female population 16 and older: 56.3% (2011-2015)
••••••••••••••••••••••••••••••••••••••••••••••••••••••
BUSINESSES
• Employer establishments: 7,169 (2014)
• Employees: 131,081 (2014)
• All firms: 21,934 (2012) 

Men-owned: 13,109 
Women-owned: 6,611 
Minority-owned: 2,156 
Non-minority-owned: 18,842 
Veteran-owned: 2,264 
Non-veteran-owned: 18,271

inNOVAtion
Luzerne County 

Snapshot
The latest figures available from the 

U.S.	Census	Bureau:
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By Mary Therese Biebel

Want to start a business? We asked Dorothy 
Lane, director of the Small Business 
Development Center at Wilkes University, for 
tips on how to begin.

How do you finance a new business?
Four Cs come to mind when you’re applying to borrow 
money. Your financial character and credit score of 620 
or above should demonstrate to a lender that you have 
a history of repaying loans; your collateral and cash 
investment will show the bank that you, too, are taking a 
risk and “have some skin in the game,” as some say.

How much cash 
should you 
have up front? 
Usually between 25 and 
35 percent of the amount 
it will take to establish 
the business. Brick-and-
mortar stores likely will 
have greater expenses in 
this regard because they 
are paying for a physical 
address for the business. 
If you plan to work out of 
your home and simply 
advertise that you will go 
out to, for example, mow 
other people’s lawns, 
your physical needs may 
be primarily a truck, 
some lawn mowers and 
landscaping tools.

How do 
you know if 
you’re ready? 
The Small Business 
Development Center 
can help you with a 
feasibility analysis to 
see if your business will 
sustain you or whether 
it’s something you 
should try as a hobby 
while you keep your 
day job.

Should you form a partnership? 
The majority of clients who come to the center are interested 
in sole proprietorships. If they are considering forming a 
partnership with a friend, the center advises them to make 
sure they know who’s going to do which tasks, create a 
contract, and put each person’s duties in writing.

What about paperwork? 
Different businesses require different 
paperwork. A restaurant, for example, 
must register with the Department of 
Agriculture and Department of Health. 
Owners of new restaurants who intend 
to serve alcohol must apply for a liquor 
license. The restaurant will charge sales 
tax, so it needs a Pennsylvania Sales, 
Use and Hotel Occupancy Tax License. 
As for the clever name you’ve given your 
restaurant, you should notify the state 
and complete a Registration of Fictitious 
Name form. The Small Business 
Development Center can advise you 
about insurance, getting bonded and 
other financial concerns.

Getting the word out? 
Think about your likely audience, 
their lifestyle and how best to reach 
them. Do they read newspapers? 
Subscribe to specialty magazines? 
Watch certain television programs? 
Those could be good places to 
advertise. In addition, just about 
every business today has an internet 
presence, starting with a website 
that tells people what you offer and 
how they can find you.

inNOVAtion
Getting started 

in your business
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Dazzling, Healthy Smiles
Designed Here

80822312

has “Dr. Chas” Carpenter, DMD, and
his father Charles Carpenter, DMD,
proudly combine their individual
interests and strengths in dental
medicine to offer their patients the

best in leading-edge, comprehensive care.
 Both are graduates of the University of
Pittsburgh School of Dental Medicine and have
completed continuing education courses at the
world-renowned Las Vegas Institute for Advanced
Dental Studies.
 The staff of Carpenter Dental, including
office manager Elaine Carpenter, understands how
important it is to have a confident smile, not just
for appearance’s sake, but for overall health and
proper nutrition.

Forward Thinking
 “I was a ‘dental phobic’ as a child,” confides
Dr. Carpenter. “Here, we want patients to feel
comfortable, relaxed, and safe. Staying current with
the newest technology and best practices help us
do that.”
 Dentistry has made terrific strides, and the
introduction of the dental laser is a good example.
 “I call it my ‘magic wand,”’ laughs
Dr. Carpenter, who has obtained Mastership
status in the World Clinical Laser Institute and is a
member of the Board of Directors of the Academy 
of Laser Dentistry. “I can

treat the hard tissue of teeth and bones, as well as
the soft tissue of the mouth, including successfully
treating periodontal disease and tongue-tied
children. The laser can reduce discomfort, bleeding,
and procedural time, making it especially useful
for our youngest patients who need tooth decay
removed prior to having a filling placed.”

Smile Makeovers
 “ It’s important to first assure the health of your
mouth before you invest in cosmetic work;’ advises
Dr. Chas, a member of the American Academy
of Cosmetic Dentistry. “In our practice, we strive
to have well-informed patients who make wise
decisions and take good care of their teeth and
gums so that restorations last.”
 Dr. Chas enjoys working with a patient who
wants to “replace what’s been lost

during the aging process o r has worn away.”
He considers facial contours and details such as
how the lips frame the teeth before he designs a
treatment plan.
 “Well-modeled cosmetic restorations can act as
a dental facelift for patients and give them a more
youthful, attractive smile,” he says.

Welcome to the Family
 “It all comes down to a commitment to what is
best for each patient,” emphasizes Dr. Carpenter.
“We hope we’ve communicated to our patients
over the years that their dental health and their
satisfaction with the results of our work are of
paramount importance.”
 “Our goals are healthy gums, well-aligned jaws
and bites, and beautiful smiles,” agrees Dr. Chas.

ProPerties

OPPORTUNITIES ARE IN FULL BLOOM

City Centre by Amato Properties
Space #1
7,623 sq ft first floor with 1,589 mezzanine on the corner of heavily traveled S. Washington St. & E. Northampton St.  KOZ 
approved site with adjacent parking available.  Build to suit available and brokers protected.  Suite is divisible.

Joe Amato’s East End Shopping Centre
Suite #180
10,050 sq ft Recently renovated space to vanilla box condition.  Equipped with ADA compliant restroom.  New HVAC system 
individually controlled by tenant.  More than ample parking, plus rear delivery access.  Suite is divisible.

Suite #370
70,000 sq ft HVAC system individually controlled by tenant.  More than ample parking.  2 loading dock doors.  14ft ceiling 
height.  Space currently undergoing new storefront renovations and interior renovations to be designed with tenant needs 
in mind.  Suite is divisible.  

Suite #360
6,000 sq ft HVAC system individually controlled by tenant.  More than ample parking, plus rear delivery access.  Space was a former Deb Shop with existing slat wall, mirrors, counters & dressing 
rooms.  Suite is divisible.  

Suite #262, Suite #268-274
1,050 - 1,250 sq ft Recently renovated space to vanilla box condition.  Equipped with ADA compliant restroom.  New HVAC system individually controlled by tenant.  More than ample parking.

Joe Amato’s Gateway Shopping Center
Suites #2 & #3 
3,405 sq ft Beautiful space built to suit in 2011 for local medical provider.  4 exam lanes, break room, 3 offices, & a reception 
& medical records room.  Location is perfect for a medical practice, another office type, or adjusted for retail purposes.  Suite 
is divisible.  

Suite #22
6,300 sq ft Situated between Planet Fitness & Park Avenue Boutique at Gateway Shopping Center.  50’ wide storefront facing 
Wyoming Ave, central rooftop HVAC, occupant controlled, single restroom & vanilla box condition.  Build to suit option 
available & brokers protected.  Suite is divisible.  

Suite #17
4,500 sq ft Rectangular floor plan free of columns, existing neutral color carpet tiles, vanilla box condition with occupant controlled central HVAC unit plus rear stockroom.  Convenient, well lit 
off street parking.  Build to suit available & brokers protected.  Suite is divisible. 

80825149

  570-287-5343   www.joeamatoProPerties.com 
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80824891
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Aimee Dilger|Times Leader
King’s	College	students	Michael	Gorski,	Nicole	Mealey,	George	Casey	and	Ashley	Strazdus	take	advantage	of	a	sunny	day	to	study	on	campus	in	Wilkes-Barre.

Aimee Dilger|Times Leader
Developer	George	Albert	watches	as	parts	of	the	historic	train	station	on	Market	Street	are	torn	down.	Albert	plans	to	bring	several	businesses	to	the	site.

The next generation

Blue Ridge Golf Club’s 
Duane Schell, general 
manager and course 
superintendent, 
John Kluck, assistant 
superintendent, had to 
bump back the start 
date for the 2017 season 
due to the mid-March 
snowstorm, but the 
course is still one of the 
more popular ones in 
the	region.

Karen Sims, 
shown taking 

Lulu and Penny 
for a stroll, has 

made a business 
out of dog 

walking.
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“No one will work harder for you.” 
It’s not just HKQ Law’s motto — it’s 
been the guiding principle since day 
one, well over half a century ago.

Today, the firm’s attorneys, para-
legals, medical personnel, technical 
experts and support staff represent 
Personal Injury, Business Law and Per-
sonal Law clients in Lackawanna and 
Luzerne counties and the entire North-
eastern Pennsylvania region. HKQ 
Law is considered one of the top civil 
litigation and commercial law firms in 
the region. The attorneys at HKQ Law 
have been honored as Super Lawyers, 
Best Lawyers and Best Law Firms by 
U.S. News & World Report, and also 
have received the AV Preeminent Rat-
ing from Martindale-Hubbell.

HKQ’s Personal Injury Team is led 
by Attorney Joseph A. Quinn Jr., who 
is widely regarded as Northeastern 
Pennsylvania’s top personal injury law-
yer — and one of the best in the coun-
try. Quinn is one of only 100 attorneys 
in the United States honored with 
membership in the Inner Circle of 
Trial Advocates, and one of only 500 
attorneys worldwide to be chosen as a 
Fellow of the International Academy 
of Trial Lawyers.

He has been a Pennsylvania Super 
Lawyer every year since the program 
began and has been listed in The 
Best Lawyers in America every year 

since the publication was established 
in 1987. Quinn is the only attorney 
in Northeastern Pennsylvania to be 
recognized on the prestigious Super 
Lawyers 2016 Top 10 Pennsylvania 
Lawyers list. These credentials and 
honors indicate impeccable legal ser-
vices, second to none, for clients here 
in our hometown.

The work ethic that has earned so 
many accolades for Attorney Quinn 
permeates HKQ Law’s entire Personal 
Injury Team. The group has won some 
of the largest verdicts and settlements 
in the Wilkes-Barre/Scranton area on 
behalf of clients involved in all types 
of Personal Injury cases, resulting in 
more than $455 million in settlements 
and verdicts over the past several 
years.

Those cases include medical mal-
practice, car accidents, truck acci-
dents, motorcycle accidents, aviation 
accidents, unsafe vehicles, dangerous 
or defective products, workers’ com-
pensation, construction site accidents, 
insurance bad faith, dangerous drugs, 
defective children’s products, nursing 
home abuse and neglect, and falls due 
to unsafe conditions.

HKQ Law’s Personal Injury Team 
is complemented by the firm’s Busi-
ness Law Team and Personal Law 
Team. The Business Law Team, led 
by Attorney Allan Kluger, provides 

comprehensive, integrated legal 
services to many of the region’s lead-
ing businesses, corporations, banks 
and nonprofits. Kluger’s work ethic 
and commitment to client service 
is the benchmark by which all of his 
colleagues measure their own per-
formance. Kluger is one of Luzerne 
County’s longest-practicing lawyers, 
and he has been honored numerous 
times over the years for his service 
to the bar, including the President’s 
Award from the Luzerne County Bar 
Association.

Bolstered by a tireless work ethic 
with a deep understanding of busi-
ness, the Business Team handles a 
wide array of business-related matters, 
including banking and finance, credi-
tors’ rights, lender liability defense, 
business planning and succession, 
corporate and business structuring, 
mergers and acquisitions, commercial 
litigation, contracts, and commercial 
transactions. The Business Team 
also handles labor and employment 
law, labor contracts and negotiations, 
employment discrimination law for 
employers, non-compete agreements, 
mediations and arbitrations, zoning 
and land use, commercial real estate 
sales and purchases, construction law, 
and telecommunications.

The HKQ Business Law Team has 
been designated a Tier 1 Best Law 

Firm in Banking and Finance Law for 
Northeastern Pennsylvania and the 
Lehigh Valley by The Best Lawyers 
in America and U.S. News & World 
Report.

Since the firm’s inception, the HKQ 
Personal Law Team has assisted 
countless area individuals and families 
with myriad legal needs. The team’s 
legal services include estate planning 
and estate administration, residential 
real estate transactions, agreements 
of sale, leases, installment sales con-
tracts, trusts, wills and living wills. 
Other services include powers of 
attorney, health-care directives, liv-
ing trusts, medical POAs, irrevocable 
trusts, private foundations, DNRs, 
elder law matters, and Marcellus shale 
gas leases. HKQ Law also assists in 
forming entities such as limited part-
nerships and limited liability compa-
nies for wealth transfers to succeeding 
generations.

Regardless of the legal issue, HKQ’s 
Personal Law Team provides timely, 
quality legal counsel at an affordable 
price.

If you need professional legal 
advice, call HKQ Law at 800-760-
1529, or stop by the Kingston or 
Scranton office. Because no one will 
work harder for you.

Find out more at www.HKQLaw.
com.

Hard work gets results for HKQ Law and its clients
ADVERTISER SPOTLIGHT

Sean McKeag | Times Leader
In what were vacant buildings, luxury apartments are now available, including this one on East 
Northampton	Street,	in	downtown	Wilkes-Barre.

Sean McKeag | Times Leader
Downtown	Wilkes-Barre	apartments	appeal	to	those	who	want	a	walkable	lifestyle.

Aimee Dilger|Times Leader
George	Albert	dicusses	his	plans	for	the	train	station	on	Market	Street	as	work	is	done	on	the	structure	in	the	background.	Albert	is	one	of	many	individuals	investing	in	downtown	areas.

Sean McKeag | Times Leader
Students	make	their	way	across	the	King’s	College	campus,	a	key	fixture	downtown.Aimee Dilger|Times Leader

Students	walk	through	the	recently	constructed	gateway	on	Wilkes	University’s	campus.
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inNOVAtion
Top 50 employers 

in Luzerne County

So where are the jobs in Luzerne County? They 
are in a variety of industries, with the government, 
education and health-care sectors leading the 
way. These are the county’s Top 50 employers, as 
reported by the Pennsylvania Department of Labor 
& Industry, Center for Workforce Information and 
Analysis for the third quarter of 2016. 

DISTRIBUTION CENTERS
• Amazon.com DEDC LLC, 
Pittstown Township, Hazle 
Township
• Keystone Automotive 
Industries Inc., Exeter
• Lord & Taylor LLC, 
Wilkes-Barre Township

EDUCATION
• Hazleton Area School District, Hazle Township*
*District serves parts of Luzerne, Carbon and Schuykill counties
• King’s College, Wilkes-Barre
• Luzerne Community College, Nanticoke
• Misericordia University, Dallas Township
• Pittston Area School District, Yatesville
• Wilkes-Barre Area School District, Wilkes-Barre
• Wilkes University, Wilkes-Barre
• Wyoming Valley West School District, Plymouth

FOOD
• Bimbo Bakeries USA Inc., 
Hazle Township
• Northeast Concessions 
LP (Mohegan Sun Pocono 
food and beverage), Plains 
Township

GROCERS
• Gerrity’s Supermarkets, 
Wyoming, West Pittston, 
Luzerne
• Weis Markets Inc., Dallas 
Township, Duryea

HEALTH CARE
• Bayada Home Health Care Inc. (multiple locations)
• Caregivers America LLC, Dallas
• Caremark LLC (multiple locations)
• C3i Healthcare Connections (multiple locations)
• Benco Dental Supply Co., Pittston Township
• Geisinger Clinics (multiple locations)
• Geisinger System Services
• Geisinger Wyoming Valley Medical Center, Plains Township
• Lehigh Valley Hospital Hazleton, Hazleton
• Pride Mobility Products Corp., Exeter, Duryea
• Wilkes-Barre Behavioral Hospital, Kingston
• Wilkes-Barre Hospital Company LLC, Wilkes-Barre

JOB PLACEMENT
• Integrity Staffing Solutions Inc., 
Hazleton
• OneSource Inc., Plains Township

MISCELLANEOUS
• Bemis Company Inc., 
Hazle Township
• Downs Racing LP (Mohegan Sun 
Pocono), Plains Township
• Gruma Corp., Mountain Top
• Navient Solutions Inc., 
Hanover Township
• Prime Inc., Pittston Township
• RCN Telecom Services, Wilkes-Barre
• Susqhehanna Nuclear LLC, Berwick

NONPROFITS
• Allied Services (multiple locations)
• Step by Step Inc., Wilkes-Barre

RETAIL
• Autozoners LLC 
(multiple locations)
• Home Depot USA Inc., 
(multiple locations)
• Lowe’s Home Centers LLC, 
(multiple locations)
• NBC Pittston Merchants (TJ 
Maxx), Pittston Township
• MWImports Inc. (MotorWorld), 
Plains Township
• THLK Co. Inc. — Turkey 
Hill Minit Markets (multiple 
locations) 
• Wal-Mart Associates Inc., 
Pittston Township, Wilkes-Barre 
Township, Hazle Township

INSURANCE
• Highmark Inc., 
Wilkes-Barre
• Westguard (part of 
Berkshire Hathaway Guard 
Insurance), Wilkes-Barre

GOVERNMENT
• Luzerne County Government
• Pennsylvania Government
• U.S. Government
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By John Erzar
jerzar@timesleader.com

DORRANCE TWP. — It 
can’t always be about baseball 
for some of the Scranton/Wil-
kes-Barre RailRiders. Some-
times they need to concentrate 
on another white ball.

Golf is popular among the 
RailRiders, and Blue Ridge 
Trail Golf Club in the Dor-
rance Township section of 
Mountain Top is among their 
favorite courses.

“Blue Ridge, that’s another 
good track,” pitcher Brady Lail 
said. “A bunch of us like to golf 
and get away from the game. 
Kind of get mad at another 
sport. A lot of the adjustments 
you can make in golf you can 
make in baseball. It’s just 
fun to get out and enjoy golf 

around the town 
and still be asso-
ciated with the 
RailRiders.”

Others agree 
with the Rail-
Riders players. 
Blue Ridge was 
chosen as the 
top course in the 
state in 2015 by 
golfadvisor.com, 
receiving 4.5 out 
of 5 stars from 
97 reviewers. It 
also was recom-
mended by 92 
percent of the 

golfers on golfnow.com.
Blue Ridge Trail is the only 

27-hole course in Luzerne 
County and one of a few 
27-hole layouts in Pennsylva-
nia. Most are located in the 
western part of state.

“It’s a 27-hole facility with 
three nine-hole loops,” said 
Duane Schell, general manager 
and golf course superintendent 
at Blue Ridge Trail. “We have 
the Blue, the Ridge and the 
Trail nine. The tees are set up 
to use all three nines. Some 
courses will be an 18-hole 
course and maybe a nine-hole 
executive. But we have three 
full nine-hole loops.”

The course started as a nine-
hole layout and was known as 
Alberdeen Golf Course until it 
was purchased in 1997 by local 
businessman Robert Tambur. 
The name was changed and 
the course added nine holes. A 
$3.8 million expansion in 2006 
bumped the size to 27 holes.

“One thing nice about 
the course is it’s all cut out 
through the trees, so you’re 
on your own individual hole,” 
Schell said. “When you’re out 
on these holes, it’s kind of pri-
vate and secluded.”

There’s plenty of diversity 
to the course, which includes 
a 605-yard par-5 hole. Schell, 
though, said the course plays 
well for both experienced and 
novice golfers.

“Players of all levels can play 

here,” Schell said. “We have 
the pro tees in the back, so it’s 
a great test for golf if you want 
to challenge yourself with 
something longer. It’s over 
7,000 yards from the back. We 
have five sets of tees. We have 
forward tees for the ladies, we 
have senior tees. It attracts 
players of all levels.”

The course and others in 
the area remind Lail of those 
he played in his home state of 
Utah.

“They’re really similar,” he 
said. “Mountain courses. A lot 
of up and downs. That’s how 
I’ve grown up playing golf, out 
there in the elevation change. 
So it brings me back to home.”

Former RailRiders pitcher 
Johnny Barbato, a native of 
Miami, said he enjoyed Blue 
Ridge and other similar cours-
es because they don’t resemble 
home.

“Blue Ridge is nice,” said 
Barbato, who was traded 
to the Pittsburgh Pirates 

last week. “They’re all nice 
because of the trees and 
the scenery. Me being from 
Miami, it’s all flat and nothing 
to it.”

The RailRiders aren’t the 
only professional athletes who 
have tried to conquer Blue 
Ridge Trail. Former NASCAR 
driver Todd Bodine held his 

Onion Slice Open there for 
several years. Several NAS-
CAR drivers took part in the 
tournament, a charity event 
for pediatric patients with 
brain injuries and neurological 
impairments.

Reach John Erzar at 570-991-6394 or on 
Twitter @TLJohnErzar

At Blue Ridge, 27 holes and time away

Fred Adams | for Times Leader
John Kluck, assistant general manager, and Duane Schell, general manager and course superintendent, are part of the 
staff	at	the	27-hole	Blue	Ridge	Golf	Club	in	Dorrance	Township.

Schell has been at Blue Ridge Golf Club in Dorrance Township for nearly two 
decades.

• Year opened: 1997 
(formerly known as 
Alberdeen Golf Course)
• Address: 260 Country 
Club Drive, Dorrance 
Township (Mountain Top)
• Phone: 570-868-4653
• Website: blueridgetrail.
com
• Course lengths: Blue 
course, 9 holes, 3,548 yards, 
par 36; Ridge course, 9 

holes, 3,547 yards, par 36; 
Trail course, 9 holes, 3,417 
yards, par 36.
• Greens fees: Weekdays 
— nine holes, $16 ($24 with 
cart rental); 18 holes, $22 
($38 with cart); weekends 
— nine holes, $18 ($26 with 
cart); 18 holes, $31 ($47 with 
cart). Carts recommended.
• Notable: The course 
covers over 200 acres.

BLUE RIDGE TRAIL 
GOLF CLUB

Bodine

Lail

By Melanie Mizenko
mmizenko@timesleader.com

KINGSTON — For 
Karen Sims, changing 
professions meant a life-
style change as well.

Sims left the medical 
profession to become a 
full-time pet sitter/walker 
in 2014. She said she’s so 
busy that she sometimes 
doesn’t have weekends 
free.

“I get up at 6 a.m. 
and come home around 
9 p.m.,” Sims said dur-
ing a break on a recent 
Wednesday.

Though she said she’s 
“always going,” she tries 
to take a Sunday off to 
spend time with her fam-
ily while not disappoint-
ing her client base.

“I hate to say no,” 
Sims said, noting there 
are times when she has 
to shift her schedule to 
include everyone who 
asks for her services. 
“I try to find a balance 
between personal and 
private life.”

Sims, who held differ-
ent jobs in the medical 
field, including as an 
X-ray technician, said 
social media is a “plus” 

when it comes to grow-
ing her client base. She 
also relies on word-of-
mouth referrals.

Although Sims runs 
a one-woman business, 
Rover.com and Care.com 
are online services that 

match dog walkers with 
potential clients.

Rover.com was found-
ed in 2011 by Greg Got-
tesman in Seattle and has 
grown steadily. Accord-
ing to a company spokes-
woman, Rover.com was 

founded after the owner’s 
“negative experience” 
with a traditional kennel.

Gottesman was on 
vacation when his dog, 
Ruby Tuesday, was 
injured at a high-end 
boarding kennel in Seat-
tle, according to an email 
from Leah Almeling, 
Rover.com’s public rela-
tions manager. “When 
his 9-year-old daughter 
said she would have paid 
to take care of someone 
else’s dog, Gottesman 
saw a business.”

Many of Rover.com’s 
clients are in metropoli-
tan areas such as Phila-
delphia and New York 
City, but the company 
says 92 percent of the 
nation’s population lives 
within a short drive of a 
pet sitter or dog walker 
on Rover.com.

“We have more than 
100,000 pet sitters and 
dog walkers across the 
country,” Almeling said.

Angelo Greco, of 
Kingston, grew her busi-
ness in 2016 though 
Rover.com.

“I’ve always loved 
dogs; I’ve owned a dog 
my whole life,” Greco, 
34, said, noting she used 

to watch or walk dogs for 
her friends and neigh-
bors but wanted a “side 
hustle” in the economy 
and found Rover.com a 
perfect fit.

Greco charges $20 
per walk for a 30-minute 
dog walk and $20 for a 
30-minute check-in on a 
dog while the owners are 
away. 

For Sims, a typical 
15-minute walk would 
cost a pet owner $13, 
and a 30-minute visit, 
which Sims said is the 
“most popular,” is $15. 
Sims has other options, 
including an hourlong 
visit or a “field trip” — 
where the pooch can 
explore the great out-
doors within a 10-mile 
radius of its home, to 
such places as Frances 
Slocum State Park in 
Kingston Township, or 
Seven Tubs Nature Area 
in Wilkes-Barre.

Almeling said Rover.
com walkers set their 
own prices, but a typi-
cal walk averages $15 
to $20. Walkers keep 80 
percent of their price, 
while the other 20 per-
cent “covers benefits for 
sitters, including insur-

ance, the costs of pro-
cessing payments, and 
ongoing promotion of 
sitters on Rover.com.”

Sims and some Rover.
com walkers are fully 
insured. On Rover.com, 
icons accompany the 
potential sitter’s name 
and details, indicating 
they are background 
checked and have com-
pleted a Rover.com class 
on pets and are insured.

Potential walkers could 
have all or no symbols.

The insurance Sims 
offers is liability, includ-
ing if something happens 
to the dog or something 
breaks while sitters are 
in the pet owner’s home.

“You’re responsible for 
people’s precious pets,” 
Greco said, noting dog 
walking and/or sitting 
isn’t an easy job — it 
requires time and care.

Care.com spokeswom-
an Natasha Gavilanez 
said she didn’t have 
figures on the number of 
pet owners and walkers 
involved with her com-
pany, which is based in 
Boston.

Reach Melanie Mizenko at 
570-991-6116 or on Twitter @
TL_MMizenko

Local residents focus on their pet projects

Aimee Dilger | Times Leader
Kingston resident Karen Sims walks a client’s dogs, Lulu and 
Penny,	in	Swoyersville.	Sims	left	her	job	in	the	medical	profession	
to	become	a	full-time	pet	sitter/walker	three	years	ago.
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Call 570-829-5000 to subscribe 
and find out why we are the 

most read paper in Luzerne County
80824333

*Scarborough Research. Wilkes-Barre, PA 
2016 Release 2 Total (Oct. 2015 - Oct. 2016)

While Others 
Voice Their 
Opinions

We Lead 
with the 

Facts
Daily newspaper 
print edition - 
Average issue Reader Base Pop

Sunday newspaper 
print edition - 
Average issue Reader

Wilkes-Barre
Times Leader
Wilkes-Barre
Citizens’ Voice

Wilkes-Barre
Times Leader
Wilkes-Barre
Citizens’ Voice

71,655*
60,048*

91,106*
65,376*
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→ To Carbondale

we always put the customers 1st

1120 W. Front St. • Berwick, PA • 570-752-2797
visit us 24/7 @ kenpollockford.comrts

check out our full inventory
k e n p o l l o c k a l f a r o m e o . c o m

Call 1-855-KPalFa1

290 mundy street
wilkes-barre, pa

sales • service • parts
mon. - fri. 9-8     sat. 9-5

NISSAN
1-866-704-0672
229 MUNDY STREET
WILKES-BARRE, PA.

Coming Soon
Emerging And Expanding With Excellence To Serve You

www.kenpollocknissan.com

→
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SELLING Results Not Promises
MARK NICHOLSON, Realtor

Agent with the 

most units sold in the 

Back Mountain

market 2016*

Direct Line: 570.696.6400
Office: 570.696.3801

Cell: 570.406.8195

Email: 
mnicholsonrealtor@icloud.com

www.LEwITH-FREEMAN.coM

1755 Memorial Highway
Shavertown, PA 18708

80
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59

*Luzerne Co. MLS
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By Joe Dolinsky
jdolinsky@timesleader.com

WILKES-BARRE — 
The sun broke through 
the clouds and sparkled 
off the waters of the 
Susquehanna River 
one blustery day last 
month while one of the 
waterway’s most vocal 
supporters gushed over 
the progress made in 
the past decade along its 
banks.

John Maday, head of 
the Wilkes-Barre River-
front Parks Committee 
and president of the 
Downtown Wilkes-Barre 
Business Association, 
tends to have a lot to 
say when it comes to the 
river and its connection 
to the county’s largest 
city.

“Here you can sit, take 
a moment to take in this 
view, and really separate 
yourself from the hustle 
and bustle of the down-
town,” he said, seated in 
the shadow of the Mar-
ket Street Bridge along 
the River Common, a 
park that’s host to paved 
walkways, gardens and a 
spectacular view of the 
Susquehanna.

Maday touted the 
park as one of the latest 
draws to the river, whose 
North branch was named 
the 2016 Pennsylvania 
River of the Year. The 
15-mile stretch, which 
flows through multiple 
counties, beat out four 
other waterways in a 
public vote after it was 
nominated by the End-
less Mountain Heritage 
Region.

The honor showed 
“the work that has been 
done and we will contin-
ue to do” along the river, 
Maday said. The hard 
work, he said, is backed 
largely by those who vol-
unteer in committee-led 
events.

Founded in 1991 by 

a group of visionary 
citizens, local business 
leaders and city govern-
ment representatives, 
the Riverfront Parks 
Committee developed a 
plan designed to reunite 
people with the river 
through recreation and 
environmental program-
ming.

“We teach,” Maday 
said with a smile. “That’s 
what we do. We consider 
both sides of the river in 
the city of Wilkes-Barre 
our classroom.”

From the Earth Day 
celebration this month — 
at which upward of 1,200 
students were expected 
to populate the river-
banks — to the marquee 
summer festival of River-
Fest, annual events help 
ensure the classroom is 
filled.

As the years go on and 
word spreads about what 
the committee does, he 
said, the turnout contin-
ues to grow.

The riverfront and 
the city play well off one 
another, Maday said. 
Those looking to find 
some solace in their busy 
daily grind can unwind 
along the river, and those 
spending time on the 
banks fishing or attend-
ing events can eat or go 
shopping a few blocks 
away.

There won’t be many 
major changes to the 
events along the river 
this year, Maday said. 
The committee will do 
what it’s done in the 
past in hopes of attract-
ing more people to the 
events.

He noted, however, the 
popular summer music 
series held at the River 
Common will expand 
this year to include an 
additional two to three 
concerts at the park’s 
750-person amphitheater.

“If all the pieces fall 
into place, we’ll be 

looking at hosting six 
concerts down there,” he 
said.

Urban forester Vinnie 
Cotrone, a staple at many 
environmental events 
along the river, said resi-
dents have been blessed 
with access to it. That 
access was bolstered by 
the construction of the 
River Common.

The $23 million proj-
ect opened to the public 
in 2009. Two portal 
openings in the Wyoming 
Valley Levee allow visi-
tors to access the river’s 
edge for concerts, events, 
fishing, strolls, brown 
bag lunches and reflec-
tion. The Northampton 
Street portal opens to 
the amphitheater, while 
the portal between the 
Market Street Bridge and 
county courthouse leads 
to a river landing/fishing 
pier that seats several 
hundred.

Some people view 
the river as a polluted 
eyesore, said Cotrone, of 
the Penn State Coopera-
tive Extension. Others 
flash back to 1972 and 
2011, when its waters 
devastated local commu-
nities; those folks think 
of the Susquehanna as 
something to be feared. 
But as the committee 

has strived to reconnect 
people with the river, 
more people are looking 
at it in a different light.

“More people are bik-
ing and jogging there,” 
Cotrone said. “They’re 
sitting there watching 
the river, going for walks 
on their lunch breaks, 
attending concerts in the 
summer. … Every year 
we find more people to 

enjoy it.”
Cotrone said the 

Susquehanna is more 
than just a body of water. 
Despite being just a few 
blocks from a bustling 
downtown, a vibrant eco-
system thrives along the 
river, he said.

“I take student groups 
down there and ask, 
‘What do you hear?’ Not 
cars. Not people walking 

around. They hear birds, 
flying squirrels, falcons, 
hawks,” he said.

The hope is to make 
the younger generation 
more environmentally 
aware, Cotrone said.

“You can’t take care of 
what you don’t value and 
use,” he said.

Reach Joe Dolinsky at 570-991-
6110 or on Twitter @JoeDolinskyTL

A break from the ‘hustle and bustle’
Riverfront group reunites 
people with nature

Times Leader
Visitors	ride	scooters	under	the	Market	Street	Bridge	along	the	River	Common,	a	park	that’s	host	to	paved	walkways,	gardens	and	a	scenic	view	of	the	Susquehanna	in	Wilkes-Barre.

Sean McKeag | Times Leader
John Maday has been part of the Riverfront Parks Committee since 1991, when a group of volunteers launched it in hopes of reconnecting 
residents	to	the	Susquehanna	River.	Maday	says	the	summer	concert	series	sponsored	by	the	committee	will	expand	this	year.

Aimee Dilger | Times Leader
Young	men	relax	at	the	riverfront	near	the	Market	Street	Bridge.	

•	Founded: 1991
•	Location:	Wilkes-Barre
•	Leader:	John Maday, head of the committee and 
president of the Downtown Wilkes-Barre Business 
Association
•	Notable:	The 15-mile North branch of the 
Susquehanna River was named the 2016 
Pennsylvania River of the Year.

RIVERFRONT
 PARKS COMMITTEE
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ON THE WEB
To watch 
a video 
about 
progress 
made on 
the riverfront in Wilkes-
Barre, go to this story at 
timesleader.com.

A special edition of the



By Bill O’Boyle
boboyle@timesleader.com

WILKES-BARRE —For 
decades, many people living 
outside of Northeastern Penn-
sylvania had a “negative percep-
tion” of the region,” according 
to Janet Hall, executive direc-
tor of the Luzerne County Con-
vention and Visitors Bureau.

Whether it was a consistent-
ly high unemployment rate or 
a 2009 corruption scandal that 
later put two county judges in 
jail, outsiders looked down on 
the area.

But that isn’t the case these 
days, Hall said, noting: “That 
(perception) is changing for 
the better.”

She said part of the mission 
of the bureau — also known as 
Visit Luzerne County — is to 
improve our own self-esteem.

“We want to make sure the 
people who live here under-
stand what a great place North-
eastern Pennsylvania is to live, 
work and play,” Hall said. “If 
we don’t feel good about our-
selves, how can we ever expect 
to improve? How will we be 
able to attract people, busi-
nesses, jobs? We all have to be 
ambassadors.”

Hall has been with the coun-
ty agency for 21 years. She has 
seen the region improve, and 
she said she speaks with visi-
tors every day who tell her how 
impressed they are with the 
area, especially when it comes 
to the great outdoors.

The visitors bureau’s bud-
get for 2017 is $705,500, a 
$150,000 increase over 2016, 
Hall said. Major projects for 
the year include a new website 
(www.tournepa.com), increas-
ing representation at trade 
shows, and doing more digital 
advertising.

According to the latest fig-
ures from the state, provided 
by Hall, tourists spent $875 
million in Luzerne County in 
2014, up from $860 million in 
2013.

No local number has been 
released for 2015, but Hall said 
statewide tourism spending 
was up by 2.9 percent in 2015.

Marketing millennials
Hall said a lot of the agency’s 

marketing is geared toward 
millennials, defined by the Pew 
Research Center as people born 
from 1981 to 1998.

“Lately we have been pushing 
outdoor recreation, which is 
extremely important to millen-
nials,” Hall said. “So that has 
been our main market focus.”

Hall said the visitors bureau 
does regional marketing, target-
ing tourists from Jim Thorpe 
to Corning, N.Y. She said the 
agency markets Luzerne Coun-
ty attractions and highlights 
places such as the Mohegan 
Sun Arena and the Mohegan 
Sun Pocono casino, as well as 
whitewater rafting, kayaking 
on the Susquehanna River, and 
state parks Ricketts Glen, Fran-
ces Slocum, Nescopeck and 
Lehigh Gorge.

Hall said outdoor activities 
like fishing, hunting, swimming 
and skiing are highlighted, 
along with the numerous his-
torical attractions in the region, 
such as the Denison House, the 
Swetland Homestead and the 
Forty Fort Meeting House.

For Moxie Niedenthal, 37, of 
Kingston and formerly of Vir-
ginia, life in NEPA is all about 
the fauna and flora.

Niedenthal moved to the area 
in January for a new job and 
said she’s glad she did.

“I was lured up here by the 
outdoor recreational opportuni-
ties,” she said.

Niedenthal enjoys hik-
ing, biking and camping in 

the mountains. She said she 
particularly enjoys spending 
time at Hickory Run, Frances 
Slocum, Worlds End and other 
state parks..

“I enjoy the peacefulness and 
reconnecting with nature,” Nie-
denthal said. “It helps you get 
your priorities straight.”

She said she finds it strange 
to hear local residents talk 
down about the area. She said 
many people have asked her, 
“Why would you move here?” 
Niedenthal responds by extol-
ling the beauty of the region’s 
waterfalls, trails and the out-
doors in general.

“There’s so much to do here 
and so many places to do it,” 
she said. “People who live 
around here are lucky. I grew 
up in a beach area, and I had to 
drive long distances to get to a 
mountain to hike.”

A major focus of the 
outdoors, Hall said, is the 
Delaware & Lehigh National 
Heritage Corridor, which starts 
in Bucks County and will end 
in Wilkes-Barre at River and 
Northampton streets. Hall 
said the 165-mile project is 95 
percent complete and is used 
extensively by cyclists, hikers 
and others.

Hall said a similar trail — 
the Great Allegheny Passage, 
which runs from Pittsburgh to 
Washington D.C. — has had 

an enormous economic impact, 
with new restaurants, ice 
cream shops, bed and break-
fast venues and bicycle shops 
popping up all along the trail. 
She said she expects the same 
to happen on the Delaware/
Lehigh trail.

“We try to cover every pos-
sible niche that we can,” Hall 
said.

History: coal
The region’s coal mining 

heritage is very popular among 
tourists, Hall said, adding that 
Eckley Miners’ Village and the 
Lackawanna Coal Mine Tour 
attract a lot of visitors.

“People from outside the 
area want that experience of 
going down into a coal mine,” 
Hall said. “They are extremely 
interested in the culture of that 
era. And believe me, when you 
go down into a coal mine, it’s 
authentic.”

Sports marketing also has 
become popular. Hall said 
the 2017 Pennsylvania Junior 
Wrestling State Champion-
ships, held at Mohegan Sun 
Arena in March, had an eco-
nomic impact of $1.5 million 
on the county. She said the 
event will return in 2018.

Hall said the visitors bureau 
also hopes to bring large 
hockey and soccer events to 
the region.

“Thousands of people attend 
these events,” she said. “And 
they eat at local restaurants, 
they buy gas and souvenirs, 
and they patronize our busi-
nesses. However, this is a very 
competitive market.”

C. David Pedri, Luzerne 
County manager, said his 
vision for increased tourism in 
the county is to fully utilize and 
maximize the beautiful natural 
surroundings.

“The river, mountains and 
trails could be shown to be a 
Pocono destination much like 
the Jim Thorpe area and the 
Williamsport River Walk,” 
Pedri said. “I’d like people to 
think of Luzerne County in the 
same category as these other 
Pocono destinations.”

Reach Bill O’Boyle at 570-991-6118 or on 
Twitter @TLBillOBoyle.

For visitors bureau, home folks come first

Sean McKeag | Times Leader
Hall	says	the	visitors	bureau’s	budget	for	2017	is	$705,500,	a	$150,000	increase	
over	2016.

‘If we don’t feel good about ourselves, how can we ever
expect to improve? … We all have to be ambassadors.’

— Janet Hall, executive director, Luzerne County Convention and Visitors Bureau

Above, Jennifer Davison, of Warrior Run, paddles 
her kayak toward the boat launch in Nesbitt 

Park	in	Kingston.	Below,	a	man	fishes	from	his	
kayak under the Market Street Bridge in Wilkes-

Barre.	Janet	Hall,	executive	director	of	the	
Luzerne County Convention and Visitors Bureau, 
says kayaking and fishing on the Susquehanna 
River	are	among	the	agency’s	marketing	tools.

Fred Adams | For Times Leader

•	What:	Luzerne County 
Convention and Visitors 
Bureau
•	Address:	56 Public 
Square, Wilkes-Barre
•	Hours:	Monday-Friday, 
8:30 a.m. to 5 p.m.
•	Phone: 888-905-2872
•	Website: www.
tourNEPA.com

VISITORS BUREAU
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By Brigid Edmunds
bedmunds@timesleader.com

When describing Eye Care 
Specialists, marketing director 
Cheryl Summa says it best.

“It’s a little different than your 
grandmother’s eye doctor.”

The company has nine loca-
tions across Northeastern 
Pennsylvania. Last month, 
the group expanded its head-
quarters on Rutter Avenue 
in Kingston, adding a Retina 
Center, a retina specialist, and 
a new wing in the office to pro-
vide more options to patients.

“It’s a specialty this area 
needs,” Summa said.

Eye Care Specialists has 
had its headquarters on Rut-
ter Avenue for about 15 years, 
Summa said, adding that the 
practice outgrew the office at 
601 Wyoming Ave., Kingston, 
and expanded into the Rutter 
Avenue space.

From general optometry to 
complex eye issues such as 
macular degeneration — con-
ditions that are addressed by 
doctors on site — the practice 
is a one-stop shop for eye care, 
Summa said.

It’s not just eye care and 
surgery, though, Summa said. 
Eye Care Specialists have been 
a leader in participating in 

clinical trials and research, and 
has new areas designated to 
studies of new treatments and 
medications.

Erik F. Kruger, M.D., a 
retina specialist at the com-
pany, said Eye Care Special-
ists participates in several 
FDA-monitored clinical trials 
of medications and devices, 
and some trials have helped 
bring new medications to the 
market.

“They tend to be done at 
large institutions in big cities,” 
Kruger said.

In Kingston, however, Kru-
ger said Eye Care Specialists 
have built the infrastructure 
as well as the track record to 

continue to be a pillar in the 
community.

“Our clinical research unit 
has earned itself a really great 
reputation internationally,” he 
said.

Kruger said because of this 
reputation, the group has been 
able to choose which trials to 
bring to the company. Those 
usually are “pivotal trials,” 
through the FDA, he said, 
meaning the trials will deter-
mine if the medication will hit 
the market.

Being able to do these trials 
locally means the company 
can bring the newest methods 
to patients without requiring 
them to travel outside of the 

area, Kruger said.
And while running clini-

cal trials gives the practice a 
competitive edge in the com-
munity, Richard E. Roth, D.O., 
a managing partner, said the 
dedication of the company’s 
employees drives the business.

“To see that people have 
been here for 25 and 30 years 
is pretty rewarding,” Roth 
said.

He said the commitment 
to patient care and providing 

“the best eye care” sets Eye 
Care Specialists apart. He said 
six fellowship-trained doctors 
specialize in specific areas of 
the eye.

“I want Eye Care to be seen 
as the premiere place in NEPA 
for you to come and be com-
fortable, knowing you’re going 
to get the highest level of qual-
ity and care,” Roth said.

Reach Brigid Edmunds at 570-991-6119 or 
on Twitter @brigidedmunds

Kingston group watches over patients’ health

Submitted photo
Erik	F.	Kruger,	M.D.,	right,	says	Eye	Care	Specialists	participates	in	several	FDA-
monitored	 clinical	 trials	 of	 medications	 and	 devices.	 Also	 pictured	 are	 other	
doctors	in	the	group	—	Joshua	Hedaya,	M.D.,	left,	and	Donald	Savage,	M.D.

• Time in business: More 
than 50 years
• Managing partners: 
Harvey J. Reiser, M.D., Erik F. 
Kruger, M.D., Richard E. Roth, 
D.O.
• Locations: Nine in 
Northeastern Pennsylvania
• Main office: 703 Rutter 
Ave., Kingston
•	Other	Luzerne	County	
locations:; 40 Dallas 
Shopping Center, Dallas; 

1720 E. Broad St., Hazleton; 9 
N. Market St., Nanticoke; 170 
Boston Ave., West Pittston; 
Surgical Specialty Center, 
190 Welles St., Forty Fort
• Phone: 800-322-4733
• Website: www.
icarespecialists.com
• Notable: The company 
employs over 200 people, 
and its surgeons collectively 
have more than 500 years of 
experience.

EYE CARE SPECIALISTS
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By Joe Dolinsky
jdolinsky@timesleader.com

Staci Miller was passing time 
in a Geisinger Health System 
waiting room two years ago 
when a woman with a clipboard 
approached her.

Miller, a 47-year-old mother 
of four from Kingston, said she 
was asked whether she’d be 
interested in signing up for a 
genetic research project. She 
hadn’t heard of the project, 
MyCode, but was told all she 
needed to do was have two 
extra vials of blood drawn.

Miller, who had blood work 
done regularly anyway, figured, 
“Why not?”

Months fell off the calendar. 
She forgot about her extra blood 
work.

Then, a few days before 
Christmas, she received a phone 
call. The results were in. Miller 
was at risk for breast cancer.

Miller’s results came courtesy 
of one of the advances in local 
health care in 2017. Another 
organization, Wilkes-Barre-
based Highmark Blue Cross 
Blue Shield, is making strides in 
two projects it says will change 
incentives for physicians and 
help patients who are dealing 
with complex diseases.

Commonwealth Health, mean-
while, is touting the technology 
behind its robotic-assisted sur-
gery program.

Ideal place
MyCode got off to a slow start 

at Danville-based Geisinger 
Health (www.geisinger.org).

The project uses patients’ 
DNA to provide clues about 
what diseases they have or 
might get. Geisinger researchers 
study the clues to learn how to 
improve health and possibly get 
out in front of diseases before 
they make people sick.

“The ultimate goal is that we 
would use the genetic info to 
help prevent disease,” Geisinger 
genetic counselor W. Andrew 
Faucett said.

Faucett, a former employee 
at the U.S. Centers for Disease 
Control and Prevention in 
Atlanta and a genetic counselor 
for more than three decades, 
said he joined Geisinger’s team 
because of the potential of proj-
ects such as MyCode.

The project began in 2007 
but started to take off only three 
years ago, Faucett said.

“Before 2014, the project was 
funded internally and had a 
limited budget,” he said. “Two 
factors led to a ramp-up of the 

project. First, the technology 
improved and the cost of DNA 
sequencing dropped substantial-
ly and, second, our collaboration 
with Regeneron (Pharmaceuti-
cals, in Eastview, N.Y.) provided 
additional financial support to 
enable us to scale up the pro-
gram.”

Northeastern Pennsylvania 
is an ideal place for the project 
because it has a stable popula-
tion with larger families that 
tend to live for a long time, Fau-
cett said. For genetics, he said, 
it’s important to study multiple 
generations “to see how things 
flow through the family.”

MyCode is a unique project. 
Geisinger officials said other 
health care organizations might 
be using components of the 
program, but only Geisinger is 
doing “the whole package.”

The project is open to all Geis-
inger patients. To date, more 
than 140,000 have consented to 
have their DNA samples taken, 
Faucett said. The exomes — the 
part of our DNA that contains 
disease-related information 
— have been sequenced from 
more than half. Results were 
returned to about 300 patients 
who showed risk for a specific 
disease, Faucett said.

“We’re still developing the 
best ways to interpret genetic 
info and return it,” he said. 
“That will ramp up more in the 
future.”

Miller’s results weren’t 
returned immediately because 
she was part of a research proj-
ect and not the clinical program, 
Geisinger officials said.

About two months after the 
results were returned, Miller 
had an MRI and a mammogram. 
Miller said the MRI cleared up 
“questions” raised by the mam-
mogram. She next met with 
three doctors at Geisinger Medi-
cal Center in Danville who laid 

out her options. They ranged 
from having a double mastec-
tomy to doing nothing at all.

Miller said she opted to 
increase her health screenings. 
She now rotates getting mam-
mograms and MRIs every six 
months.

“The concern was always 
there,” Miller said, noting breast 
cancer runs in her family. “If 
it wasn’t for MyCode, I would 
have been going for just a mam-
mogram but otherwise wouldn’t 
have done anything else. I 
wouldn’t have known to do any-
thing else.”

Finding meaning
Geisinger genetic counselor 

Marci Schwartz saw Miller after 
Miller’s results were returned.

“She is really lovely and super 
grateful for the information,” 
Schwartz said. “She’s willing to 
take action in preventing cancer 
in her own health care and shar-
ing that with her family so they 
can use it as well.”

While Miller realized she 
was at risk for cancer, most 
patients are caught off guard by 
the news, Schwartz said. They 
aren’t necessarily happy to learn 
they’re susceptible to a health 
problem, but they’re grateful to 
find out they can do something 
about it so that no consequences 
exist, she said.

“Most patients I’ve seen find 
meaning for it in their own 
way,” Schwartz said. “Whether 
it gives them the opportunity 
to catch something early or for 
a child or grandchild to get a 
heads-up, overall they tend to 
be happy we told them this info, 
even if it isn’t necessarily the 
best of news. “

Schwartz cautioned patients 
not to use MyCode as an alter-
native to clinical testing.

She urged those who think 
they may be at an increased risk 

for cancer or other diseases to 
speak with their doctor, noting 
MyCode is a research project 
and not a clinical program. They 
can join MyCode, she said, but 
their doctor also might want to 
consider clinical genetic testing 
or other treatments.

Additional information, 
including consent forms, can 
be found on Geisinger’s website 
(www.geisinger.org) under the 
“research” tab.

Highmark	projects
Patients dealing with com-

plicated diseases that might 
warrant a closer look will get 
a boost from a new program, 
according to Dr. Quentin 
Novinger, Blue Cross’ medical 
director.

Earlier this month, the insurer 
partnered with benefits provider 
Best Doctors to provide vir-
tual expert second opinions for 
Highmark members and their 
physicians dealing with rare or 
complex medical conditions, he 
said.

Highmark case mangers col-
laborate with case managers 
from Best Doctors, then per-
form a comprehensive review of 
a patient’s medical record. The 
information is analyzed from 
multiple angles before the case 
managers prepare their report, 
which is shared with the High-
mark member and their doctor. 
Highmark pays for the service, 
Novinger said.

Highmark (www.highmark-
blueshield.com/home) also is 
making advances for its physi-
cians.

The True Performance pro-
gram rewards physicians based 
on the value, not the volume of 
their patients, Novinger said. 
The program was implemented 
in January and consolidated 
seven incentive plans into one.

Physicians are traditionally 

reimbursed by procedure or by 
visit, he said.

“The more they do it, the 
more income they have,” he 
said. “We want physicians to 
take care of our members, but 
we’re getting rid of the produc-
tivity model and going toward a 
value model.”

Highmark, Novinger said, is 
putting up to 30 percent of what 
a physician is paid into oppor-
tunities for them to achieve 
certain measures and goals, 
including spending more time 
with patients.

“Not just Highmark mea-
sures, but national measures,” 
he said.

Enhanced precision
At Wilkes-Barre General 

Hospital — part of the Com-
monwealth Health network 
— robotic-assisted surgery is 
allowing doctors to tackle the 
most complex procedures with 
precision, according to hospital 
officials.

The hospital’s robotic team 
includes 14 surgeons represent-
ing several specialties, including 
general, colorectal, urological, 
thoracic and gynecological 
surgery, officials said. They per-
form surgery on the bladder, kid-
neys, uterus, colon and stomach, 
for instance, and repair hernias 
and remove cysts and tumors.

Surgeons utilizing robots 
as an extension of themselves 
operate through small incisions 
using a magnified, 3-D vision 
system and wrist instruments 
that bend and rotate with great-
er flexibility than the human 
hand can, officials said.

Patients benefit from faster 
recovery time, minimal scarring, 
less pain, and a shorter hospital 
stay.

“This is an amazing technol-
ogy that enhances our ability 
to operate by improving our 
vision,” said Dr. Clark Gerhart, 
director of the General Surgery 
Epicenter. “It also allows us 
better control of the operation 
because we have four different 
arms we can control at one 
time.”

The surgeon views the 
patient’s anatomy through a 
screen and operates hand pieces 
and foot pedals to control the 
robot’s “hands.”

Because the robot’s instru-
ments are so small, the system 
allows surgeons to better reach 
and navigate hard-to-reach areas 
of the body. 

Reach Joe Dolinsky at 570-991-6110 or on 
Twitter @JoeDolinskyTL

Locally, it’s advantage, patients
NEPA health facilities making strides in key projects

Staci Miller, 
of Kingston, 
details her 
experience 
using 
Geisinger’s 
MyCode 
health 
initiative 
two years 
ago.	MyCode	
revealed 
Miller is 
genetically 
predisposed 
to breast 
cancer.

Sean McKeag | 
Times Leader
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By Matt Mattei
mmattei@timesleader.com

WILKES-BARRE 
TWP. — With a large 
inventory and a knowl-
edgeable staff of musi-
cians, technicians and 
teachers, Music Go 
Round provides a multi-
tude of services to music 
industry customers in 
the Wyoming Valley.

Located at 251 Mundy 
St., the store carries a 
variety of guitars, drums, 
keyboards and orches-
tral instruments as well 
as sound equipment 
and accessories. Music 
Go Round also offers 
instrument tune-ups and 
repairs, along with sev-
eral private studios for 
music lessons in guitar, 
bass, piano and flute.

The Music Go Round, 
a chain, started as Hi 
Tech Consignments 
Inc. in Minneapolis 
in 1986. Seven years 
later, the business was 
purchased by Winmark 
and renamed, and Music 
Go Round now has 34 
locations throughout the 
United States.

Harry McDonnell and 
his wife, Linda, both 

of Shavertown, opened 
their franchise in Wilkes-
Barre Township 18 years 
ago.

McDonnell took an 
early interest in the gui-
tar, playing in fifth grade. 
His first career job out 
of college, at a software 
company, took him fur-
ther from music for a 
while, but he said Linda 
brought him back to it.

“My wife is a musi-
cian, and we said, ‘Let’s 
do something together,’” 
McDonnell said. “We 
ended up doing this.”

Although Music Go 
Round sells some new 
products, McDonnell 
said a defining character-
istic is the store’s focus 
on second-hand merchan-
dise.

“We’re primarily a 
used-gear store,” he said. 
“From the customer 
perspective, you know 
you can get value point 
pricing on anything we 
have.”

McDonnell said Music 
Go Round depends on 
people to bring in items 
they have given up on or 
no longer have use for, 
which can be an instru-
ment that needs work or 

something almost new 
that simply didn’t match 
a musician’s style or feel.

“You don’t have to 
come in expecting to 
trade in for another 
item,” McDonnell said. 
“We will gladly make you 
an offer on whatever you 
bring in. We’ll buy any-
thing and sell anything, 
from an instrument to a 
music stand.”

Music Go Round’s 
spectrum of instruments 
caters to everyone from 
the beginner to the more 
experienced player look-
ing for professional-grade 
gear.

“If you’re a beginner, 
we’ll try to fit you with 
something reasonably 
priced to get you started, 
hopefully something that 
will take,” McDonnell 
said.

Matthew Gabriel, 34, 
of Wilkes-Barre, bought 
his first bass guitar at 
Music Go Round when it 
opened in 1999. Gabriel’s 
brother was classically 
trained in piano and vio-
lin by Linda McDonnell 
at another music school, 
and his family was 
invited to see the store’s 
inventory before its 
opening.

“I might have bought 
the first bass that was 
sold there,” Gabriel said. 
“And since then, I’ve pur-
chased five more basses 
from them.”

Lessons are offered in 
guitar and bass by sev-
eral seasoned musicians 
employed by the store, 
and Linda McDonnell is 

the primary teacher for 
piano and flute.

Harry McDonnell 
said about 75 percent 
of the store’s students 
are beginners; the rest 
are practiced and even 
professional players who 
want to sharpen their 
skills by learning from 
a musician with more 
experience.

For the neglected or 
ailing instrument, Music 
Go Round offers a wide 
range of maintenance 
and repair services, 
including everything 
from a general cleaning 
and tune-up to more 
intensive electronics 
repairs and replace-
ments.

Store manager Josh 
Turner, of Forty Forty, 
helps customers as a 
retail salesman and a 
technician — he’s one of 

the store’s most experi-
enced with electric gui-
tar components.

Turner said he enjoys 
assisting customers who 
come in with a guitar 
they think is in disrepair 
or incapable of sounding 
how they’d like.

“It’s pretty gratifying 
knowing you can make 
someone’s instrument 
play better,” Turner said. 
“There are (customers) 
who will ask for me per-
sonally, because I built 
something for them 10 
years ago.”

But working on instru-
ments isn’t the best part 
of Turner’s job.

“Personally, my favor-
ite time of the year is the 
Christmas season,” he 
said. “You’re getting new 
blood into the industry. 
You can sell (custom-
ers) a guitar, something 

affordable that’s best for 
a beginner, but what you 
really want to sell them 
is the knowledge that 
not everybody becomes 
an overnight sensation. 
You want to let them 
know that it takes a lot of 
dedication to play their 
instrument well.”

In terms of customers 
and students served, 
Harry McDonnell said 
Music Go Round has 
been on a consistent 
growth path since open-
ing nearly two decades 
ago.

“We had our best year 
last year,” he said. “… 
And we’re already ahead 
of that pace so far this 
year. We’re on an upward 
trajectory. Business is 
good.”

Reach Matt Mattei at 570-
991-6651 or on Twitter @
TimesLeaderMatt.

Music store in tune with the valley

Used gear, lessons,
repairs in WB Twp.

Linda	and	Harry	McDonnell	opened	their	music	store,	Music	Go	Round,	18	years	ago.	Linda,	a	musician,	is	the	primary	piano	and	flute	
teacher	at	the	business.

John Delaney, a guitar and sales tech at Music Go Round, works on 
a	guitar.	Maintenance	and	repair	services	at	the	music	store	range	
from	a	regular	tune-up	to	electronics	repairs	and	replacements.

Photos by Aimee Dilger | Times Leader
Store	manager	Josh	Turner	picks	an	acoustic	guitar	at	Music	Go	Round	in	Wilkes-Barre	Township.	Turner	says	his	favorite	part	of	the	job	is	ushering	‘new	blood’	into	the	music	industry.

Acoustic guitars hang at the store, which deals in new and used instruments that also include drums, 
keyboards	and	orchestral	pieces.• Address: 251 Mundy St., Wilkes-Barre Township

• Year opened: 1999
• Owners: Harry and Linda McDonnell
• Phone: 570-823-8733
• Website: musicgoroundpa.com
• Prices: Instruments range from $50 to $1,500 
and up. Music lessons cost $20 for a 30-minute 
session once a week. Customers should call to 
inquire about maintenance and repair because 
pricing is done on a case-by-case basis.
• Notable: The store depends on customers who 
sell used and unwanted gear.

MUSIC GO ROUND
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By Jimmy Fisher
jfisher@timesleader.com

WEST PITTSTON 
— What started as a 
vision for iGourmet.com 
CEO Spencer Chesman 
became a successful real-
ity.

Twenty years later, 
Chesman’s vision is still 
forward-looking.

His company distrib-
utes specialty cheeses, 
fine foods and gift bas-
kets through its website, 
iGourmet.com.

The company orders 
food from sources world-
wide; it then is imported 
to iGourmet.com’s ware-
house in West Pittston. 
Items that businesses 
and individuals order 
online at iGourmet.com 
are delivered from there.

Chesman said at least 
40 people work for the 
company year-round, but 
when the holiday season 
— Thanksgiving, Christ-
mas, New Year’s — rolls 
around, more than 200 
people are working.

Local businesses that 
carry iGourmet products 
include Sabatini’s Pizza 
in Exeter, Wild Penn-
sylvania Beef Jerky & 
Cheese Shop in Wilkes-
Barre, City Market Cafe 
in Dallas and Wilkes-
Barre, Pen-Mart in Dal-
las, Crossing Vineyards 
in Plains Township, and 
Beta Bread Bakery in 
Clarks Summit.

Outside of the United 
States, Chesman said 
iGourmet.com recently 
signed a deal with China 
to distribute products to 
various businesses that 
serve the entire country.

According to Ches-
man, 47, iGourmet.com 
has about 7,000 products 
in its warehouse, includ-

ing meats, honey, jams 
and gift baskets. But 
iGourmet.com probably 
is best known for its 
imported cheeses.

“That’s how we got 
started,” Chesman 
said. “It’s difficult to 
handle for other shippers 
because you have to keep 
it cold for transit. Also, 
cheeses come in giant 
wheels, and we have a 
Pennsylvania Depart-
ment of Agriculture cut-
ting room where we can 
take the larger wheels 
and cut them down.”

Cheeses are kept in 
refrigerators inside the 
iGourmet.com ware-
house.

Bob Schappert, who 
is in charge of the com-
pany’s inventory control 
and food safety, said 
it’s a challenge to keep 
inventory on everything 
that comes in, especially 
with perishable food and 
determining expiration 
dates.

“One of our things, 
weekly, is asking if it’s 
too soon of a sell-by 
date,” he said. “We keep 
everything electronically 
recorded on our watch, 
and we’re constantly 
swapping out inventory, 
making sure the custom-
er has the farthest date.”

With the large amount 
of cheese at iGourmet, it 
would be easy for some 
to sit for too long and go 
bad, but Schappert said 
that generally isn’t the 
case.

“That doesn’t happen 
too often,” he said. “We 
don’t buy 50 wheels of 
something. … (We’ve) 
gotten used to knowing 
what to order and how 
much. But if something 
does run bad, we just 
toss it away.”

Schappert, who has 
worked at iGourmet.com 
for 11 years, said the 
company is about more 
than ordering cheese and 
food to ship to consum-
ers — it’s about family.

“It’s just a tight family 
here,” he said. “I like the 
work, I like the atmo-
sphere. It’s just a good 
place to work.”

Family is what inspired 
Chesman to start iGour-
met.com; he got the idea 
from working in his fam-
ily’s business, the Inter-
national Gourmet World 
of Cheese Club.

“My parents closed 
that business in the ’80s 
because of the econom-
ics of the business at the 
time, where shipping 
actually became more 
expensive than the prod-
uct itself,” Chesman said.

He started iGourmet 
in Yorktown Heights, 
N.Y., in 1997 and called 
it a “reboot” of his family 
business.

After seven years, com-
pany growth required a 
relocation, and Chesman 

said after much research, 
West Pittston was the 
ideal spot.

“We outgrew the build-
ing (in New York), and 
rather than re-invest in 
a building where rents 
were very expensive and 
labor was very expen-
sive, we conducted a 
search to find an area 
that was more well-suited 
to what we’re doing, but 
is also close enough to 
our suppliers where we 

can conveniently make 
our pickups,” he said. 
“Our suppliers are in 
New Jersey, and we set-
tled on this area because 
the labor pool was very 
hard-working and effi-
cient.”

Chesman also said the 
West Pittston location 
makes for easier pickups 
at various locations in 
New Jersey, as well as 
faster deliveries on the 
ground. He said that 

delivery 
extends as far as Mis-
souri, Florida and Maine, 
and the company deliv-
ers to other parts of the 
country by air.

“That map is much 
more detailed than what 
we had in New York,” 
Chesman said. “It was 
very strategic to work 
here.”

Reach Jimmy Fisher at 570-
704-3972 or on Twitter @
SD_JimmyFisher

At iGourmet, a plethora of choices

Tracy 
Breymeir, 
West 
Pittston, 
readies 
iGourmet.
com boxes 
of products 
to be 
shipped 
out for the 
day.

Photos byTony Callaio | For Times Leader
iGourmet.com,	led	by	CEO	Spencer	Chesman,	has	been	in	West	Pittston	for	13	years.	The	company	ships	food	products	worldwide.

By Travis Kellar
tkellar@timesleader.com

DALLAS — Metz Culinary 
Management has made its 
mark in dining service since 
its inception more than two 
decades ago.

While the company’s roots 
are in Northeastern Pennsyl-
vania, Metz’s footprint now 
includes a sizable chunk of the 
East Coast.

Metz, based in Dallas, has 
locations in 19 states and 
nearly 7,000 employees who 
provide food service in several 
categories — health care, high-
er education, and to corporate 
America and independent and 
public schools.

The company was estab-
lished in 1994 by entrepreneur 

John C. Metz Sr. as a custom 
dining management service 
company. Jeff Metz, 48, presi-
dent and CEO, said his father 
had a similar company based 
in Kingston in 1966, Custom 
Management Corp.

Jeff Metz said that, at the 
time, the business was the 
largest privately held food 
company in the country before 
his father sold it in 1987. 
In 1994, Metz said, former 
employees came to his father 
about starting another busi-
ness.

“My dad was apprehensive 
about starting a new company, 
but he did,” Metz said.

Although the company 
focuses on food service, it also 
has numerous restaurants in 
the Wilkes-Barre area.

“We’re one of the few com-
panies in the (food service) 
space that owns and operates 
restaurants as well,” Metz 
said.

Among the local restaurants 
owned by Metz Culinary Man-
agement are Lucky’s Sport-
house on Schechter Drive 
in Wilkes-Barre Township, 
Ruth’s Chris Steak House in 
Plains Township, and Lucky’s 
Craft Food & Drink inside the 
Wilkes-Barre/Scranton Inter-
national Airport.

Metz said that in the past six 
years, his company has seen 
“double-digit” growth, and he 
attributed the rise to referrals 
and the group’s reputation of 

having a personal touch with 
clients.

“We’re very focused on our 
reputation and making sure we 
treat people right,” he said.

Chief Operating Officer Greg 
Polk, 50, also explained the 
company is “chef driven” in 
response to what he called an 
“evolving culinary landscape.” 
He said allergies ranging from 
gluten to nuts have resulted in 
Metz adhering to the strategy, 
and younger customers want a 
more diverse variety of menu 
offerings.

“Every single one of our 
partners have a chef in their 
operation,” Polk said.

He also said culinary sup-
port along the East Coast has 
enabled the company to pro-
vide training for new ideas for 

menus, and that 85 percent of 
Metz’s offerings are fresh food.

“There’s not a lot of compa-
nies that can say that,” Polk 
said.

Not	just	‘handed	to	us’
While the business has 

increased its reach in the East, 
it also has broadened as a fam-
ily venture.

With John C. Metz Sr. at the 
helm as executive chairman 
and Jeff Metz as president and 
CEO, Maureen Metz, Jeff’s 
sister, is the vice president of 
marketing.

Maureen and Jeff said the 
business was something they 
were born into, and their first 
duties were waiting tables and 
washing them.

“For us, we’ve always been 

involved with food service,” 
Jeff said.

Maureen agreed, stressing 
she and her brother had to 
work their way up through the 
company.

“It wasn’t just handed to us,” 
she said.

Maureen noted that chal-
lenges come with running 
a family business, but she 
said they usually are talked 
through.

Jeff added that the sense of 
family extends to all employ-
ees in the company.

“The people that work for us 
… it’s all of our employees; we 
treat them like family,” he said.

Continued growth
As the company has grown 

in its 23-year lifetime, it also 
has achieved recognition.

In 2015, Metz was ranked 
16th on Food Management 
magazine’s list of the Top 50 
management companies in the 
United States, and last year it 
improved to 14th.

Looking ahead, Jeff said 
he expects the growth to 
continue. He said he believes 
there is room for expansion on 
the East Coast, and he noted 
the company recently entered 
into an agreement to cater at 
Misericordia University.

He said providing excellent 
service with a personal touch 
has been a smart way for the 
company to grow.

Metz rises from NEPA roots to 19 states

Aimee Dilger | Times Leader
Executive Chef John Gorrick cooks a steak at Ruth’s Chris Steak House in Plains 
Township.	Metz	Culinary	Management	operates	the	restaurant.

• Founded: 1994
• Owner: John C. Metz 
Sr.
• Headquarters: 2 
Woodland Drive, Dallas
• Phone: 800-675-
2499
• Website: 
metzculinary.com
• Notable: Metz 
ranks 14th on 
Food Management 
Magazine’s list of the 
Top 50 management 
companies in the 
nation.

METZ CULINARY
 MANAGEMENT

• Year Opened: 1997
• Owner: Spencer Chesman
• Phone: 570-602-3800
• Website: www.igourmet.com
• Notable: iGourmet.com offers a Cheese of the 
Month and a Tea of the Month around the holiday 
season.

iGOURMET.COM
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By Tom Venesky
tvenesky@timesleader.com

There are several reasons 
why Ken Shiffert has been in 
the fly fishing business for 21 
years.

The product line, knowl-
edgeable staff and service at 
his Evening Hatch Fly Shop 
are crucial, but perhaps the 
biggest reason he’s been open 
for so long is location.

The Lake Harmony busi-
ness is a fly fisherman’s dream, 
and it’s close to several of 
the region’s top trout waters, 
including the Lehigh River in 
Luzerne County, Pohopoco 
Creek, Tobyhanna Creek, and 
the fly-fishing-only stretch 
on Bushkill Creek in Monroe 
County.

The abundance of prime 
trout waters in the area has 
made for steady business at 
Evening Hatch, which is closed 
only two days all year — 
Christmas and Thanksgiving.

“There are an awful lot of 
people coming to the Poconos 
all the time to fly fish,” Shiffert 
said. “There are just so many 
places to go that it’s a draw for 
anglers.”

To cater to those anglers, 
the Evening Hatch carries 
plenty of rods, reels and flies, 
but it goes beyond that equip-
ment. Shiffert said his store 
has the biggest selection of fly-
tying materials in the area, and 
it resulted from angler demand 
because so many people tie 
their own flies.

Still, Shiffert knows that 
in order to keep his business 

growing and thriving, the 
sport of fly fishing needs to do 
the same. That’s why Evening 
Hatch offers fly fishing school 
and fly-tying classes for begin-
ning anglers, and even has a 
guide service available to fish 
the Lehigh River, Brodheads 
Creek and the Bushkill, as well 
as float trips on the Delaware 
River.

“We get a lot of people from 
out of the area, from beginning 
anglers to experienced, and 
that’s a tribute to the popular-
ity of fly fishing,” Shiffert said.

“Fly fishing is a lot more 
interesting than sitting on a 
bank watching a bobber. It’s a 
full-circle experience because 
you learn about insect life, 
hatches and the stream, and 
you’re a part of all that when 
you fly fish.”

And plenty of anglers want 
to be a part of it.

The Pennsylvania Fish and 
Boat Commission has set aside 
stretches of streams across the 
state that are stocked with trout 
and open only to anglers using 
flies or artificial lures. John 
Arway, executive director of 
the PFBC, said the fly fishing 
and artificial lure stretches are 
extremely popular, and he sees 
more fly anglers on the streams 
today than ever before.

According to the PFBC’s 
Trout Plan in 2010, 15 percent 
of all trout anglers use flies. 
But Arway added that the 
popularity of fly fishing in the 
state peaks in late spring.

“You’ll see more fly anglers 
on a stream in May than you 
will on opening day in April. 

May is when the insect hatches 
start, and for fly anglers that’s 
when the fishing gets better,” 
Arway said.

While the PFBC doesn’t 
maintain figures on the eco-

nomic impact of fly fishing 
in the state, Arway said he’s 
confident it is significant. A 
fly rod alone can cost $50 to 
$800, and while bait is more 
expensive than artificial flies, 
Arway said fly fishermen often 
buy more and tend to stock up 
on materials to tie their own 
flies.

That’s why Shiffert keeps 
his store well stocked and his 
product line up to date. He 
knows fly anglers depend on 
his store to have what they 
need as they travel to the 

Poconos to fish some of the 
most popular waters in the 
state.

“It makes me feel good that 
they count on us,” Shiffert 
said. “That’s why it’s impor-
tant for us to have a really 
knowledgeable staff. There 
are so many new anglers that 
are coming in with questions 
about the sport, and we want 
to help them get started the 
right way.”

Reach Tom Venesky at 570-991-6395 or on 
Twitter @TomVenesky

Fly fishing creates 
steady business 
for Evening Hatch

The	Evening	Hatch	Fly	Shop	in	Lake	Harmony	is	located	close	to	several	of	the	region’s	top	trout	waters.

According	to	a	state	report,	15	percent	of	all	trout	anglers	use	flies.

A	selection	of	fly-tying	feathers	at	the	shop	awaits	anglers.	May	is	popular	for	fly	fishing.

Ken 
Shiffert, 

owner 
of the 

Evening 
Hatch Fly 

Shop, says 
his store 
draws fly 

anglers 
heading 

to the 
Poconos.

• Year opened: 1996
• Owner: Ken Shiffert
• Address: 797 State Rte. 940 East, Lake Harmony
• Phone: 570-443-0772
• Website: www.eveninghatch.com
• Notable: The shop posts weekly water conditions for 
numerous area trout streams on its website. The business 
also posts the dates of fly hatches in the Poconos.

EVENING HATCH
 FLY SHOP

‘A draw for anglers’
Photos by Sean McKeag | Times Leader
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 Models Open Sundays 1-3 
and daily by appointment.

877-442-8439

The Pittston Patio
2-BR, 2-Baths; attached garage; 

Maple/Granite kitchen!
$199,900

The Mountain Laurel
First-floor master suite, maple/granite 

kitchen, hardwood flooring, and
vaulted ceilings--$249,000

The Appalachian, 2,300 sq. ft., first floor master suite. 
54 Grandview Drive 

$319,900  
Proud Participant in Pittston’s Progress! 80

82
51

56
A

By Tom Venesky
tvenesky@timesleader.com

WEST PITTSTON — 
When Ernest Lombardo 
returned home from 
World War II in 1945, he 
wanted to start a busi-
ness that would last.

More than 70 years 
later, Lombardo’s enter-
prise has not only with-
stood the test of time, 
it has flourished into a 
thriving family business 
spanning three genera-
tions.

The Blue Ribbon Farm 
Dairy has evolved into 
an iconic landmark on 
Luzerne County’s west 
side, attracting ice cream 
lovers with its variety of 
flavors and old-fashioned 
parlor.

Perhaps the biggest 
key to Blue Ribbon’s 
success isn’t just the 
flavor of all the ice cream 
it serves, but how the 
sweet stuff is made.

Kathleen Sorick, Lom-
bardo’s granddaughter 
and the third generation 
to be involved in the 
business, said all of the 
ice cream is made from 
scratch, and the unique 
flavors, such as salted 
caramel candy and choc-
olate-covered crunch, are 
developed by her family.

Sorick said she 
couldn’t divulge the 
secret family recipe, 
but she did offer a few 
details about how the ice 
cream is made.

“My dad (Ken Sorick) 
starts by making the 
mix. Everything starts 
with the vanilla recipe 
that my grandfather 
developed,” she said. 
“We don’t skimp on 
ingredients or quality, 
and that’s something 

that was instilled by my 
grandfather.”

The business didn’t 
originate as an ice cream 
parlor, however. Lom-
bardo began the opera-
tion by picking up and 
delivering milk that was 
bottled on area farms. 
The demand grew, and 
he eventually shifted to 
bringing the milk from 
the farm to his plant and 
bottling it on-site.

Soon after Lombardo 
began the bottling pro-
cess, he expanded by 
using the leftover cream 
to make chocolate, vanil-
la and strawberry ice 
cream. The milk and ice 
cream operation lasted 
until 1992, when the 
business grew far beyond 
Lombardo’s expectations.

“It got to be too 
much,” said Kathleen 
Sorick, who is the store 
manager and is in charge 
of social media for Blue 
Ribbon. “My grandfather 
kept making the ice 
cream and also became 
a distributor for Lehigh 
Valley Dairy Farms to 
handle the milk.”

Today the ice cream 
parlor offers 65 flavors 

and has a wholesale busi-
ness offering a variety 
of dairy products from 
several distributors. Blue 
Ribbon has as many as 
eight milk trucks on the 
road daily, delivering 
dairy products to nine 
counties in Northeastern 
Pennsylvania.

The parlor and whole-
sale business keep the 
Sorick family busy.

“We have a great group 
of drivers, and even 
though it is a demand-
ing schedule for all of 
us, we’re like a well-oiled 
machine after 70 years,” 
Kathleen Sorick said. 
“If my grandfather were 
alive today, I’m sure he’d 
roll with it. He’d prob-
ably keep it expanding.”

While the business has 
grown, it also held onto 
its roots. The made-from-
scratch ice cream is still 
served in an old-style 
parlor where people 
can sit and enjoy their 
treat. The counter often 
is filled with customers 
enjoying ice cream sun-
daes, including an old-
fashioned banana split. 

Dairy holds true to its roots

Sean McKeag|Times Leader
From left, Ken, Ann, Kathleen and Kenny Sorick have kept the Blue 
Ribbon	Farm	Dairy	growing	for	more	than	70	years.	Blue	Ribbon	
has	been	in	the	family	for	three	generations.
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By Dennis Raymo
draymo@civitasmedia.com

WILKES-BARRE — 
While an oyster may 
contain a pearl within its 
shell, a downtown restau-
rant also could boast of 
having a hidden gem.

The Oyster Restaurant, 
nestled inside the Best 
Western Plus Genetti 
Hotel & Conference Cen-
ter at 77 E. Market St., 
offers a lunch buffet that 
might outshine others in 
the area.

Thom Greco, who man-
ages the Oyster, said that 
while a lunch buffet isn’t 
a new idea — the Oyster 
has been doing it since 
1980 — he and the rest of 
the Genetti family wanted 
to take the experience a 
step further.

“When my uncle 
(Gus Genetti) ran the 
restaurant, he served 
a full lunch buffet and 
always tried to keep the 
prices reasonable,” Greco 
said. “When I took over 
in 2005, we looked to 
upscale the lunch and 
provide a consistency to 
the menu but still keep it 
affordable.”

The buffet, which costs 
$7.95 plus tax and runs 
from 11:30 a.m. until 2 
p.m. Tuesdays through 
Fridays, features themed 
days – from “Thanksgiv-
ing Turkey Day” on Tues-
days to “Vive la France” 

Day on Fridays. (See fact 
box for details about daily 
offerings.)

Greco also addressed 
the challenge of offering a 
quality dining experience 
within the constraints of 
a work-day schedule in 
which patrons might have 
just 30 minutes for lunch.

“Since many people are 
on a fixed time for lunch, 
they want to be in and 
out,” Greco said. “We put 
together a $7.95 buffet 
that includes a soft drink 
so we could give our din-
ers value but also the abil-
ity to have a quick lunch.

“As soon as they are 
seated, we get their drink 
order and, because there 
are no add-ons, we can 
present them the check. 

This gives them the abil-
ity to get in and out in 
less than a half-hour if 
they choose to.”

Beyond the menu and 
price, Greco and his 
team also try to present a 
special ambience so that 
customers feel comfort-
able. With the voices of 
luminaries such as Frank 
Sinatra and Michael 
Buble piped throughout 
the room, along with 
elegant table and room 
set-ups, one knows that 
plastic forks and paper 
plates won’t fly here.

“We like to give every-
body a chance to dine 
on white tablecloths, get 
attentive service and hear 
nice background music 
in a comfortable setting,” 

Greco said. “It’s not a 
vanilla box like other 
hotel restaurants. We 
want them to enjoy the 
atmosphere of Oyster.

“In the summer we 
open up Oyster Cabana 
so people can enjoy their 
meals outside.”

Greco said that while 
the restaurant caters to 
a wide range of clientele 
— from hotel guests and 
convention attendees 
to college students and 

downtown business 
people — the foundation 
of it all is family.

“The restaurant team 
(servers Michael Mason 
and Courtney Konklin 
and chefs Peter Adams 
and Malik Franklin) really 
is a family,” Greco said. 
“We truly feel that way, 
and share a common 
cause in serving the com-
munity well.”

And you can’t beat the 
price.

“We think this is a great 
deal,” Mason said. “If you 
go out to McDonald’s or 
another fast-food restau-
rant, after Happy Meals 
for the kids and your own 
food, you’re spending $20 
or more.”

Reach Dennis Raymo at 570-991-
6404.

Lunch at the Oyster, with Sinatra and Buble

Sean McKeag | Times Leader
Guests	enjoy	the	lunch	buffet	at	the	Oyster	Restaurant	inside	the	Best	Western	Plus	Genetti	Hotel	&	
Conference	Center	in	Wilkes-Barre.

When: 11:30 a.m. to 2 
p.m., Tuesdays through 
Fridays.
Where: Oyster Restau-
rant, inside Best 
Western Plus 
Genetti Hotel, 
77 E. Market St., 
Wilkes-Barre.
Cost: $7.95, 
including full buffet and 
a soft drink such as 
Sprite or iced tea.
The Oyster Restaurant 
offers themed menus 
for its Tuesday-Friday 
lunch buffets. Here’s a 
rundown, with com-
ments from manager 
Thom Greco.
Daily with main buffet
• Soup and salad bar, 
bread station, meat 
and cheese station.

Tuesdays
Thanksgiving theme
• Stuffing, mashed po-
tatoes, vegetables
• Carving station: 
turkey with gravy and 
cranberry sauce
“You can re-live 
Thanksgiving every 
Tuesday.”

Wednesdays
Slovak theme
• Kielbasa, sauerkraut, 
pierogies, potato pan-

cakes
• Carving station: 
ham
“Over 60 per-
cent of the area 
has Polish and 

Slovak backgrounds, 
so they love the potato 
pancakes, pigs in a 
blanket and pierogies.”

Thursdays
Italian Day
• Stuffed peppers, pas-
tas and sauces
• Saute station: Chick-
en dishes
“Chef Malik prepares 
made-to-order chicken 
dishes like chicken 
marsala or parmesan 
chicken.”

Fridays
Vive la France! theme
• Chicken Francais, 
French fries, vegeta-
bles, pizza by request
• Saute station: Crepes
“Diners can enjoy 
French crepes made to 
order.”

LUNCH BUFFETS

BubleSinatra
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Adding to the charm 
is the fact that all the 
ice cream and sundaes 
are still served in glass 
dishes.

“I love that people still 
come in here, sit down 
and have a sundae,” 
Sorick said.

And Blue Ribbon’s cus-
tomers are appreciative 
as well.

Lori Rinehimer, Hol-
lenback Township, said 
she enjoys her visits to 
Blue Ribbon because of 
the parlor’s old-fashioned 
atmosphere.

“It’s such a neat set-
ting to enjoy ice cream,” 
she said. “You walk in 
and it’s just like the way 
an ice cream parlor was 

years ago.”
Morgan Salter trav-

els from his home in 
Nesquehoning to enjoy 
the variety of ice cream 
flavors.

“I don’t have a favorite 
because they always add 
new flavors that I like 

to keep trying,” he said. 
“Whenever we’re in the 
area, especially in the 
summer, we make it a 
point to stop and see the 
new flavors they’ve come 
up with.”

Reach Tom Venesky at 570-991-
6395 or on Twitter @TomVenesky 

• Year opened: 1945
• Owners: Ken and Ann Sorick and their children, 
Kathleen and Kenny
• Address: 827 Exeter Ave., West Pittston
• Phone: 570-655-5579
• Website: blueribbondairy.com
• Prices: Sundaes $4 to $6, cones $3 to $5, 
milkshakes $4 to $5, blitzes $5
• Notable: Kathleen Sorick said older customers 
prefer cherry vanilla or butter pecan ice cream, 
while cookie dough and salted caramel are 
popular with the younger crowd. Also, one in every 
three customers still prefers the old-fashioned 
banana split.

BLUE RIBBON
FARM DAIRY

From page 8

Dairy

inNOVAtion
How to expand your business

By Mary Therese Biebel

Do I really want to? That’s the first 
question owners of small businesses should 
ask themselves.

Dorothy Lane, director of the Small 
Business Development Center at Wilkes 
University, cautioned that growing your 
business might take you away from the 
work you enjoy — whether it’s cooking food, 
styling hair or repairing car engines — and 
give you administrative duties instead.

If you decide to expand, look for new 
customers by marketing your goods or 

services in a larger geographical territory 
or among more demographic groups. Look 
for ways to make your business attractive 
to a younger generation of customers, or an 
older one.

What about selling your product or 
services online? The internet can be an 
invaluable way to expand your business.

What characteristics are inherent in the 
business owner who wants to expand?

“They need to be a real go-getter,” Lane 
said, adding that it helps to be “kind of a 
Type A personality, paying attention to 
details and making sure things go right.”
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A man watches as a driver warms up his horse at Mohegan Sun 
Pocono.	 The	 casino	 has	 plans	 to	 increase	 the	 number	 of	 slot	
machines.

Alec Barcklow walks his two dogs, Bandit and 
Ellie, at the Seven Tubs Natural Area, one of the 
many recreational areas available to residents of 
Northeastern	Pennsylvania.

Photos by Aimee Dilger | Times LeaderOllie	and	Zandrea	Duritis	and	Joseph	Ritz	relax	at	the	Seven	Tubs	Natural	Area,	which	is	owned	by	the	state	Department	of	Conservation	and	Natural	Resources.

A man walks through the fog in Nesbitt Park along the Susquehanna 
River	 in	 Kingston.	 The	 park	 offers	 plenty	 of	 opportunities	 for	
walking,	jogging,	fishing	and	more.

Harness racing has been a staple at Mohegan Sun Pocono since the 1970s, but the property has seen 
an	increase	in	business	since	the	addition	of	a	casino,	hotel	and	convention	center.

A harness race at The Downs at Mohegan Sun 
Pocono,	 which	 will	 have	 134	 racing	 days	 this	
year.

Fishing along the Susquehanna is a popular 
pastime for many residents of Northeastern 
Pennsylvania. The Seven Tubs Natural Area is known for its 

beauty.

The levee system along the Susquehanna River is popular 
with	walkers,	joggers	and	cyclists.

A	man	walks	along	a	pathway	on	River	Common	 in	Wilkes-Barre	on	a	recent	evening.	Recreational	
opportunities	 are	 just	 one	 of	 the	 many	 things	 that	 are	 expanding	 in	 Northeastern	 Pennsylvania.	
Tourism,	healthcare	and	internet	businesses	are	just	a	few	of	the	others	that	are	growing	strong	roots	
in	the	Wyoming	Valley	and	beyond.

Kirby Park in Wilkes-Barre offers a variety of recreational 
opportunities.

After hours

The	entrance	to	the	Seven	Tubs	Natural	Area	in	Plains	Township.
Ruth’s	 Chris	 Steak	 House	 in	 Mohegan	 Sun	 Pocono	 is	 just	 one	 of	 the	
popular	restaurants	inside	the	Plains	Township	casino.

A special edition of the
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By Steve Mocarsky
smocarsky@timesleader.com

WYOMING — As 
blue-collar Americans 
and elected officials 
have lamented the out-
sourcing of manufactur-
ing jobs over the past 
few decades, a century-
old manufacturer based 
in Luzerne County 
has been expanding in 
the United States, and 
doing so with a strong 
commitment to its 
employees.

The Diamond Manu-
facturing Co. was 
founded in Wyoming in 
1915 by John Newton 
Thomas to create sizing 
screens used in the coal 
industry to strain out 
silt and dust and sepa-
rate mined pieces of coal 
according to size. Today, 
Diamond manufactures 
perforated metal for a 
wide range of industries 
— from appliance and 
automotive to electron-
ics and agriculture.

Used mostly as 
screens, filters, shields 
and guards, perforated 
metals can control the 
passage of air, liquid, 
light, solids, heat, elec-
tromagnetic waves and 
sound waves. They can 
be found in anything 
from stereo speaker cov-
ers to airplane engine 
silencers.

“This is kind of where 
we started,” said com-
pany President David 
Simpson as he led a tour 
of the 110,000-square-
foot manufacturing 
plant on West Eighth 
Street. “This is one of 
six plants — the origi-
nal headquarters.”

The tour began from a 
reception area, where a 
sign above a table noted 
the company’s 100-year 
anniversary in 2015. 
On the front of the 
table was the headlight 
and grill assembly of a 
Ford Mustang — the 
grill was manufactured 

by Diamond. Resting 
on the tabletop was a 
framed photo of the late 
Charles D. Flack Jr., the 
company’s CEO until his 
death in 2011.

Charles Jr., or “Rusty,” 
as everyone knew him, 
and his brother, Harold, 
were the combined face 
of the company for more 
than three decades until 
Reliance Steel & Alumi-
num acquired Diamond 
in 2010.

Diamond, now a sub-
sidiary of Reliance, had 
been in the family for 
four generations.

The company grew by 
adding plants in Indiana 
and North Carolina, 
and the Texas facility 
opened during the Reli-
ance acquisition. Five 
years ago, Reliance 
acquired McKey Inc., a 
perforated metal com-
pany with plants in Wis-
consin and Tennessee.

Not only has the com-
pany grown, it’s done so 
while treating employ-
ees well.

“I’ll have been here 31 
years,” Simpson said. 
“But there are a lot of 
people who have been 
here even longer than I 
have — the reason being 
that the Flack family 
who owned the busi-
ness, they’re just great 
people to work for. And, 
fortunately, the company 
that owns us today — 
same thing.”

Tony Ciciani, who 
runs the maintenance 
department, has been 
with Diamond for 21 
years.

“They treat you well 
here; they treat you like 

family,” said Ciciani, 54, 
of Dallas.

Next door to the 
manufacturing plant — 
in the former Wyoming 
Shovel Works plant 
that Diamond bought 
15 years ago — is Dia-
mond’s fabrication facil-
ity. Chuck Dixon has 
run that plant since it 
opened 10 years ago.

An industry veteran 
who worked at compa-
nies from Kingston to 
Dunmore, Dixon, 52, 
of Edwardsville, said 
working at Diamond 
“is so much better. … I 
wish I was working at 
Diamond 30 years ago 
because they do know 
how to treat people 
here.”

Dixon led guests to 
see the facility’s newest 
piece of equipment — a 
fiber optic laser.

Laser operator Brian 
O’Kane explained it 
takes a mechanical 
fabricating press about 
25 minutes to cut 
1,200 holes in a piece 
of metal. O’Kane, 40, 
of Larksville, said the 
new laser can cut those 
1,200 holes in about 40 
seconds.

The fabrication aspect 
of the business — add-
ing value to perforated 
metal with services such 
as painting, rolling, tex-
turing and polishing the 
metal — really took off 

a few years ago, Simp-
son said. “Probably 40 
percent of our business 
is just fabrication.”

That’s up from about 
10 percent just a few 
years ago, he said.

“Other than acquiring 
McKey and adding the 
Texas facility, probably 
our biggest expansion 
has been into the fab-
rication, right here,” 
Simpson said. “And add-
ing that fabrication here 
(in Wyoming), it just 
shows that we’re here, 
and we’re here to stay.”

Reach Steve Mocarsky at 
570-991-6386 or on Twitter @
TLSteveMocarsky.

For this group, it’s Made in America
Photos by Tony Callaio | For Times Leader

David	Simpson,	president	and	CEO	of	Diamond	Manufacturing	Co.,	points	out	the	business	is	now	102	years	old	with	mulitple	locations	throughout	the	country,	including	the	home	base	in	Wyoming.

Employee Mike Hiedcavage explains the perforation process for 
metal	sheets	of	various	thicknesses	manufactured	at	Diamond.

Paul	Rosengrant,	of	Swoyersville,	lines	up	a	template	into	one	of	the	many	cutting	machines	at	Diamond	Manufacturing.

John Sicilia, of Dallas, a nine-year employee at Diamond, marries 
two	manufactured	metal	pieces	for	a	gas	water	heater.

•	What:	Luzerne County-based business that 
produces perforated metal that can be used 
as screens, filters, shields and guards. Among 
the products that contain perforated metal: 
automotive grills, microwave ovens.
•	Year	opened: 1915
•	Address: 243 W. 8th St., Wyoming
•	Phone: 800-233-9601
•	Website: www.diamondman.com

DIAMOND 
MANUFACTURING	CO.

A special edition of the
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The following real estate 
transactions were recorded in 
the Luzerne County Office of 
the Recorder of Deeds for the 
weeks of March 27, April 3 
and April 10.

• Charles Gordon III to 
Lisa A. Stashik, 1495 State 
Route 29, Lehman Township, 
$250,900.

• Mary Kowalczyk to Jen-
nifer O’Boyle, 930 Bennett 
St., Luzerne, $150,000.

• Kevin Uren to William 
Uren IV, 8 W. River St., Plym-
outh, $65,000.

• Robert Elias Grevera to 
Farid Farah, 56 to 58 Lee 
Park Ave., Hanover Town-
ship, $81,000.

• Pro-Ko Properties Inc. to 
Russell Herron, 532 Luzerne 
Ave., West Pittston, $57,500.

• Lydia A. Traill to Janie 
L. Sokoloski, 36 Krych St., 
Kingston, $84,000.

• William and Laura Curley 
to Robert R. and Suzanne 
K. Rae, 7853 Blue Ridge 
Trail, Dorrance Township, 
$224,900.

• Ralph S. III and Evelyn 
S. Knelly to Shickshinny Bor-
ough, 21 W. Union St., Shick-
shinny, $168,000.

• Pamela M. Beezup to 
Conyngham Township, lot 
next to 21 Railroad St., 21 to 
23 Railroad St. and one par-
cel on Railroad St., Conyn-
gham Township, $93,000.

• James Evans to Scott 
G. Smith, one parcel at 106 
Dymond Ave., Luzerne; two 
parcels at 106 Dymond Ave., 
Swoyersville, $53,101.

• Albert J. III and Dena R. 
Hornung to Rebennack Fam-
ily Farm LLC, two parcels 
on Loyalville Road and 26 
adjacent Cornell Road, Lake 
Township, $96,192.

• Webb and Horenski 
Construction LLC to Maria 
T. Braskie, 47 Glen Eagles 
Road, Hazle Township, 
$222,000.

• Daniel J. and Jennifer D. 
Amorino to Violetta Rudman, 
1182 S. Main St. and one par-
cel on Main Street, Jenkins 
Township, $122,000.

• Joan V. Skutack to David 
Froncek, 950 Exeter Ave., 
Exeter, $112,500.

• Efren and Rebekah Anne 
Romero to Leonor Asitimbay, 
53 Parsonage St., Pittston, 
$51,000.

• Corry D. and Anne E. 
Unis to Francis and Anita J. 
Kuma, 226 Twins Lane, Rice 
Township, $220,420.

• Secretary of Housing and 
Urban Development to Diane 
L. Weeks, 322 Four Seasons 
Drive, Butler Township, 
$82,420.

• Stellar Machine Inc. to 
Alba Properties LLC, 416 Elm 
St., Kingston, $300,000.

• Estate of Mary Jean 
Mosca, 1725 Wyoming Ave., 
Forty Fort, $227,900.

• Katherine Shivell to 
Angela B. Pellicotti, Rebecca 
Ann Herb and Sharon E. Ker-
rick, 158 Clear Spring Court, 
West Pittston, $165,000.

• Leonica B. Sobretodo to 
Eagle Rock Resort, one parcel 
on Buttonbush Lane, Hazle 
Township, $50,399.

• Calvin Marc Stocks and 
Jill Katherine Pierson Stocks 
to Evelyn M. Harris, 38 
Patriot Circle, Rice Township, 
$120,000.

• Shawn E. and Tina M. 
Rose to Anthony and Angela 
Zammit, 21 Anne St., Wright 
Township, $197,000.

• Stanley M., Cathy A. and 
Kristina M. Mrackoski to 
John C. and Donna M. May, 
681 Bennett St., Luzerne, 
$102,500.

• Robert C. Leonardo to 
Nilo Ermosilla and Marti 
Sheldon Mia, 323 Cedar 
Manor Drive, Fairview Town-
ship, $263,000.

• Charles and Michele 
McDermott to Randy McDer-
mott and Katherine Scalzo, 
105 Circle Drive, Exeter 
Township, $67,500.

• Karen Neary to John 
Tomulaitis, 1238 South St., 
Duryea, $106,000.

• Julie L. Ross to Matthew 
C. Lucas, 609 Fulton St., Dur-
yea, $74,400.

• James Rowlands to Ste-
ven R. Clemson and Kara R. 
Munley, one parcel Archer 
Road, Dorrance Township, 
$204,999.

• Timothy J. and Jill 
Fellin Fitzgerald to Thomas 
Craig and Elizabeth Dayton 
Stewart, 364 W. Lake Valley 
Drive, Black Creek Township, 
$210,000.

• Susan Wampole to Joyce 
Roberts, 48 Brazil St., Wilkes-
Barre City, $142,000.

• Jep Properties LLC to 
Ryan Rosenthal, 43 Lehigh 
St., Fairview Township, 
$174,900.

• Virginia M. and Ruth A. 
Sten to Doyle Real Estate 
LLC, 146 S. Dawes Ave., 
Kingston Borough, $50,000.

• Wells Fargo Bank to Ven-
kay LLC, 15 Colonels Ridge 
Road, Wright Township, 
$92,222.

• Charles and Michele 
McDermott to Randy McDer-
mott and Katherine Scalzo, 
105 Circle Drive, Exeter 
Township, $67,500.

• Metropolis Realty LLC to 
Miguel Valido and Elizabeth 
Morales-Valido, 402-404 N. 
Main St., Wilkes-Barre City, 
$117,500.

• Karen Neary to John 
Tomulaitis, 1238 South St., 
Duryea Borough, $106,000.

• Jeanette and Jay Vasil 
to Derrick M. Simms and 
Morgan Miller, 805 North St., 
Luzerne Borough, $86,000.

• Edward A. and Linda A. 
Chintalla to Retha Taylor, 198 
Phillips St., Hanover Town-
ship, $118,000.

• Robert E. Roberts to Den-
nis A. and Barbara A. Gittens, 
307 James St., Kingston Bor-
ough, $68,000.

• Gina Molinaro to Liquid 
Sky Marketing Inc., 261 Ref-
uge Circle, Butler Township, 
$185,500.

• Wells Fargo Bank to 
David John and Janet Lynne 
Stochla, 172 Tobin Lane, 
Edwardsville Borough, 
$74,000.

• Leoncia B. Sobretodo to 
Eagle Rock Resort Co., But-
tonbush Lane, Hazle Town-
ship, $50,399.

• Mark J. Soprano to Sandy 
Vasquez, 9 Manor Drive, Dal-
las Township, $185,000.

• Craig R. and Jessica G. 
Gorman Taylor to Donald R. 
and Marilyn J. Zlobik, 309 
Luzerne Ave., Salem Town-
ship, $257,000.

• Doreen and Michael R. 
Straka to Steven E. Sr. and 
Debra Ann Simon, 64 Sugar-
loaf Ave., Conyngham Bor-
ough, $136,000.

• Brucher and Besecker 
LLC to Stephanie Ready, 437 
Charles St., Luzerne Bor-
ough, $152,500.

• Calvin Marc and Jill 
Katherine Stocks and Jill 
Katherine Pierson to Evelyn 
M. Harris, 38 Patriot Circuit, 
Rice Township, $120,000.

• Dolores Barhight to 
Tucker MGT, 50 Searle St., 
Pittston City, $55,500.

• Robert C. Cella and Cella 
Irrevocable Grantor Trust 
to West Pittston Library, 
204-206 Exeter Ave., West 
Pittston Borough, $125,000.

• Luzerne Bank to Sports-
men Acquistions LP, Keith 
Street, Hanover Township, 
$150,000.

• Robert and Theresa Wei-
dow to Owen J. Perrins, 586 
Suscon Road, Pittston Town-
ship, $77,000.

• Shawn E. and Tina M. 
Rose to Anthony and Angela 
Zammit, 21 Anne St., Wright 
Township, $197,000.

• Courtney E. and Michael 
F. Jr. Zabresky and Joseph M. 
Jr. and Christine I. Atcavage 
to Dolores Strish, 101 Watson 
St., Wilkes-Barre Township, 

$97,000.
• Stanley M., Cathy A. and 

Kristina M. Mrackoski to 
John C. and Donna M. May, 
681 Bennett St., Luzerne Bor-
ough, $102,500.

• Robert C. Leonardo to 
Nilo Ermosilla and Marti 
Sheldon Mia, 323 Cedar 
Manor Drive, Fairview Town-
ship, $263,000.

• Roxann D. and John 
A. Martini to Ambica LLC, 
Main/Walnut Street, Conyn-
gham Borough, $89,900.

• Gary Parks to Maruti 
Krupa LLC, South Mountain 
Blvd., Fairview Township, 
$140,000.

• TFP Limited and Rob-
ert Tamburro to Preserve at 
Blue Ridge LLC, Prospect 
Street, Dorrance Township, 
$166,080.

• Adam L. and Rebecca S. 
Burdett to Michael Lilly, 306 
Lawrence St., Edwardsville 
Borough, $65,500.

• Mary Ann Jeddic to 
Joseph J. and Donna M. Man-
tione, 205 Wyoming Ave., 
Wyoming Borough, $125,000.

• John Jeddic to Joseph J. 
and Donna M. Mantione, 211, 
221-223 Wyoming Ave., Wyo-
ming Borough, $270,000.

• Wells Fargo Bank to 
Keith Allen and Margaret 
Amelia Lowthert, 56 Bed-
ford St., Forty Fort Borough, 
$56,000.

• Joseph Lambert and 
Responsible Party Services 
Inc. to Michael and Kristen 
Markert, 2 Stock Ave., Swoy-
ersville Borough, $85,000.

• Edward J. Jr. and Jamie 
Judge to Jason R. Blyden-
burgh and Melissa Ann Bell, 
13 Kenley St., Hughestown 
Borough, $90,000.

• LSF9 Master Participa-
tion Trust and Caliber Real 
Estate Services LLC to Rob-
ert T. Cook, 364 Crane Road, 
Kingston Township, $87,250.

• Gregory M. and Joann T. 
Eck to Beniamino, Rita and 
Giovanna Diblasi, 414, 416, 
420 W. Third St., Hazleton 
City, $95,000.

• William and Morag Law-
son to Tina M. Dudek, 119-
121 W. Grand St., Nanticoke 
City, $100,000.

• Richard P. and Marie 
Sabatura to TS Brown LLC, 
172 Hillcrest Drive, Kingston 
Township, $166,000.

• Summer Bukeavich to 
Robert P. and Karen Connol-
ly, 278 Frederick St., Kings-
ton Borough, $64,000.

• Joseph J. and Darlene 
Sereta to Frank A. Szumilo, 
240 Freedom Road, Butler 
Township, $194,000.

• Multi-County Redevel-
opment LLC to Joel Edwin 
Colon and Jesus Sandra 
Caballero, 311 First St., Plym-
outh, $121,900.

• Ann Marie Letinski to 
Jill O’Brien, 107 Aster Court, 
Exeter, $109,000.

• Sunny Hill Development 
LLC to Mary A. Ruane, Anna 
and Maria Drive, Hanover 
Township, $197,000.

• Linda M. Dietrick to 
Charles B. and Lauren M. 
Pavlick, 225 Poland St., Swoy-
ersville, $129,900.

• Melissa Ide to Raymond 
M. Jr. and Stacey L. Lauer, 
2365 Pine Run Road, Laurel 
Run, $225,000.

• Christopher S. and Dana 
A. Moore to Melissa Corin 
Disque, 11 Fordham Road, 
Laflin, $380,000.

• Michael J. Pantano to 
Amanda and Ronald Welling-
ton Jr., 537 to 539 Shawnee 
St. and one parcel on Shaw-
nee Street, Hanover Town-
ship, $120,000.

• James A. and Denise 
M. Hess to Kirk and Katy 
Kranson, 408 Black Walnut 
Drive, Fairview Township, 
$385,000.

• Anita M. Reber and Jac-
queline M. Evans to Dale and 
Lynn Bostic, 460 South St., 
Foster Township, $60,000.

• Francis Trinidad to 

Osiris and 
Patricio Car-
camo, 626 to 
628 N. Laurel 
St., Hazleton, 
$55,000.

• KEB Hana Bank USA 
to Lancaster County Bible 
Church, one parcel on Air-
port Road, Hazle Township, 
$575,000.

• Diane C. and Thomas R. 
McAvoy to Lauren and Ben-
jamin Hess, 51 Willow Lane, 
Salem Township, $215,000.

• Brent A. and Megean M. 
Brown to Joshua C. Kresge 
and Elizabeth M. Titman, 
68 St. Johns Road, Sugarloaf 
Township, $215,000.

• Valerie Tucker Berzanski 
to Robert W. Nowell, 129 
Washington Ave., Exeter, 
$158,000.

• Leonard and Nancy Tuz-
inski to Eric D. and Christina 
Ricci, 249 Lakeside Drive, 
Harveys Lake, $110,000.

• David C. and Faith 
Nygren to Brian and Kathy 
Wilson, one parcel on 
Route 118, Lake Township, 
$265,000.

• Andrew and William 
Healey Jr. to AJE Laurel 
LLC, one parcel on Laurel 
Street, Pittston Township, 
$60,000.

• Joshua E. and Jessica 
Bridge to Valerie Ruth Brody, 
80 Woodland Ave. and one 
parcel on Woodland Avenue, 
Wright Township, $87,000.

• Helen B. Myers to Joshua 
Deets, 567 Alberdeen Road, 
Wright Township, $92,800.

• Jacqueline M. Evans to 
Joseph P. and Diane Capece, 
410 Main St., Conyngham, 
$164,900.

• Joseph A. and Antoinette 
Del Buono to Perry Puppolo 
and Erin Freitag, one parcel 
on Lake Valley Drive, Black 
Creek Township, $120,000.

• Patricia Ann Bauter 
Irrevocable Grantor Trust 
to Hailee E. and Dakota 
Burrows, 112 Mount Olivet 
Road, Franklin Township, 
$103,000.

• Ronald W. and Irene D. 
Van Why to Jeffrey D. and 
Symone Alexandrea Engle-
hart, 3720 Main Road, Hun-
lock Township, $103,000.

• Estate of Josephine 
Vacante to Elena Berroa, 
631 Cleveland St., Hazleton, 
$63,890.

• Presidential Land Co. 
Ltd. to Stephen L. and Laura 
Campbell Knight, 1063 
Manor Drive, Rice Township, 
$450,725.

• Sandra L. Henning and 
Wendy Howton to David E. 
Jr. and Anna Alberswerth, 26 
Walnut St., Dennison Town-
ship, $75,500.

• Estate of Marion L. Shel-
hamer to Joseph Kulaga Jr., 
11 N. Old Turnpike Road, 
Butler Township, $155,000.

• Lina L. Pavlick to Darryl 
and Sheila Daley, 414 Main 
St., Conyngham, $120,000.

• Denise A. and Norman 
Elsworth to Judson Donald 
Mead Jr. and Carol Faye 
Mosier, 28 Circle Drive, 
Exeter Township, $95,400.

• Joseph Lawrence Jr., 
Marianne Schwartz, Theresa 
Usher and Linda Joseph to 
Randall and Angela M. Har-
mon, 281 Tener St., Swoyers-
ville, $105,000.

• John Szela to Jaydra 
Rentals LLC, four parcels 
on Thornhurst Road, Buck 
Township, $165,000.

• Delta Electrical Systems 
Inc. to Jose A. Melendez, 
652 E. Main St., Nanticoke, 
$65,000.

• Shirley M. Mithelavage 
Irrevocable Income Only 
Grantor Trust to Amy R. and 
Lonnie G. Hazlet, 79 Short 
Trail Drive, Hunlock Town-
ship, $130,500.

• John A. and Renea J. 
Mayeski to Jeri A. McDonnell 
and Evan Wasilewski, 131 
W. Main St., Nanticoke City, 
$92,000.

• Luzerne County Sheriff 
and James Roccograndi to 
Cedar Tree Ridge LLC, 116 
Blueberry Hill Road, Jackson 
Township, $263,040.

• Joann A. Cheslock to 
William A. Rupert, 14 Crest 
Road, Hazle Township, 
$142,500.

• Luzerne County Sheriff, 
Maureen L. Nagle, Robert 
and Bruce Kugler to Jerry 
Kane, 154 Second St., Wyo-
ming, $121,152.

• Robert W. and Mary 
Ellen Higdon to David A. and 
Deirdra Maloney, 119 Staub 
Road, Kingston Township, 
$376,000.

• Luzerne County Sheriff, 
Willie Brown and Alice T. 
Buckner to Cedar Tree Ridge 
LLC, 216 Snow Valley Drive, 
Butler Township, $130,000.

• Secretary of Department 
of Housing and Urban Devel-
opment to William Johnson, 
1300 E. Broad St., Hazleton, 
$86,000.

• Luzerne County Sheriff, 
Frank, Nick, Michael and 
Carol Paolello to R & A LLC, 
24 Park Lane North, Fairview 
Township, $122,016.

• Jobean Properties LLC 
to Daniel J. Walmsley, 5 
Charles St., Ashley, $80,000.

• Luzerne County Sheriff 
and Jay J. Carr to VJS Realty 
LLC, 248 Church St., Dallas 
Township, $74,000.

• Timothy E. and Evelyn F. 
Boland to Bernard and Kath-
leen Boris, 5 Howard Ave., 
Conyngham, $160,000.

• Brian P. McMahon and 
Theresa A. Byrne McMahon 
to Joseph P. and Marylu Smo-
linsky, 40 Stone Ridge Road, 
Butler Township, $185,000.

• Thomas M., Carol Ann 
and Kevin T. Ogorzalek to 
Esther Rodriguez Umbriac, 
one parcel on Forest Hill 
Road, Hazle Township, 
$35,000.

• Philip and Joann 
D’Alessandro to Anil K. 
Saini, 41 Crooked Stick Lane, 
Hazle Township, $440,000.

• Charles S. Rome and 
Fred Schrandt to Peak 7 
Investment LLC, 13 to 15 
Chamberlain St., Plains 
Township, $75,000.

• Felice Salsburg and 
Jackie Feeman to Emily and 
Anthony Novakowski, Antho-
ny T. P. Brooks and Matthew 
C. Malani, 117 W. Ross St., 
Wilkes-Barre, $96,000.

• Estate of Helen Franklin 
to Wallace M. and Robert 
A Gregor Jr., 127 Jackson 
Church Road, Jackson Town-
ship, $60,000.

• Janet R. Burns to John 
A. and Renea J. Mayerski, 
135 Covey Lane, Butler 
Township, $140,000.

• Mary Devizia to Richard 
Bandel, 80 N. Hancock St., 
Wilkes-Barre, $80,000.

• Joseph P. and Marylu 
Smolinsky to Francisco A. 
Gomez and Yisury Carrasco 
de Gomez, 733 Garfield St., 
Hazle Township, $90,000.

• Royal Palace Hotels 
Partnerships LP and Beccaria 
Holdings LLC to Vito III and 
Linda M. Pilosi, 26 adjacent 
Cornell Road, Lake Town-
ship, and one parcel on Cor-
nell Road, Lehman Township, 
$200,000.

• George J. Spess to Ron 
and Melita M. Konecke, 35 
Longdale Ave. and one parcel 
on Longdale Avenue, Kings-
ton Township, $84,000.

• Melvin W. Whitmire and 
Betty Stackhouse to Thomas 
E. and Christine . Pugh, Park 
Ridge Road, Hunlock Town-
ship, $135,000.

• Ramanda M. Moody to 
Samantha R. Earnhart and 
Joseph M. Denoy Jr., 480 
S. River St., Wilkes-Barre, 
$67,500.

The business of real estate: 
property transactions



“When I first started in the business, people 
bragged in their advertising, ‘We will 

call you back in 24 hours.’ That was a big 
promise. … Now, if you don’t call somebody 

back in five minutes, they’re moving on.”
— Charlie Adonizio, broker at Atlas Realty Inc. in Plains Township
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PLAINS TWP. — Tech-
nology has drastically 
changed the way people 
buy and sell homes.

Just ask Charlie Adon-
izio, broker at Atlas 
Realty on Route 315. An 
industry veteran of more 
than 40 years, Adonizio 
laughs when he reflects 
on the notion of what was 
considered quick service 
decades ago.

“When I first started 
in the business, people 
bragged in their advertis-
ing, ‘We will call you back 
in 24 hours,’” Adonizio 
said. “That was a big 
promise … Now, if you 
don’t call somebody back 
in five minutes, they’re 
moving on.”

Social media, apps, 
electronic signatures and 
drones are among the 
technological advances 
that have made a huge 
impact on the way real 
estate agents conduct 
business.

Adonizio said one of 
the biggest changes in the 
industry has been the way 
agents and buyers receive 
the listing information. 
The Multiple Listing Ser-
vice (MLS) data, specify-
ing homes available for 
sale, was once listed in a 
hefty bound book made 
available only twice a 
month.

“When I first started, 
we didn’t use computers 

at all,” Adonizio said. 
“There were the MLS 
books that used to come 
out every two weeks, and 
that was as fast as you got 
an update — every two 
weeks.”

Adonizio said his 
agents now use the MLS 
app on their smartphones 
to get listing updates 
almost as soon as they 
happen.

Carmen Winters, an 
agent with Atlas Realty 
and the company’s vice 
president of marketing 
and sales, said the change 
in how quickly agents 
have access to informa-
tion and their clients 
allows agents to sell 
more homes in a shorter 
amount of time. And 
in the real estate indus-
try, the phrase “time is 
money” couldn’t be more 
true.

“In this business now, a 
week is a long time — a 
day is a long time,” Adon-
izio said.

In addition to shorten-
ing the process of buying 
and selling homes, the 
contract process has ben-
efited from technological 
improvements. Using a 
program called DocuSign, 
agents can send contracts 
quickly to clients no mat-
ter where they are, and 
clients can sign those 
papers electronically and 
return them just as fast.

Adonizio recalls a local 
client who recently took 
a trip to Zion National 

Park in Utah while selling 
her house. Surrounded 
by wilderness, the client 
didn’t have cellphone 
service, but was able to 
conduct business via her 
iPad.

“She didn’t have phone 
service, but she had data 
service, and I sent her 
the contract on this app, 
zipForm, and she was 
able to electronically sign 
the contract while hik-
ing in the mountains in 
Zion Park,” he said. ” I 
wouldn’t have gotten that 
deal done without that 
technology.”

Winters said in addi-
tion to technology mak-
ing the business faster 
and more reliable, new 
services such as using 
professional photogra-
phers and drones allow 
clients to see high-defini-
tion images of a potential 
new home from the com-
fort of their own homes.

“I have used (drones) 
twice,” Winters said. “It’s 
great; it brings a whole 
new perspective to the 
property … It’s great for 
large parcels of land to 
give someone an idea of 
really what the scale is 
and what they’re buying.”

Winter said he’s 
noticed a decrease in 
open-house attendance 
because photography 
available on real estate 
websites gives clients the 
feeling they actually are 
there.

“It’s changed the way 

people see if the property 
meets the ‘smell test’ or 
not,” he said.

Social media is another 
important tool for real 
estate agents when help-
ing their business and 
clients. Winters credits 
“the power of sharing” 

as a huge influence on 
not only the ability to get 
out information about 
an available home, but 
to attract interest in an 
agent’s business.

Despite the advances 
in technology, Adonizio 
said he still prefers to sit 

in person with clients 
when he can. He said 
there is no replacement 
for personal service and 
industry knowledge.

“They don’t have an 
app for that,” he said.

Reach Sarah Hite Hando at 570-
704-3945.

Newest amenity in home buying: technology
Photos by Aimee Dilger | Times Leader

Carmen	Winters,	vice	president	of	marketing	and	sales	at	Atlas	Realty,	accesses	digital	real	estate	files	on	his	computer.

Winters 
displays a 
home-buying 
app he uses 
frequently as 
an	agent.

At Atlas Realty in Plains Township, Winters (left), and broker Charlie Adonizio discuss how technology 
has	 changed	 the	 real	 estate	 industry	 over	 the	 years.	 Despite	 the	 advances,	Adonizio	 says	 he	 still	
prefers	to	sit	in	person	with	clients.

Associated Press
Winters says pictures taken from drones are one 
way that clients can see high-definition images of a 
potential	new	home	from	the	comfort	of	their	own	homes.



Sushi Japanese Restaurant

OYSTER BAR • HIBACHI • TERIKYAKI • TEMPURA • NOODLES • BROWN RICE

BYOB • FREE DELIVERY

Mon-Thurs 11am-9:30pm • Fri & Sat 11am-10:30pm

80825368

TREAT
Lifestyle 
Boutique

411 North State Street, Clarks Summit, PA 

570-585-5749

The Jewelry Room
336 S. State Street, 

ClarkS Summit, Pa 

570-586-9009

80
82
45
88

Introducing MembershipSpa

210 North State St. | Clarks Summit, PA
570.586.0700 | www.essentialbeautytreatment.com

$55
Only

/Month

Your choice of:
*Relaxation Hydrotherapy Massage

*Custom Botanical Facial or
*Express Mani / Spa Pedi

Plus...
10% off retail or SpaParties

5% off salon Services

Invitation to exclusive 
events

Salon
Three Twenty South

320 S. State St. Clark Summit, PA • (570)587-0916

Spring is coming 
Get your blonde on!

$5.00 off 
Coloring for New Customers

80
82
43
34

Contact Information
100 E. Grove St., Clarks Summit

570-586-0608

Colarusso La Palazzo Catering
Large Party

Call 570-774-0068

Colarusso’s Cafe
Clarks Summit

Stop And Visit Our

Weekday Lunch Buffet $10.95

Full Menu available 

Nightly Dinner and Drink Specials

NEW Monday Night Pasta Buffet $12.95

We deliver 

80
82
40
58

80824561

Why Spin?
-Motivating -Increase Metabolism

-Full Body Workout -Low Impact

Burns 500+ Calories in 45 minutes

Peters
Law Firm

Experienced, Driven, Effective
Criminal Defense

Family Law

(570) 585-0707
peterslawfirmpa.com

80824754

80825423

1:00pm-9:00pm

80
82

52
31

Mat Swientisky
President

604 S. State St.
Clarks Summit, PA 18411

(570) 587-4791
Res. 563-0939
Fax 586-6015

email - designspotinc@aol.com

80
82
40
53

Dixon’s Hoagie Hut
Established 1975

188 East Tioga Street
Tunkhannock, PA

570-836-4976

715 North State Street
Clarks Summit, PA

570-8316-9147
April 1 - October 31: 

Open Monday - Saturday 11:00 a.m.-9p.m. • Closed Sunday
November 1 - March 31: 

Open Monday-Sat. 11:00 a.m.-8p.m. • Closed Sunday

80
82
64
45

Cawley, Johnson & sanders, PC

CERTIFIED PUBLIC ACCOUNTANTS

Thomas P. Cawley, CPA

Debra L. Johnson, CPA

Barbara A. Sanders, CPA

1310 Lackawanna Trail Phone: 570-563-1140x106

Clarks Summit, PA 18411 FAX:570-563-1489

tomc@cjspc.com Cell:570-335-1746

80
82

63
06

Routes 6 & 11
Clarks Summit, PA  18411

570-586-2730
80825102

Innovations
Clarks Summit

80822026
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Innovations
Clarks Summit

80825772

WATCH FOR AND PARTICIPATE IN THESE 
UPCOMING ABINGTON EVENTS...

-Annual Abington Memorial VFW 
Post 7069 Parade, May 29th

-Annual Strawberry Day 5K and Festival, June 24th
-Rotary Club of the Abington

Annual 4th of July Fireworks, July 1st
-ABPA “Toast to Summer”

Community Block Party, August 18th
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Pre-Spring Savings
on all your

Outdoor Needs!

570-823-2017
710 Wilkes Barre TWP Blvd.

Wilkes Barre, PA 18702

www.valleypower.com
80823090B

$19995

Easy2Start, Straight Shaft Gas Trimmer

• Lightweight String Trimmer
• Curved Shaft

$12995 $15995

$15995
$37900

 Includes a FREE extra chain.  Get a carrying case 1/2 price.

Battery Weed Trimmer

Battery Hedge Trimmer

Battery Blower

FS 56RCE
$12900

FSA 45

$12900
HSA 45

$12900
BGA 45

MS  271

MS 170

FS 38 FS 40

Includes 
Battery and 

Charger

Includes 
Battery and 

Charger

Includes 
Battery and 

Charger

 #20372  #20353

 #74710

32” Time Cutter

22” Variable Speed
2 Yr. Warranty

#20370

Reg$31999

-2000InSTAnT
REBATE

Only: 
$29999

#20382

Personal Pace
Honda

Reg$37995

Only: 
$35495

22” Personal Pace
2 Yr. Warranty

22” Personal Pace
All Wheel Drive

2 Yr. Warranty

Reg$41900

-2500InSTAnT
REBATE

Only: 
$39400

5 yr Warranty on both models

#20381

Personal 
Pace
3 in 1 Reg$59995

-5000InSTAnT
REBATE

Only: 
$54995

42” Time Cutter
Smart Speed Control

Introducting STIHL 
Lightning battery system

• Performance • Features • Value

• Easy2Start Technology
• Lightweight • Curved Shaft

16” Lightweight
Chainsaw

Farm Boss High performance,
Hight Tech, Fuel efficient, 16” bar

Reg$549
-5000

Only: 
$499

InSTAnT
REBATE

Reg$2,399 -150InSTAnT
REBATE

Only: 
$2,249  #74720

Reg$2,299 -100InSTAnT
REBATE

Only: 
$2,199

ALL MODELS IN STOCK!
SC 100  Signature Cut Series Push Lawnmower

from 
$249.99*

•  3-in-1 bag, mulch, and side discharge
    cutting options 
•  159cc Cub Cadet® OHV engine 
•  Rear wheels provide
    optimum stability and control

XT1 LT42” EFI Lawn Tractor
• 42” stamped, twin-blade cutting deck
• Cub Cadet 547cc EFI Engine
• Hydrostatic transmission;
    no shifting
   - just push a pedal
    and go

from 
$1,749.99*

-2500InSTAnT
REBATE

*Product Price - Actual retail prices are set by dealer and may vary. Taxes,freight, setup and handling charges may be additional and may vary. Models subject to limited availability. Images may not reflect dealer 
inventory and/or unit specifications. ** As rated by Kohler, all power levels are stated in gross horsepower at 3600 RPM per SAE J1940 as rated by engine manufacturer. © 2017 Cub Cadet.  Specifications and programs 
subject to change without notice. $100 off XT1 LT42 EFI and XT2 LX42 EFI is $100 off regular price. Offer valid 04/19/17 through 05/03/17, and is not eligible on other models. Offer valid at participating dealers.

XT2 LX42” EFI Lawn Tractor
• 42” stamped, twin-blade
    cutting deck
• Keyless engine start: Easy
    push-button control.
• The only tractor with the efficiency and maintenance
    benefits of Cub Cadet’s 679cc electronic fuel injected engine.

from 
$1,999.99*

Cub Cadet Days
April 19 - May 3

SAVE $100.00 off!*
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Celebrating 121 Years 
of Excellence

Approachable, Casual, Professional     (570) 823-0711    HOME • BUSINESS • AUTO • LIFE
Rob Hoban Andy RenoRick Gazenski

Wednesday, May 3, 2017 	 Wilkes-Barre,	Pennsylvania	•	$1.50A special edition of the

inNOVAtion
excelling

Larissa Cleary
larissacleary@hotmail.com

570-718-4959; x1370 • Cell: 570-899-9140

Jesicca Skoloda 
jskoloda@classicproperties.com

 570-718-4959 ; x1322 • Cell: 570-237-0463

80826162

Choose Classic
Choose “The Best”

“Thank you to our valued
Clients and Customers!”

TODAY: Special business 
supplement in three sections

INSIDE: Friends group 
donates $1,950 to Dalton library

inNOVAtion

PAGE

2 In WB, Pittston 
and Luzerne, 
a rebirth of 
Main Street

PAGE

4 Diamond City 
Partnership 
Q&A: 
‘It’s up to us’

PAGE

14 SPCA: For 
60 years, 
a home for 
the needy

SKY HIGH
No stopping 

this group
in road to the top
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By Bill O’Boyle
boboyle@timesleader.com

WILKES-BARRE — In 
the 1970s and 1980s, 
retail shopping moved 
from Main Street to the 
malls.

The trend continued 
as big-box stores such as 
Kmart, Walmart and Tar-
get started popping up 
on the outskirts of cities.

The next part of 
the buying evolution 
occurred from the 1990s 
into the next century 
via internet shopping, 
in which consumers 
could sit in front of their 
computers and order just 
about anything.

And now, as malls 
struggle to retain anchor 
stores, not to mention 
smaller specialty shops, 
a revival of sorts has 
occurred — at least in 
some areas — through a 
return to Main Street.

While Luzerne County 
still has its mall and 
its big-box stores and 
shopping centers, a few 
downtowns, especially, 
are thriving.

Wilkes-Barre, Pittston 
and Luzerne are exam-
ples of how a downtown 
can flourish. All you need 
is a good plan and the 
funding needed to get the 
job done and bring peo-
ple back to Main Street.

Larry Newman, execu-
tive director of the Dia-
mond City Partnership, 
the steward of downtown 
Wilkes-Barre, said down-
towns haven’t been the 
preferred destination for 
shoppers for nearly 50 
years, but he sees the 
trend reversing.

Newman, who has 
worked in the downtown 
revitalization business for 
more than 30 years, said 
there is no cookie-cutter 
solution to bringing a 
downtown back. He said 
he has seen what works 
and what doesn’t, not 
just in Wilkes-Barre but 
across the country.

According to Newman, 
what works:

• Planning and build-
ing a comprehensive 
strategy.

• Improving incremen-
tally; taking small steps.

• Capitalizing and 
building on existing 

strengths.
What doesn’t work:
• Pedestrian malls.
• Downtown shopping 

malls.
• Relying on projects 

and not process.
“In Wilkes-Barre, we 

didn’t put all of our eggs 
in one basket,” New-
man said. “We built on 
our strengths — two 
downtown colleges, our 
historical buildings, and 
a beautiful river running 
through the center of the 
city.”

Newman said the city 
also has become home to 
many new residents. He 
said several downtown 
residential projects have 
attracted people of all 
ages.

Add to that 40-plus 
more occupied store-

fronts since 2005, twice 
as many restaurants 
since that time, and 112 
new housing units thanks 
to seven separate proj-
ects that saw about $10 
million of private funds 
invested, and you can see 
a big change in Wilkes-
Barre.

With the addition 
of the R/C Movies 14 
theater multiplex, the 
Barnes & Noble book-
store, the continued 
success of the F.M. Kirby 
Center for the Perform-
ing Arts, and the fact 
that center city is the top 
employer in the county, 
Newman said the incre-
mental plan is working.

Wilkes-Barre Mayor 
Tony George, who has 
held the office since Janu-
ary 2016, said the key to 

bringing the downtown 
back has been a collabo-
ration among the Dia-
mond City Partnership, 
the city, and the Greater 
Wilkes-Barre Chamber of 
Commerce.

“No man is an island,” 
George said. “We all 
work together, and that 
effort is really starting to 
pan out.”

During his campaign 
for mayor, George said 
keeping the downtown 
safe and clean were his 
main priorities. Now, a 
police officer is stationed 
downtown at all times, 
and Diamond City has 
a staff that constantly 
cleans the city’s streets 
and sidewalks.

George, noting he 
would like to see more 
events held downtown, 
said the city applied for a 
$1 million grant to refur-
bish the center of Public 
Square but received only 
$200,000. He said a plan 
is being formulated to 
decide how specifically to 
use that money.

“The more people that 
come downtown, the 
better it is for our busi-
nesses,” he said.

‘Hard	work’
Michelle Kalinowski 

was standing in line earli-
er this month, waiting to 
order lunch at Circles on 
the Square, a downtown 
fixture on Public Square 
for 30 years.

Kalinowski has worked 
at Pepperjam, an internet 
marketing agency just a 
few doors away, for more 
than three years. She said 
she likes what’s happen-
ing downtown.

“You can see they are 
trying to revitalize (it),” 
she said. “You can see the 
hard work being done.”

Kalinowski, 32, said 

new condominiums and 
apartments that have 
become available in sev-
eral downtown buildings 
are attractive to young 
professionals.

“A lot of them want to 
work and live in town,” 
she said. “The new hous-
ing units will help keep 
a lot of younger people 
here.”

Despite the pluses, 
Kalinowski said she still 
sees several “issues” in 
the city, including a lot of 
people who need help.

“I don’t know if that 
will ever change,” she 
said.

Kalinowski then 
pointed to more positives 
downtown, including 
Rodano’s and Franklin’s 
restaurants, the Kirby 
Center, and the Movies 
14 complex.

Newman also said hav-
ing a downtown depart-
ment store like Boscov’s 
is a luxury not enjoyed by 
most cities in the United 
States. He said with the 
recent million-dollar 
remodeling reinvestment 
in the store, Boscov’s 
sees value in being down-
town.

He also said that with 
so many college students 
and downtown residents 
— many of them senior 
citizens — having several 
destinations within walk-

ing distance of their resi-
dences is important.

Newman said Wilkes-
Barre and other Main 
streets, like those in 
Luzerne and Pittston, 
have achieved success by 
using the same incremen-
tal approach.

“The playbooks are the 
same,” he said. “We have 
all been built on singles 
and doubles and not by 
swinging for the fences. 
There is something about 
having an organizational 
structure that allows for 
a plan that is sustained 
over decades.”

Newman said he has 
applied the Downtown 
Four Point Approach as 
fashioned by the Pennsyl-
vania Downtown Center, 
for which he serves as 
chairman.

The four points are 
design, promotion, orga-
nization and economic 
vitality. Newman said 
the approach is working 
in Wilkes-Barre, but he 
quickly noted the goal is 
far from achieved.

“We can never be sat-
isfied,” Newman said. 
“Every day I walk around 
the downtown and I 
notice things that still 
need to be done. But I 
always step back and see 
where we are today as 

“When people judge 
communities, they start 

on Main Street.”
— Larry Newman, executive director of 

Wilkes-Barre’s Diamond City Partnership

The rebirth of Main Street
In Wilkes-Barre, Pittston and Luzerne, a downtown renaissance

Aimee Dilger | Times Leader
MAIN	STREET,	WILKES-BARRE:	No	big-box	stores	here.

Sean McKeag | Times Leader
MAIN	STREET,	LUZERNE:	unique	specialty	stores	with	products	that	might	be	hard	to	find	elsewhere.

Aimee Dilger | Times Leader
MAIN	STREET,	PITTSTON:	new	sidewalks,	lighting,	facades,	murals.

Wilkes-Barre
• Municipality: city
• Year incorporated: As a city, 1871; as a borough, 
1806
• Overall population: 41,498 (2010 U.S. Census)
• Downtown population: 3,567 (Census 2011-15)
Pittston
• Municipality: city
• Year incorporated: As a city, 1894; as a borough, 
1853
• Overall population: 7,739 (2010 Census)
• Downtown population: 1,500 (approximate)
Luzerne
• Municipality: borough
• Year incorporated: 1882
• Overall population: 2,845 (2010 Census)
• Downtown population: Not available

COMMUNITIES
AT A GLANCE 

The approach is a community-driven, 
comprehensive strategy used to revitalize 
downtown and neighborhood business districts 
throughout the United States.
Design
• Getting Main Street into top physical shape. 
Capitalizing on its best assets, such as historic 
buildings and the traditional downtown layout, 
is just part of the story. An inviting atmosphere 
can be created through window displays, 
parking areas, signs, sidewalks, street lights 
and landscaping; good design conveys a visual 
message about what Main Street is and what it 
has to offer.
Promotion
• Selling the image and promise of Main Street 
to all prospects. By marketing the district’s 
unique characteristics through advertising, 
retail promotional activities, special events and 
marketing campaigns, an effective promotion 
strategy forges a positive image to shoppers, 
investors, new businesses and visitors.
Organization
• Getting everyone working toward common goals. 
The formula of a volunteer-driven program and an 
organizational structure of board and committees 
assisting professional management can ease 
the difficult work of building consensus and 
cooperation among the varied groups that have a 
stake in the district.
Economic vitality
• Finding new or better purposes for Main 
Street enterprises. Helping existing downtown 
businesses expand and recruiting new ones, a 
successful Main Street converts unused space 
into productive property and sharpens the 
competitiveness of its businesses.
Source: Pennsylvania Downtown Center

MAIN STREET
	4-POINT	APPROACH

See MAIN STREET | 4

ON THE WEB
To 
watch 
a video 
of life 
on Main 
Street in Wilkes-Barre, 
Pittston and Luzerne, 
go to this story on 
timesleader.com.

A special edition of the



Area leaders: History, geography,
work ethic are core building blocks
By Mark Guydish
mguydish@timesleader.com

It’s not the neighbor-
hoods, it’s the neighborly 
spirit.

It’s not what the his-
toric buildings were, it’s 
what they can become.

It’s not that there are 
people in need, it’s that 
there are people eager to 
help.

Talk to those who com-
mit years, even decades, 
to improving the place 
where they live — 
Luzerne County’s “mov-
ers and shakers” — and 
ask “What’s the draw? 
What’s the future?”

The answers carry 
core themes: It’s an area 
with a good mix of urban 
amenities and natural 
retreats, of academia and 
everyman, a place where 
raising a family and 
launching a business are 
wholly compatible.

The region is full of 
potential, they insist, as 
long as we work with 
what we have instead of 
trying to be what we’re 
not, and as long as we 
build on our past rather 
than get mired in it.

Here’s what some of 
them said.

Katie McCarthy Lambert
A scion of the McCar-

thy family that runs the 
eponymous tire service 
business in nine states 
— and the company’s 
chief financial officer 
— McCarthy Lambert 
deflects talking busi-
ness and prefers talking 
people.

“It’s a great commu-
nity,” she said of her rea-
sons for giving countless 
hours to service agencies 
including the Catholic 
Youth Center, Big Broth-
ers Big Sisters and 
United Way of Wyoming 
Valley.

“If someone needs 
something, if a family is 
down on hard luck or a 
person is injured, there 
are a lot of people who 
step in and assist,” said 
McCarthy Lambert, 55. 
“I find that remarkable.”

Asked why she com-
mits to others, she 
spreads the credit to a 
regional ethic.

“I think it’s the way 
my whole family was 
raised, and I’m sure many 
families are raised like 
that. We were raised to 
give back, to be thankful 
for what we were given. 
My mom and dad were 
raised that way, we were 
raised that way, and we’re 
raising our children that 
way.”

Finishing a stint as 
chairwoman for the 
United Way of Wyoming 
Valley, McCarthy Lam-
bert said she has been 
particularly touched by 
the plight of children in 

low-income families.
“What struck me was 

the number of children 
living in poverty who 
may go hungry, not 
across the country, but 
right here in our commu-
nity,” she said. Residents 
have proven receptive to 
helping them. “I think 
anything with children is 
an easy ask.”

Tony Brooks 
If you crave the region’s 

past, Brooks is the go-to 
guy. He penned a paper 
in 10th grade at Wyo-
ming Valley West High 
School on the history of 
the Market Street bridge, 
earning first-place hon-
ors in the state round of 
National History Day — 
a contest he now judges.

He also spent six years 
as executive director 
of the Luzerne County 
Historical Society, 
and currently runs the 
Wilkes-Barre Area Pres-
ervation Society and his 
own “Bright Life Travel” 
business. The city coun-
cilman said he suspects 
one reason he returned 
to Wilkes-Barre after two 
decades away was “to 
build a bridge between 
the people then and the 
people now.”

His return epitomizes 
“those I call boomerangs. 
They come back to the 
area for all kinds of rea-
sons. One may be that 
as you get older you get 
tired of places like Man-
hattan and Philadelphia, 
and you want a smaller 
urban environment.

“I’m 52 and I love liv-
ing in an historic home in 
Wilkes-Barre and having 
a cabin on the Lehigh 
River. You have the best 
of both worlds here,” he 
said.

The past provides a 
backbone for the area’s 
future, he said, point-
ing to downtown office 
space being retrofitted 
into apartments. But 
some things are best kept 

in memory only. The 
Wilkes-Barre downtown 
canopy — raised after 
the 1972 Hurricane 
Agnes flood and razed in 
2005 — is a good exam-
ple, Brooks said. It began 
as innovation and ended 
as outdated.

“It was a story to be 
told, but that story can 
still be told without it 
being there,” he said.

But history is only part 
of the area’s equation, 
Brooks said, which is 
why he ran for Wilkes-
Barre City Council. He 
noted that he represents 
the area he grew up in, 
District B, covering the 
downtown around Wilkes 
University, the Rolling 
Mill Hill and Iron Tri-
angle areas.

One initiative has been 
to build neighborhood 
associations. In an era 
of social media that both 
unite and divide people, 
there is a need “for face-
to-face contact,” he said.

Saving the 110-year-old 
Irem Temple is another 
priority, with restora-
tion of the Market Street 
Bridge a close second. 
A wooden-covered 
bridge first spanned the 
Susquehanna at that site 
198 years ago, meaning 
2019 is a bicentennial of 
sorts, and Brooks said 
he would like to see the 
bridge refurbished to bet-
ter mimic the Pont Alex-
andre III in France, the 
model for the local span.

“I’d like to see a cel-
ebration, see it cleaned 
and bathed in architectur-
al lighting,” Brooks said.

Pat Leahy
He may not bleed blue 

and gold, but Pat Leahy 
is cheerleader-in-chief for 
Wilkes University, and 
for the symbiotic relation-
ship of higher education 
and the area’s overall 
progress.

“I can’t express how 
strongly we feel about 
being part of the com-
munity,” Leahy, the uni-
versity’s president for the 
past five years, said as he 
referenced the school’s 
founding promise “to be 
a private institution with 
a public purpose” as well 
as “a force for academic, 
cultural and economic 
development.”

Leahy, 48, put the 
emphasis on being “a 
force, not a participant.”

That’s why Wilkes has 
made a “huge investment 
in the campus, always 
with an eye toward how 
we can integrate into the 
community. … We also 
made huge investments 
in entrepreneurship 
activities” to improve 
the local climate for new 
businesses and provide 
graduates eager to launch 
those startups.

A Maryland native, 
Leahy said he foresees 
a resurgence, thanks to 
a growing network of 
people who want to make 
change.

“One of the things I’m 
most excited about is 
the collaboration that I 
sense happening in and 
around Wilkes-Barre 
and Luzerne County,” 
he said. “I think we have 
leaders at various influen-
tial institutions all pulling 
in the same direction.

“I’m not saying we 
don’t have challenges, but 
I think the best days are 
ahead of us,” Leahy said.

For Wilkes, that 
includes plans for $40 
million more in capital 
projects: creating a new 
media center, relocating 
the Sordoni Art Gallery, 
expanding the engineer-
ing program, renovating 
the Stark Learning Cen-
ter, and overhauling the 
athletic facilities.

“One of the things I 
love about higher educa-
tion is that it’s such a 
dynamic industry — the 
whole idea of educat-
ing the citizens and the 
workforce of tomorrow,” 
Leahy said.

Wico van Genderen
Among the region’s 

community and business 
leaders, Van Genderen 
might be the ultimate 
outsider.

His journey toward 
Wilkes-Barre began when 
his father lost everything 
in Indonesia during 
World War II, spent 
time in a Japanese POW 
camp, and ended up fly-
ing fighter planes for 
NATO in the Netherlands 
before migrating to the 
United States, thanks to a 
sponsor in New Jersey.

It’s a history, he says, 

that makes it easy to 
work as lead pitchman 
for Wyoming Valley busi-
nesses as president of 
the Greater Wilkes-Barre 
Chamber of Commerce.

“My dad taught me 
that you have the power 
and the opportunity to 
be what you want to be 
— the choice is yours,” 
said Van Genderen, 58. 
“I always said we got a 
lot from this country, and 
we have to make sure you 
give back.”

Having spent 30 years 
in corporate America that 
sent him to 50 nations, 
Van Genderen concedes 
one reason he landed in 
Wyoming Valley was his 
wife: Her father is from 
Wilkes-Barre.

But he champions 
his adopted home like a 
native, almost gushing 
optimism when asked 
about local assets and 
potential.

For starters, there are 
“legacy businesses” that 
provide a firm founda-
tion, including McCarthy 
Tire Service, Sordoni 
Construction, and Med-
ico Industries, to name 
a few.

In the past five years 
or so, Van Genderen 
said, new leaders have 
arrived who are building 
on that base. He cited the 
presidents of Wilkes Uni-
versity, King’s College, 
Misericordia University 
and the newest, Penn 
State Wilkes-Barre Chan-
cellor Dale Jones, who 
took office in January.

The local colleges “are 
small enough to be very 
nimble,” Van Genderen 
said about adapting 
to change in the labor 
market. “That becomes 
absolutely a key asset 
in moving the needle 
around here.”

The region also boasts 
fast growers such as 
Berkshire Hathaway 
Guard Insurance, which 
went from about “400 
million premium sub-
scriptions six or seven 
years ago to close to a 
billion in 2016,” Van Gen-
deren said.

Like others, Van Gen-
deren cited community 
values as a vital asset.

“We have a strong 
work ethic in a commu-
nity where you want to 

raise and grow a family,” 
he said.

“I love this place,” Van 
Genderen said. “I’ve only 
been here going on three 
years, but I feel like I’ve 
known these people all 
my life.”

Guerline Laurore
Laurore, an attorney 

who is the first female 
president of the Wilkes-
Barre NAACP chapter, 
has journeyed from Haiti 
to French Guiana to the 
Wyoming Valley, adding 
credence to her push 
for greater diversity in 
many local institutions. 
She said she’s seen dis-
crimination first hand, 
and while others tout the 
area’s many strengths, 
she points out an ongo-
ing weakness.

“We are still trying 
to get more minority 
teachers in Wilkes-Barre 
Area (School District),” 
Laurore said, citing a 
cause the local NAACP 
has been pushing for 
decades.

The district’s minority 
enrollment continues to 
grow. According to state 
data, in the past decade 
it has climbed from less 
than a quarter of total 
enrollment to about a 
half, yet the number of 
minority teachers has 
remained stagnant. Stud-
ies repeatedly suggest 
that minority students 
perform better academi-
cally if they have at least 
one minority teacher.

Laurore, 43, said a 
similar problem exists 
in area college fac-
ulty, where she has been 
unable to get an adjunct 
position despite having 
taught elsewhere, includ-
ing in Potter County. But 
she also said the attitude 
toward hiring minority 
teachers seems to be 
changing.

She cited comments by 
Penn State Wilkes-Barre 
Chancellor Dale Jones, 
the appointment of Nige-
rian-born Abel Adekola 
as business school dean 
at Wilkes University, 
and outreach efforts at 
Luzerne County Commu-
nity College.

“I’m optimistic,” Lau-
rore said. “I’m hopeful 

Bill Tarutis / For Times Leader
Wilkes-Barre	City	Councilman	Tony	Brooks	says	saving	the	110-year-old	Irem	Temple	is	a	priority.
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“I can’t express how 
strongly we feel about being 

part of the community.”
— Pat Leahy, Wilkes University president

McCarthy Lambert Van Genderen LauroreBrooks Leahy Bohlin Newman
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Diamond City Q&A: ‘It’s up to us’
By Mark Guydish
mguydish@timesleader.com

Larry Newman is that 
affable guy with the beard 
you spot around downtown 
Wilkes-Barre, crossing Public 
Square with a group of people 
in suits holding brief cases, 
or walking the halls at Wilkes 
University after giving a talk 
on urban development for a 
classroom here or a business 
breakfast there.

A Kingston native and a 
graduate of Wyoming Valley 
West High School, Newman 
left town to earn a bach-
elor’s degree at Princeton 
and a master’s at Harvard, 
landed jobs outside the area, 
and ended up coming back 
because, as he put it, “I grew 
up loving urban planning and 
realized the community I grew 
up in had just as much poten-
tial as anywhere else in the 
country.”

He went to work for the 
Greater Wilkes-Barre Cham-
ber of Commerce and eventu-
ally took the reins as executive 
director at the Diamond City 
Partnership.

Newman, 48, is neither shy 
nor strident in sharing his 
knowledge in what makes a 
city work well, why old revital-
ization plans failed, the area’s 
best assets, and how he’d like 
to see them leveraged for the 
better.

He shared some thoughts 
during an interview with the 
Times Leader earlier this 
month.

Q:What is the  
Diamond City 
Partnership?

A: It is Wilkes-Barre’s 
downtown manage-
ment organization, 

a nonprofit founded in 2001. 
The mission is to serve as 
caretaker for the community’s 
vision for downtown. From 
a practical standpoint, that 
means we try to manage 
implementation of the revital-
ization strategy — everything 
from supplementary services 
of our green team that sweeps 
the sidewalks and removes 
graffiti tags and puts up hang-
ing baskets to downtown mar-
keting, to assisting with spe-
cial events and promotions, 

to my working with potential 
investors and developers.

Q: What is the  
origin of the 
organization?

A: (It was) when I was 
involved with the 
Chamber of Com-

merce. The whole idea was to 
turn around the trajectory of 
Wilkes-Barre’s downtown. We 
organized a series of public 
meetings. Local residents 
participated, and from that we 
were able to develop a series 
of strategies for changing 
downtown. DCP was created 
as a vehicle to make sure 
those strategies were imple-
mented.

Q: Can you explain 
the Business 
Improvement 

District?

A: An improvement 
district is some-
thing authorized 

under state law. There are 
about two dozen in the state. 

The law allows property 
owners to pool resources to 
provide a certain amount of 
supplementary services that 
would be very difficult to 
provide alone. For example, 
the cleaning crew that goes 
out six days a week. A BID 
is a way to get independent 
property owners not other-
wise bound to each other to 
actively and collectively make 
improvements in their neigh-
borhood or business district. 
Property owners vote on the 
BID boundary, a specific plan 
and budget for the plan is 
drafted, and property owners 
ultimately vote on it.

Q: What are the 
area’s greatest 
strengths?

A: We have an amaz-
ing set of raw 
ingredients to work 

with here in the downtown. 
We have a place with a diverse 
mix of uses that never became 
just a 9-to-5 place. Two col-

leges bookend the downtown. 
We have one of the nicest 
riverfronts in the country. We 
have a spectacular wealth of 
historical architecture, and the 
fact that the list of historical 
buildings is still shrinking in 
2017 is frustrating to me. … 
We have markets and restau-
rants, including a downtown 
department store (Boscov’s). 
We have the Kirby Center and 
a movie theater.

Most other cities our size 
(about 40,000) would give 
their eye teeth to have what 
we have. It’s up to us to use it 
effectively.

Q: And how is that 
done?

A: For 
many 
years 

during the age of suburbaniza-
tion, the diversity of land use 
and walkability of downtowns 
and cities were not necessarily 
understood to be advantages, 
and we spent an awful lot of 

time trying to make our down-
towns more like suburban 
competition. That’s a mistake. 
Downtowns work best when 
they have more density and 
more diversity of use and 
more walkability. Those are 
a downtown’s competitive 
advantages. We rediscovered 
that in the last decade.

This isn’t like flipping a 
light switch. Successful down-
town revitalization isn’t done 
overnight. It is incremental, 
additive. It is not about doing 
one big project. American cit-
ies are littered with corpses of 
big silver-bullet projects that 
were supposed to be the thing 
that saved the downtown.

We need to be a catalyst. A 
catalyst is not the reaction, 
it’s the spark that creates the 
reaction. And the spark has to 
come from the people them-
selves.

Reach Mark Guydish at 570-991-6112 or 
on Twitter @TLMarkGuydish

Sean McKeag | Times Leader
Larry Newman, executive director of the Diamond City Partnership, says he believes Public Square and surrounding businesses hold the keys to the rebirth of 
downtown	Wilkes-Barre.

compared to where we were 10 
years ago.”

He said his initial goal was 
to start the ball rolling to a bet-
ter downtown.

“The ball is definitely roll-
ing,” he said. “But I’d say we 
are halfway home.”

Newman said gaps need 
to be filled. For instance, he 
would like to see the park in 
the middle of Public Square 
redone. And there are parcels 
he would love to see devel-
oped, most notably the site 
at River and Market streets, 
where the Hotel Sterling once 
stood.

“We will never have a suc-
cessful, economically healthy 
community without the pres-
ence of a healthy, vibrant 
downtown,” Newman said. 
“Because when people judge 
communities, they start on 
Main Street.”

Pittston
Main Street in the city of 

Pittston and in the borough of 
Luzerne look quite different 
than they did decades ago — 
and both for the better. Special-
ty shops, restaurants, health 
care facilities, convenience 
stores and professional offices 
line both sides of the communi-
ties’ main thoroughfares.

Jane Sabatelle and her 
son, Jason, own and operate 
Sabatelle’s Fine Food Mar-
ket on South Main Street in 
Pittston, where the market 
offers everything from hoagies 
and sandwiches to fresh meats 
and homemade pasta and, as 
its business card says, “all the 

good stuff.”
Jane and her husband, 

Rocky, opened the store in 
1978, and as they approach 
their 40th year in the same 
location, they couldn’t be 
more pleased with the way the 
downtown has improved.

“Pittston is just a commu-
nity-minded place,” Jane said. 
“The people here are very, very 
loyal and family oriented.”

She said her store has 
always had its niche down-
town, attracting not only local 
customers, but visitors from 
places like Harrisburg and 
Bethlehem.

“This Main Street is like 
the towns of old,” Sabatelle 
said. “The customers like our 
reliability, our quality and our 
speedy service.”

She said the new look of 
Pittston’s Main Street — new 
sidewalks, lighting, facades, 
murals and more — has been a 
perk for businesses.

“People come here and see 

what’s going on, and they want 
to come back,” Sabatelle said.

Luzerne
On Main Street here, several 

stores line both sides of the 
thoroughfare. One store — 
Nucleus Raw Foods — epito-
mizes what small-town Main 
Streets have become — unique 
specialty stores that offer prod-
ucts that might be difficult to 
find elsewhere.

Dan McGrogan, who grew 
up in New Jersey, owns Nucle-
us, at 63 Main St. He’s been in 
Luzerne since February 2014.

McGrogan, 36, said his busi-
ness started out of his garage 
in 2013, delivering juices and 
raw snacks to locals. He moved 
to Luzerne because he loves its 
dynamic.

“It’s affordable, convenient, 
has hiking trails and awesome 
merchants,” McGrogan said.

At Nucleus, he said the only 
ingredients used are fruits, veg-
etables, nuts, seeds and spices. 

All of the cuisine is gluten-free, 
organic, raw (dehydrated at 
low temperatures), soy free 
and vegan. He sells banana-
based smoothies, apple-based 
juices, snacks, and he offers 
a full menu. The top-selling 
menu items are the Nucleus 
Burger and tacos.

McGrogan said he opened 
his store to help people. He 
said having the opportunity 
to feed his neighbors the high-
est quality foods possible is 
extremely rewarding for him.

Not far from McGrogan’s 
store is My Sister’s Closet, a 
women’s apparel and acces-
sories consignment shop that’s 
been in Luzerne for 17 years. 
Owner Karen Brown said she 
moved her store from Kingston 
because she likes the small-
town atmosphere of Luzerne. 
Her daughter has a store — 
Rumor Has It — just down the 
street.

A customer, Izzi Naperkows-
ki of Dallas, said she likes to 
shop in the Luzerne stores.

“People actually get to know 
you and who you are,” she 
said. “And I like the bargains.”

Brown said a lot of new 
stores have opened in Luzerne 
since she’s been there, and 
many have stayed.

“It’s a great town,” she said. 
“It’s like the way it used to be 
when I was a kid.”

‘Artsy	city’
Joe Moskovitz, Pittston city’s 

administrator the past seven 
years, said the transformation 
there began in the 1990s with 
the Streetscape Project, now 
in its fourth phase. He said the 
new look of Main Street offers 
a welcoming, safe feeling in 
which you can walk around, 
shop, dine and have fun.

Moskovitz said there has 
been a multi-million-dollar 
downtown investment that has 
improved both the look and 
perception of the city.

“When you see those huge 
murals on the buildings, you 
can see part of the plan was to 
create a downtown that was 
dedicated to the arts,” he said. 
“Now, Pittston is not New 
Hope, yet we have managed to 
create this look — this feel — 
of an artsy city.”

Moskovitz said many small 
seed grants have been awarded 
to businesses, and the city has 
utilized Local Share Account 
(gaming funds) to invest in the 
downtown plan.

“We didn’t buy police 
vehicles,” Moskovitz said. “We 
invested in the downtown.”

The money was used to seed 
the city’s economic develop-
ment — building facades were 
redone and most of the infra-
structure has been replaced.

“Buildings that we thought 
could never be saved have been 
restored,” he said.

Moskovitz said the down-
town plan is only 50 to 60 
percent complete. He said part 
of the next phase will be to 
attract downtown residential 
projects.

“We’re very interested in 
reinvestment in our town,” 
he said. “We need to provide 
public service and programs 
without raising taxes.”

And in the past seven years, 
Pittston has not raised prop-
erty taxes.

“We have to keep growing 
the economy while keeping 
taxes down,” he said.

Reach Bill O’Boyle at 570-991-6118 or on 
Twitter @TLBillOBoyle.

From page 2

Main Street

Aimee Dilger | Times Leader
Jane Sabatelle pulls kielbasi and a nut roll from the refrigerator at her store, 
Sabatelle’s	 Fine	 Food	 Market	 on	 South	 Main	 Street	 in	 Pittston.	 Jane	 and	 her	
husband,	Rocky,	opened	the	store	in	1978.	Nearly	40	years	later,	they	say	they’re	
very	happy	with	the	way	the	downtown	has	progressed.
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By Sarah Hite Hando
shando@timesleader.com

SUGARLOAF TWP. 
— The decor hasn’t 
changed much at Gould’s 
supermarket in the past 
few decades.

It’s what’s behind the 
scenes that counts most.

At least that’s how 
owner/manager John 
Cara sees it.

He can oversee the 
temperatures of the 
store’s cases for frozen 
foods and dairy products 
from any computer in the 
world via a cloud-based 
program. The meat-pack-
ing machine “costs more 
than your car, unless you 
drive a Lexus,” he said.

The continuing effort 
to invest in state-of-the-
art technology to save 
customers money is one 
that Cara takes seriously.

Gould’s is one of a 
dozen independent 
grocers in Northeastern 
Pennsylvania that make 
up the ShurSave Markets 
group. The purchasing 
cooperative formed about 
25 years ago and works 
to make decisions about 
advertising, consumer 
trends and pricing.

Staying independent in 
a sea of national competi-
tion has been challeng-
ing. For some, it means 
investing in high-tech 
machinery. For others, 
it means focusing on the 
basics, like cleanliness 
and a smiling staff.

But for all of these 
businesses, family comes 
first — personally and 
professionally.

“One advantage which 
I think we have over 
our competitors is the 
ability to communicate 
with our customers,” 
said Frank Carone, who 
owns Carone’s Market 
with his brother Stephen 
and acts as chairperson 
of the ShurSave group. 
“… ShurSave owners are 
accessible. We live in 
these communities.”

Like Carone, Cara is a 
second-generation busi-
ness owner. His in-laws, 
John and Ruth Gould, 
built the business from 

10,000 square feet on 
State Route 93 in Sugar-
loaf Township in 1971 to 
its current footprint of 
50,000. Now, Cara’s wife, 
Debbie, is president of 
the company.

Store owners say 
profitability is low in 
the grocery store indus-
try, because the way to 
remain competitive is 
passing savings to the 
customer. Competition 
from supercenters, tradi-
tional grocery stores, dol-
lar stores, convenience 
stores and online retail-
ers has affected stores’ 

bottoms lines in the past 
decade.

“There’s a lot of people 
selling what we’re sell-
ing,” Carone said. “We 
are in a very competi-
tive industry. Not a lot 
of people realize how 
large some of these chain 
stores are. So we’re 
working with the owners 
from ShurSave and our 
wholesaler (C&S), and 
we try to keep up with or 
get ahead of trends and 
different programs to 
help our costs.”

Family is what got 
Schiel’s Family Market 
started in Wilkes-Barre. 
Gary Schiel said he was 
nearing the end of his 
four-year teaching-degree 
program at Wilkes Uni-
versity when his siblings 
— Frank, Fred, Connie 
and Carleen — bought 
a building on Hanover 
Street to start the first 
Schiel’s in 2000.

“We all grew up in the 
business working for 
other companies at the 
time,” Gary Schiel said. 
“… (The business was) 
something we knew and 
something we thought 
we could do for ourselves 
instead of someone else.”

The operation expand-
ed to another store — 
twice the original’s size 
— on George Avenue in 
2005, and a beer distrib-
utor business off South 
Main Street in 2015.

“We thought (the 
beer distributor) was 
an opportunity to try 
something different and 
diversify a little bit,” 
Gary Schiel said.

He credited the stores’ 
customer service with 
keeping ahead of the 
competition, saying: 
“Our customer service, 
freshness, cleanliness; 
hopefully that, right now, 
is it,” he said.

Just because the busi-
nesses keep their focus 
on customers doesn’t 
mean they aren’t moving 
forward with new con-
sumer trends.

Carone said the Shur-
Save group is working 
on creating apps and 
using other tech-based 
programs, such as Fetch, 
an app that encour-
ages customers to scan 
items as they shop — an 
approach that leads 
to special savings and 
rewards points.

Gerrity’s Supermarkets, 
the largest member of the 
ShurSave group with nine 

locations, uses Fetch in 
all its stores — three in 
Scranton, and one each 
in Hanover Township, 
Luzerne, Wyoming, West 
Pittston, Moosic and 
Clarks Summit.

Gerrity’s last month 
was named by Times 
Leader readers as the 
best grocery store in the 
area.

Despite all the 
advancements at Shur-
Save markets, Gould’s 
has some signs of earlier 

technological advance-
ments in its store, too.

Near the frozen-foods 
section are two kiddie 
rides that were located 
in front of the store dur-
ing its first years in the 
1970s — an aluminum 
horse and a red, white 
and blue boat.

What once may have 
cost a young customer a 
nickel to ride is now free.

Reach Sarah Hite Hando at 570-
704-3945.
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‘We live in these communities’
Communicating with customers a key at ShurSave Markets

Founded: About 25 years ago (date unavailable)
Chairman: Frank Carone of Carone’s Market
Website: shursavemarkets.com
Notable: The group contains 12 family-owned 
supermarket businesses — Brick’s Market, 
Carone’s Market, Dutch’s Market, Gerrity’s 
Supermarkets, Gould’s supermarket, Jim Thorpe 
Market, Mountain Fresh Supermarket, Quinn’s 
Market, Ray’s Supermarkets, Riccardo’s Market, 
Rob’s Market, Schiel’s Family Market — and is a 
member of one of the largest cooperatives in the 
United States.

SHURSAVE
MARKETS GROUP

Aimee Dilger | Times Leader
Gary	Schiel	started	Schiel’s	Family	Markets	with	his	siblings	in	2000.	The	business	has	expanded	to	include	two	Wilkes-Barre	locations	and	a	beer	distributor	business.

Times Leader file photo
Co-owner	Joe	Fasula	chats	inside	the	Gerrity’s	Supermarket	in	Luzerne.	With	nine	locations,	Gerrity’s	
is	the	largest	member	of	the	ShurSave	group.

Aimee Dilger | Times Leader
Schiel’s Family Market is a family-owned grocery store and part 
of	 the	 Northeastern	 Pennsylvania-based	 ShurSave	 group.	 The	
purchasing	cooperative	formed	more	than	25	years	ago	and	works	
together to make decisions about advertising, consumer trends 
and	pricing.

Submitted photo
The kiddie rides at Gould’s supermarket in Sugarloaf Township 
are	free	for	the	youngest	patrons.	The	rides	have	been	part	of	the	
store	since	its	early	days	in	the	1970s.

about LCCC, I believe Penn 
State Wilkes-Barre is also com-
mitted to making change, and 
Dr. Adekola is very committed 
as well. We just have to wait.”

Peter Bohlin
As one of the founding prin-

cipals in the widely respected 
architectural firm of Bohlin 
Cywinski Jackson, Bohlin 
could live anywhere he wants, 
working in one of five locations 

from New York City to Seattle 
to San Francisco. Yet he always 
returns to the Wyoming Valley.

“I lived in our region, my 
wife grew up in our region, so I 
feel very much a part of it,” said 
Bohlin. He cited as one lure 
the venerable Market Street 
tower where his firm occupies 
an entire floor so high “you can 
see in all four directions.”

He also points to apartments 
being put into the building, 
once home to a Citizens Bank 
branch.

“It’s great to encourage more 
people to live downtown,” he 

said. “It’s good for the econo-
my and for a rich cultural life.”

The surrounding landscape 
is another bonus: the nearby 
parks, wooded mountains and 
Susquehanna River, to name a 
few — though he suggests the 
river is still underutilized.

“I think Wilkes-Barre and 
the region would benefit from 
a trail, most likely along the 
river,” he said, adding that bike 
and hiking paths are increas-
ingly common, “and I think we 
have yet to take full advantage 
of that.”

Ideally, a path would be cre-

ated to allow cyclists to pedal 
from Wilkes-Barre to Scranton, 
where a trail recently was built 
along the Lackawanna River.

Many people don’t realize 
the caliber of architects Wyo-
ming Valley drew during the 
coal boon, and the rich archi-
tecture that remains from those 
days. People also may not 
realize that companies such as 
Bohlin’s continue to draw high-
caliber employees from outside 
the area.

Meld all that with the work 
ethic of those who had “rug-
ged” ancestors who helped 

build the region, and the area 
truly is “rich in resources” that 
keep firms like Bohlin Cywin-
ski Jackson around despite 
national success.

“Out practice has grown on 
both coasts, but we will always 
have an office in Wilkes-Barre,” 
he said.

Larry Newman
See Q&A with Newman, 

executive director of the Dia-
mond City Partnership, on the 
previous page.

Reach Mark Guydish at 570-991-6112 or on 
Twitter @TLMarkGuydish

From page 3
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By Matt Mattei
mmattei@timesleader.com

Greater Wilkes-Barre 
is staking its claim as an 
entertainment destina-
tion.

Large-scale venues 
such as the Mohegan 
Sun Arena in Wilkes-
Barre Township, Mohe-
gan Sun Pocono in Plains 
Township, and the F.M. 
Kirby Center in Wilkes-
Barre have consistently 
increased the frequency 
and diversity of enter-
tainment made available 
to customers in the Wyo-
ming Valley.

And Wilkes-Barre’s 
sole movie house, RC 
Movies 14, brings in 
popular feature films on 
a yearly basis.

Mohegan Sun Arena
The venue has been 

a multi-purpose facility 
since it opened in 1999.

Under the direction of 
general manager Brian 
Sipe, the arena continues 
to schedule program-
ming that caters to a 
variety of patrons, and, 
according to Pollstar 
Magazine, ranked fourth 
in ticket sales among 
Pennsylvania arenas in 
the first three quarters of 
fiscal 2016.

“It’s showing tick-
ets are selling in your 
market,” Sipe said. “It’s 
somehow proving that 
the economy works 
here.”

In addition to housing 
the American Hockey 
League’s Wilkes-Barre/
Scranton Penguins, the 
arena brings in musical 
acts such as Dolly Parton 
and Elton John, popular 
comedians like Louis 
C.K., and family-oriented 
shows such as Disney On 
Ice and WWE Raw and 
Smackdown.

Sipe said his job is 
“trying to keep that cal-
endar with such a varia-
tion that” the venue is 
“hopefully serving all of 
our area.”

This year, program-
ming will stop between 
mid-June and Labor Day 
for ice rink maintenance, 
a $1 million-plus project 
that Sipe said he hopes 
will quell rink issues for 
at least 30 years. But in a 
highlight before renova-
tions begin, the arena 
will host Canadian rock-
er Bryan Adams on June 
13 in conjunction with 
the Kirby Center and its 
executive director, Will 
Beekman.

“One thing I keep 
trying to figure out is 

how can we combine 
our resources with the 
Kirby, with the casino … 
is there another event we 
can create that will bet-
ter serve the area?” Sipe 
said.

F.M.	Kirby	Center
Adams was brought 

into the 1,800-seat Kirby 
Center for solo acoustic 
shows in 2001, 2009 and 
2013.

Working together, 
Sipe and Beekman, 39, 
decided Adams’ full band 
would be suited for a 
half-house show at the 
arena, filling 4,250 of the 
venue’s 8,500 seats.

Arena officials use 
a motorized curtain 
system that, suspended 
from the venue’s catwalk, 
cordons off the rear half 
of the house.

The venues, Beekman 
said, are competing for 
the dollar, not for indi-
vidual acts.

“It’s about playing in 
the same sandbox and 
collaborating and com-
municating,” Beekman 
said. “Brian and I talk 
a lot. We can do more 
working together. It 
shows we’re coming 
together for the better-
ment of the community.”

The Kirby Center 
draws a wide spectrum 
of acts, booking every-
thing from the NEPA 
Philharmonic to stage 
comedy “Last of the Red 
Hot Lovers” to rock leg-
end Steve Miller and soul 
royale Patti LaBelle.

The downtown the-
ater’s calendar has been 
more full in recent years 
than it was five or six 
years ago. The Kirby 
brought 119 shows in 
during its 2015-2016 

season and has 121 on 
the books for the 2016-
2017 season, which ends 
June 30.

Part of that increase 
in frequency, Beekman 
said, is having more con-
fidence to book during 
the summer, when ticket 
sales are historically 
lower because of compet-
ing venues, vacations and 
outdoor activities.

This summer, the 
Kirby will host Daugh-
try, Amos Lee, Frankie 
Valli, and Donny and 
Marie Osmond to draw 
multiple generations of 
music fans.

“We started getting 
a better handle on our 
programming in general 
and what we can and 
can’t sell, and that has 
made it easier for us to 
do those types of shows 
year-round,” Beekman 
said. “We went from hav-
ing a slow season and a 
busy season to having a 
busy season and a busier 
season.”

Mohegan Sun Pocono
Recent programming 

at the venue has been 
aimed toward multiple 
demographics. When 
LuAnn Fetcho took 
over as vice president of 
marketing in November, 
officials at the entertain-
ment facility already had 
booked acts as varied 
as KC & The Sunshine 
Band, The Guess Who 

and The Fray.
“The challenge is how 

do I make sure my mix 
of offerings is targeted 
at casino guests as their 
reward of loyalty, and 
how do I balance the 
non-casino guest type of 
acts?” Fetcho said.

Acts new to Mohegan 
Sun Pocono this year will 
include mentalists The 
Clairvoyants of “Ameri-
ca’s Got Talent” fame.

Loyal casino guests 
also can expect a rein-
vestment in gaming.

“By the end of the year, 
we’re going to bring in 
over 250 slot machines 
of the newest and hottest 
brand,” Fetcho said. “On 
our table games side, 
there are new offerings 
there with bonus craps 
and table fusion games.”

In addition to nation-
ally known acts that pop-
ulate the Keystone Grand 
Ballroom, local groups 
take the stage at in-house 
venues such as Breakers, 
which is owned by Mohe-
gan Sun Pocono, and 
in-house tenant establish-
ments like Elixir Bistro 
Bar and Bar Louie.

Fetcho said Breakers 
provides a combination 
of gaming and live enter-
tainment, whereas Bar 
Louie provides a more 
spacious atmosphere and 
Elixir offers a laid-back 
environment and acous-
tic acts.

R/C	Movies	14
Wilkes-Barre’s pri-

mary place for big-screen 
entertainment, R/C Mov-

ies 14, has seen a con-
sistent flow of patrons 
who seek the first-run, 
blockbuster features the 
facility provides, accord-
ing to general manager 
Blaze Kopec.

Part of the R/C The-
aters chain, Movies 
14 offers major studio 
productions such as 
“Logan,” “Beauty and the 
Beast” and “Kong: Skull 
Island,” but also makes 
exceptions for films with 
a particular draw in the 
market.

“Florence Foster 
Jenkins,” which starred 
Meryl Streep as a Wilkes-
Barre-born socialite 
known for her poor 
opera singing, was 
brought to Movies 14 
after it hit other markets 
just because of its histori-
cal significance.

Kopec has been with 
the movie house since 
it opened in 2006, and 
he said despite trends 
in video streaming and 
television technology, a 
movie theater still stands 
as the preeminent way to 
watch a film.

“This is still a prefer-
ence for folks,” he said. 
“The calibration we have 
for audio to the picture, 
you won’t get that in 
your home no matter 
what. The grandeur, the 
experience of seeing a 
movie on the big screen 
… I don’t think that’s 
going away.”

Reach Matt Mattei at 570-
991-6651 or on Twitter @
TimesLeaderMatt.

Venues bring variety to nightlife, culture

Times Leader file photo
The Mohegan Sun Arena in Wilkes-Barre Township hosts iconic musical acts such as Elton John, as 
well	as	family-friendly	shows	like	the	Harlem	Globetrotters	and	Monster	Jam.

Times Leader file photo
The	F.M.	Kirby	Center	in	downtown	Wilkes-Barre	brings	in	rockers	like	the	Steve	Miller	Band,	pictured,	
along	with	family	shows	such	as	Alton	Brown	Live:	Eat	Your	Science.

Bill Tarutis | For Times Leader
The	 R/C	 Movies	 14	 in	 Wilkes-Barre	 offers	 mostly	 first-run	
blockbuster features but makes exceptions when a film has a 
particular	tie	to	the	local	market.

Bill Tarutis | For Times Leader
Sugar Ray performs at Elixir Bistro Bar at Mohegan Sun Pocono 
in	 Plains	 Township.	 Elixir	 Bistro	 offers	 live	 entertainment	 to	
accompany	the	dining	experience.

• Year opened: 1999
• Owners: Southern Management Group (SMG), 
headquartered in Conshohocken
• Address: 255 Highland Park Blvd., Wilkes-Barre 
Township
• Phone: 570-970-7600
• Website: mohegansunarenapa.com
• Price range: WBS Penguins games generally 
cost between $18 and $36. Average ticket price 
for concert tickets is $50 to $60, and tickets for 
family shows start around $15. Premium seating 
and VIP packages can be available at additional 
cost. Premium tickets for Dolly Parton and Elton 
John reached $95 and $150 respectively.
• Notable: The venue’s first official name was the 
Northeastern Pennsylvania Civic Arena.

MOHEGAN SUN ARENA

• Year opened: 2006
• Owner: RC Theaters
• Address: 24 E. Northampton St., Wilkes-Barre
• Phone: 570-825-4444
• Website: bit.ly/2oqZM6C
• Price range: General admission ranges from 
$6 to $9.50 depending on time, day, and the age 
of the patron. Tickets for select shows cost $5 on 
Bargain Tuesday. Additional fees are applied for 
box motion seating and 3D shows.
• Notable: RC Movies 14 recently held a screening 
of ‘Baby Frankenstein,’ a film written and directed 
by West Pittston filmmaker John YonKondy.

• Year opened: 1965 as Pocono Downs race track
• Owners: Mohegan Tribe of Connecticut
• Address: 1280 Highway 315, Plains Township
• Phone: 570-831-2100.
• Website: mohegansunpocono.com
• Price range: Slot machines range from 1 cent 
to $100. Table games start at $5 and can range 
into the high thousands. Entertainment is free 
everywhere except the Keystone Grand Ballroom, 
where ticket prices can range from $30 to $200 
depending on the artist or act.
• Notable: Mohegan Sun Pocono plans to add 
over 250 new slot machines as well as fusion table 
games this year.

• Year opened: 1938 as Comerford Theater movie 
house
• Owners: Nonprofit community theater
• Address: 71 Public Square, Wilkes-Barre
• Phone: 570-823-4599
• Website: kirbycenter.org
• Price range: Ticket prices have ranged from 
$15 to $125 this season depending on artist or 
production. Next year, the theater plans to offer 
$10 ticket prices for select shows. 
• Notable: The Comerford was renamed the 
Paramount Theater in 1949 and the F.M. Kirby 
Center for the Performing Arts in 1986.

F.M.	KIRBY	CENTER

MOHEGAN SUN POCONO

R/C	MOVIES	14

A special edition of the



inNOVAtion7        Wednesday, May 3, 2017 excelling

By Michael Reich
mreich@timesleader.com

HAZLE TWP. — A 
background in cable 
television isn’t exactly 
a natural path toward 
owning and operating a 
personal-care home, but 
that’s how it worked out 
for the Moisey family of 
the Hazleton area.

The Laurels Senior 
Living Community will 
celebrate its 14th year of 
operation on Monday.

The facility opened 
in 2003 with just seven 
residents. Today, after 
an expansion that added 
a wing to the existing 
structure, it houses 
almost 90.

Administrator Jenn 
Moisey, a Wilkes Uni-
versity graduate, said 
her parents, Robert and 
Janice (Gans) Moisey, 
owned the land The Lau-
rels is built on, but they 
initially were going to 
play only a minor role in 
the development.

“The people who want-
ed to build this personal-
care home here were 
looking for investors, and 
my parents were going 
to be just silent inves-
tors,” Moisey recalled. 
“And then when the 
whole thing started, they 
became more and more 
involved. The original 
people who came up with 
the idea then backed out. 
So it was kind of left to 
the investors to do some-
thing.”

For Moisey, who was 
in pharmacy school at 
the time, it meant chang-
ing her course of study 
so she could help her 
family run the new ven-
ture.

Construction started 
in 2001. By 2007, less 
than four years after the 
business opened, it was 
clear The Laurels needed 
to expand from its origi-
nal 62-person capacity.

The site now has a 
capacity of 100.

Like any personal-care 

home, The Laurels is 
a private-pay facility, 
unlike nursing homes, 
which are covered by 
Medicare and sometimes 
Medicaid.

Assistance levels
The Laurels offers 

three levels of care: inde-
pendent/active living, 
personal care I and II; 
and respite/short-term 
care.

Independent living is 
for seniors who simply 
want a maintenance-free 
lifestyle or don’t want to 
live alone after the death 
of a spouse or another 
loved one.

“We’ve had residents 
who’ve had their own 
vehicles here,” Moisey 
said.

The residents who 
belong to the personal-
care categories need 
varying amounts of 
assistance with ADLs, or 
Activities of Daily Life. 
They include getting 
dressed, getting in and 

out of their wheelchairs, 
and bathing.

Other residents stay 
at The Laurels on a 
short-term basis, such as 
rehabilitation patients 
who aren’t ready to be 
on their own yet. They 
can get physical and 
occupational therapy on-
site before moving back 
home.

There is another type 
of short-term care as 
well.

“If a family says they 
are going to Disney 
World for the week … 
and grandmom lives with 
them, then she can come 
and stay here for the 

week,” Moisey noted.
Veterans or the spouse 

of a veteran are eligible 
for discounts through 
the government, and 
some could get as much 
as $900 a month toward 
their bill. That’s roughly 
half of what it costs to 
stay at The Laurels on a 
monthly basis.

‘Couldn’t	get	it	better’
“There are certain 

things we do different 
than other personal-care 
homes,” Moisey said.

That includes daily 
housekeeping and twice-
a-week laundry service. 
It’s all part of a resident’s 

monthly rent.
And don’t forget about 

the food, which is pre-
pared by a head chef. 
One recent afternoon, 
residents had their 
choice of crab cakes or 
haluski for lunch.

“All our meals are 
home-cooked,” Moisey 
said.

Dorothy Dutz, 77, 
moved in a few months 
ago and already loves it.

“I cannot tell you how 
tremendous the place is,” 
said Dutz, who suffers 
from a heart condition 
and degenerative arthri-
tis, which she refers to as 
her friend “Art.”

“The help and the 
staff, you couldn’t get it 
better. It’s always with a 
smile, not with a frown. I 
recommend it to people. 
You couldn’t pick a better 
place.

“To me, if you wanted 
to try something differ-
ent, you’d have to have 
a reason,” she added. “ 
… You have nothing to 
complain about (here). I 
don’t plan to move.”

Facility offers 3 service levels
The	Laurels	Senior	Living	Community	in	the	Hazleton	area	has	a	maximum	capacity	of	100.	It	opened	in	2003	and	expanded	in	2007.

By Patrick Kernan
pkernan@timesleader.com

KINGSTON — If you 
ask folks about Cook’s 
Pharmacy, one thought 
stands out: It’s been in 
the community for a long 
time.

How long?
Not even the busi-

ness’ current owner, Jim 
Gaudino, can answer 
that question, and nei-
ther could Kingston’s 
zoning officer, Frank 
Tirico. But Gaudino can 
tell you that 2017 marks 
the 50th anniversary of 
the year his father-in-law, 
Fred Lombardo, bought 
the business.

Gaudino, 45, a Kings-
ton resident who also is 
a pharmacist at Cook’s, 
bought the business from 
Lombardo 15 years ago, 

continuing the family 
affair that is Cook’s Phar-
macy.

At a time when big-box 
pharmacies seem to be 
dominating the market, 
Gaudino thinks he knows 
the reason for Cook’s lon-
gevity: a commitment to 
staying local.

“We’re in an area with 
a very loyal customer 
base,” Gaudino said. “We 

have great employees 
and a great reputation.”

Much of that reputa-
tion can be attributed to 
Cook’s ability to accom-
plish what corporate 
pharmacies don’t.

“We specialize in the 
pharmacy,” Gaudino 
said. “The other places 
might have groceries and 
things like that, but we 
mostly just focus on the 
pharmacy.”

That emphasis is easily 
seen.

Walking down the 
aisles at Cook’s, one can 
see a plethora of medica-
tions and treatments. 
Unlike other pharmacies, 
however, there isn’t a fro-
zen dinner to be found.

Besides focusing on 
the pharmacy, Cook’s 
tries to provide several 
special services for cus-
tomers, including phar-
maceutical delivery and 
pre-packaged medication 
organizers, which neatly 

arrange a patient’s medi-
cations by day of the 
week and are designed to 
make taking the medica-
tion a little easier.

And while one might 
assume older customers 
are the ones flocking to 
the organizers, Gaudino 
said younger ones use 
the program as well.

“I have a woman in 
her 40s who uses these,” 
Gaudino said. “She said 
she’s very busy, and it 
just helps her remember 
to take her medicine.”

Cook’s reputation 
doesn’t just reach 
patients, of which there 

are thousands, Gaudino 
said. He said local doc-
tors know what the phar-
macy stands for, too.

“We have a reputation 
of integrity,” Gaudino 
said. “We have a good 
relationship with local 
doctors. They refer a lot 
of patients here.”

Becky Manfre, 62, of 
Kingston, is one of those 
patients; she said she’s 
been a customer at the 
pharmacy for 45 years.

Manfre said her reason 
for sticking with Cook’s 
stems from the personal 
touch the pharmacy 
gives.

“The people here are 
always nice, and they 
know you personally,” 
Manfre said. “They even 
call me to remind me to 
pick up medications that 
I need to pick up.”

She said the pharma-
cists are always able to 
help her with questions 
about her medication. 
She also is an example 
of Gaudino’s assertion 
that the customer base is 
loyal.

“I’d rather go to a local 
place than a big phar-
macy,” Manfre said.

Reach Patrick Kernan at 570-991-
6119

Kingston pharmacy caters to local customers

Photos by Aimee Dilger | Times Leader
Cook’s Pharmacy owner Jim Gaudino holds a daily medication calendar, a popular item at the 
pharmacy.

Gaudino	bought	Cook’s	from	his	father-in-law,	Fred	Lombardo,	15	
years	ago.

• Year opened: Not available, but purchased 50 
years ago by father-in-law of current owner.
• Address: 777 Wyoming Ave., Kingston
• Phone: 570-288-3633
• Website: cookspharmacykingston.com
• Notable: Cook’s has a second location, in 
Shavertown. That pharmacy is owned by another 
branch of the family.

COOK’S PHARMACY

• Year opened: 2003
• Owners: Robert and Janice Moisey
• Address: 23 Faith Drive, Hazleton, near the 
Laurel Mall
• Phone: 570-455-7757
• Website: Laurels-SeniorLiving.com
• Notable: The oldest resident ever to live at The 
Laurels was 105, and the current oldest is 103. … 
The facility actually is located on property situated 
in two townships: Butler and Hazle.

THE LAURELS

Senior living
in Hazleton area

Times Leader file photo
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By Sarah Hite Hando
shando@timesleader.com

WILKES-BARRE — Kya 
Lewis didn’t even want an 
internship.

The 20-year-old from Phila-
delphia wandered around the 
internship fair at Wilkes Uni-
versity last fall without much 
intention — she was only 
there for class credit.

But then she met Wilkes 
alumni and Pepperjam employ-
ees Brooke Bishop and Megan 
Neri at the internet marketing 
company’s booth, and every-
thing changed.

“When I got there, Brooke 
and Megan, they were me,” 
said Lewis, a marketing and 
management major at Wilkes. 
“They were just here like two 
years ago, they understood 
what we were going through … 
It was very relatable.”

Fast forward to today: Lewis 
is finishing her semester-long 
internship with Pepperjam, 
and she was even offered a 
paid position for this summer.

The company’s internship 
program is just one of the 
many ways that Pepperjam, led 

by CEO and Dallas resident 
Michael Jones, is having an 
impact on downtown Wilkes-
Barre and beyond.

Pepperjam has nearly 300 
employees worldwide, with 

110 of them at 
the company’s 
headquarters in 
Wilkes-Barre. 
Pepperjam 
hires about 85 
percent of its 
interns once the 
program is com-
plete, according 

to Joseph Boylan, vice presi-
dent of economic development 
for the Greater Wilkes-Barre 
Chamber of Commerce.

Gourmet to global
Jones’ brother, Kris Jones, 

started the company in 1999 
as an online gourmet food 
purveyor based on their 
grandmother’s recipes. The 
brothers turned the business 
into an internet marketing and 
consulting company in 2004, 
and moved into a space in the 
Innovation Center @ Wilkes-
Barre on South Main Street.

The company grew and 
eventually was purchased by 
GSI Commerce in 2009 and 
then by eBay in 2011 before 
being sold to private equity 
firms in 2015. It retained the 
eBay name even though there 
was no affiliation. Kris Jones 
left the business in 2009 to 
pursue other interests, includ-
ing LSEO, a digital marketing 
company he founded.

Last year the company 
decided to go back to its roots 
with the Pepperjam name.

Boylan said the effects of 
Pepperjam’s influence on the 
downtown and surrounding 
community are expansive.

When Boylan started work-
ing for the chamber in 2014, 
the group began shifting its 
focus from real estate acquisi-
tions to building on its sup-
portive programs for business-
es, and Boylan said Pepperjam 
was one of the first businesses 
to help with that new model.

One of those programs 
included working with local 
colleges and universities to 
ensure students were being 
trained for the jobs available in 
the area.

The chamber recently devel-
oped a program called Con-
nect, which plans to launch 
in June. Its goal is to help stu-
dents find internships at local 
businesses, including those in 
the startup community.

“The more opportunities we 
can create for these students, 
the better off we are at keeping 
them here,” Boylan said.

Michael Jones said working 
with local students through an 
internship program was always 
a hallmark of the company, and 
not just to help the commu-

nity — it makes good business 
sense, too.

“We’re trying to be the 
anti-brain-drain force in down-
town,” he said. “… They don’t 
teach this stuff in school — 
you learn on the job. Almost 
half of our folks have gone 
through our program.”

A different culture
Lewis said she went shop-

ping the weekend before her 
internship was scheduled to 
start and bought “lots of fancy 
clothes.” She wasn’t sure what 
to expect when she entered 
her first professional business 
experience.

“My expectation was that 
everyone would be in a suit 
and tie and everything would 
be that ‘I’m a business person’ 
face,” she said. “I was just very 
nervous … I get there and the 
first thing my management 
supervisor does is give me a 
hug.”

Sharon Castano, intern-
ship coordinator at Wilkes 
University, said she believes 

Pepperjam’s organization and 
the autonomy given to interns 
gives it an edge and helps 
students learn in leaps and 
bounds.

“They’ve probably learned 
a year’s worth of knowledge 
in eight or nine weeks in the 
internship,” Castano said.

As Pepperjam grows in 
Wilkes-Barre, many other 
like-minded businesses have 
popped up. Boylan believes the 
downtown’s ability to become 
known as a tech epicenter is 
limited only by the number of 
students graduating from area 
colleges and universities.

“Unless the 14 higher (edu-
cation facilities) within an 
hour’s drive from here leave, 
this is here,” he said. “… It’s 
about linking our K-12 and 
higher eds together to ensure 
that we’ve got the workforce 
that can handle that … I think, 
for us, our advantage is we are 
a smaller market, and that’s 
OK.”

Reach Sarah Hite Hando at 570-704-3945.

Pepperjam puts focus on youth
Internet marketing company 
keeps local grads in area

•	Founded: 1999
•	CEO: Michael Jones
•	Address: 7 S. Main St., 
#301, Wilkes-Barre
•	Phone: 877-796-5700
•	Website: pepperjam.
com
•	Notable: Nearly a 
third of the company’s 
workforce is employed 
at its Wilkes-Barre 
headquarters. The 
company has 10 offices 
worldwide.

PEPPERJAM

Jones

Fred Adams | For Times Leader
Pepperjam	 CEO	 Michael	 Jones	 says	 working	 with	 local	 students	 through	 an	 internship	 program	 has	 always	 been	 a	
hallmark	of	the	company,	and	not	just	to	help	the	community	—	it	makes	good	business	sense,	too.	‘We’re	trying	to	be	the	
anti-brain	drain	force	in	downtown,’	he	said.
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*TAX, TITLE, LICENSE, DEALER FEES, AND OPTIONAL EQUIPMENT 
EXTRA $4,279 DUE AT SIGNING (AFTER ALL OFFERS) 10,000 ALLOWABLE MILES PER YEAR .25¢ PER MILE. CHARGE 

BEYOND LIMIT MUST BE APPROVED BY LENDER WITHIN PROGRAM GUIDE LINES.

2017 Chevrolet traverse
FWD lt

PREFERRED 
EQUIPMENT 
GROUP

*taX, tItle, lICeNse, Dealer Fees, aND oPtIoNal eQUIPMeNt  eXtra $4,019 DUe 
at sIGNING (aFter all oFFers) 10,000  alloWaBle MIles Per Year .25¢ Per MIle. 

CharGe BeYoND lIMIt MUst Be aPProveD BY leNDer WIthIN ProGraM GUIDe lINes.

LEASE 
$149 /MONTH FOR 39 MONTH

MSRP $22,900

2017 Chevrolet 
traX lt

*taX, tItle, lICeNse, Dealer Fees, aND oPtIoNal eQUIPMeNt eXtra $4,089 DUe 
at sIGNING (aFter all oFFers) 10,000  alloWaBle MIles Per Year .25¢ Per MIle. 

CharGe BeYoND lIMIt MUst Be aPProveD BY leNDer WIthIN ProGraM GUIDe lINes.

PREFERRED 
EQUIPMENT 
GROUP

2017 Chevrolet 
eQUINoX ls

PREFERRED EQUIPMENT GROUP
WIth stYle aND teChNoloGY PaCKaGe

4 ON SELECT TAGGED VEHICLES IN STOCK. Must Finance Through GM Financial. 
Not available with special financing, lease, and some other offers. 

Take delivery by 05/01/17. See Dealer For Details

LEASE 
$159 /MONTH FOR 24 MONTHS*

MSRP $25,645

LEASE 
$249 /MONTH FOR 24 MONTHS*

MSRP $35,745

Family Owned
and

Operated

Continually Expanding 
to serve you with 

excellence since 1932

Customer 
Satisfaction 

Is #1

Stop By Our State Of The Art Facility Today!
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By Mary Therese Biebel
mbiebel@timesleader.com

WILKES-BARRE TWP. 
— When one of the women 
sitting in the front row 
announced she had joined a 
gym, the rest of the people at a 
recent Weight Watchers meet-
ing burst into applause, and 
leader Gert Morrissey-Pryor 
gave her a star-shaped sticker.

“How did it feel to join that 
gym?” Morrissey-Pryor asked.

“I just joined yesterday,” the 
woman answered.

“It’s a step in the right direc-
tion,” another attendee encour-
aged her.

“Now what do you have to 
do? You have to actually GO 
to the gym,” Morrissey-Pryor 
said. “How many people have 
a clothes rack that resembles a 
treadmill at home?”

The group chuckled ruefully, 
knowing the leader under-
stood the struggle to find the 
time — or the motivation or 
energy — to exercise, as well 
as to make healthful choices 
about what to eat.

But having the support 
of a group helps, explained 
member and Drums resident 

Nikki Velasquez, 44, after a 
Friday morning meeting in the 
Weight Watchers location in 
the East End Centre in Wilkes-
Barre Township.

Other Weight Watchers 
meetings in Luzerne County 
are held at St. Paul’s Lutheran 
Church in Mountain Top, Gen-
etti Catering in Hazleton, and 
Shavertown United Methodist 
Church.

“You’re not alone in this,” 
Velasquez said.

During the meeting, she 
had told the group she finds it 
challenging to avoid the Oreo 
cookies she has in her house 
for her husband and children. 
“I don’t want to deprive them,” 
she said.

From the murmuring of 
agreement that filled the room, 
it sounded like a common 
problem.

But the way the Weight 
Watchers program works, you 
could eat an Oreo cookie if 
you wanted to. You just have 
to realize you’re spending two 
“points” for that cookie, out of 
your daily allotment of points, 
which would be at least 30, 
depending on height, weight, 
age, gender and activity level.

After the meeting, Velas-
quez said her usual breakfast 
includes steel-cut oatmeal, 
which counts for four or five 
points, plus some raspberries, 
which count for zero points. 
Most fruits and vegetables are 
assigned zero points, Velas-
quez said, which encourages 
you to eat more of them.

“If you hear that (a chain 
restaurant’s) fettuccini Alfredo 
has 60 points, it sounds less 
appealing,” said Debby Fricke, 
another leader who facilitates 
meetings in Northeastern 
Pennsylvania.

While the leaders don’t want 
to publicize brand names, they 
pointed out that certain large 
portions of high-fat, high-sugar 
desserts can have more than 

100 points.
Speaking of a more reason-

able special-occasion dessert, 
Morrissey-Pryor said a slice of 
birthday cake has 23 points.

“But it’s all about the math,” 
she said. “When you want that 
piece of cake, you figure it out. 
Have a slice of cake — not half 
the cake — and savor it.”

The Weight Watchers 
program is all about making 
choices, and it’s best to allow 
yourself to eat something you 
really want rather than forbid-
ding a certain food.

“You can eat your way 
around an entire kitchen avoid-
ing a brownie,” Morrissey-
Pryor said.

To help you calculate at the 
grocery store, Fricke added, 

you can use an app on your 
smartphone to tell how many 
points the food on the shelves 
has, based on the bar codes.

The idea of using the allot-
ted points is a great strategy, 
Velasquez said, and so is the 
idea of coming to a meeting 
and getting weighed. Stepping 
on a scale is voluntary, but she 
makes herself do it because it’s 
a motivating factor that works 
in the weight-loss world.

“You have to be account-
able,” she said.

“After my first baby, I lost 
100 pounds by myself,” she 
continued. “After my second 
baby it was harder. I didn’t 
have as much energy for spin-
ning and cycling.”

One idea the Weight Watch-
ers group leaders stress is that 
you deserve to treat yourself 
well. For example, if you hesi-
tate to buy a tiny container of 
a snack food because it’s more 
expensive per serving than the 
big bargain size, they advise 
you to buy the little container.

“You’re worth it,” Morrissey-
Pryor said.

While many people enroll 
in Weight Watchers as indi-
viduals, Fricke said, it’s also 
possible to enroll as a group, 
perhaps with co-workers. In 
that case a leader could come 
to your workplace to facilitate 
the meeting.

Not everyone who joins has 
a weight problem, she added. 
Some might want to stave off 
heart problems or diabetic 
conditions.

“There was one young man 
who didn’t look as if he needed 
to lose weight at all,” Fricke 
said. “He told me he wanted to 
learn how to eat. He’d grown 
up in front of the television, 
and eating on the run, and he 
knew someday it would catch 
up with him.”

Reach Mary Therese Biebel at 570-991-
6109 or on Twitter @BiebelMT

‘You’re not alone in this’
Group support helpful
in weight-loss goal

Aimee Dilger|Times Leader
Group leader Gert Morrissey-Pryor stands by a smartboard in which she writes 
notes,	including	why	people	eat	for	reasons	they	later	regret.	The	reasons	range	
from	‘boredom’	to	because	it’s	‘there’	or	because	it’s	‘delicious.’

Nikki 
Velasquez, 
of Drums, 
says she’s 
grateful 
for the 
motivation 
that comes 
with 
attending 
a local 
Weight 
Watchers 
meeting.

• The beginning: 
Incorporated in 1963 by 
Jean Nidetch, an overweight 
woman in Queens, N.Y.
• Luzerne County 
meeting locations: 110 
East End Centre, Wilkes-
Barre Township; St. Paul’s 
Lutheran Church, 316 S. 
Mountain Blvd., Mountain 
Top; Genetti Catering, 1345 

N. Church St., Hazleton; 
Shavertown United 
Methodist Church, 163 N. 
Pioneer Ave.
• Phone: 570-821-8822
• Website: www.
weightwatchers.com
Notable: Weight Watchers 
leaders are all people who 
have successfully used the 
program themselves.

WEIGHT WATCHERS

A special edition of the
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A	violinist	performs	on	Wilkes-Barre’s	Public	Square,	where	the	F.M.	Kirby	Center	for	the	Performing	Arts	is	thriving	after	opening	three	decades	ago.

Riverfront Park in Pittston is on 
the banks of the Susquehanna 

River and includes a trail for 
hiking	and	running.

Instruments 
of success

By Melanie Mizenko
mmizenko@timesleader.com 
and Bill O’Boyle
boboyle@timesleader.com

WILKES-BARRE 
— Pennsylvania ranks 
38th in the nation in 
economic outlook, 
according to the Amer-
ican Legislative Exchange 
Council’s economic competi-
tive index for 2016.

The index “Rich States, 
Poor States” ranks 15 policy 
variables in each state in its 
index. The variables include 
personal and corporate 
income-tax rate, property-tax 
burden, and a state’s minimum 
wage.

Kurt Rankin, vice president 
and economist with PNC Bank 
in Pittsburgh, said Northeast-
ern Pennsylvania’s economy is 
drifting along a trend of “mod-
est expansion” that looks to 
continue in 2017 and 2018.

But according to Robert 
Edgerton Jr., president and 
CEO of Luzerne Bank, the 
Wyoming Valley’s economy is 

“more moderate … more tem-
pered” than that of the state.

“When things get bad, we 
never get down to the bottom, 
and when things are good, we 
never get to the top, either,” 
Edgerton said.

While economies such as 
Pittsburgh or Philadelphia 
rank on a national scale, the 
Wyoming Valley’s is more akin 
to Erie or Allentown. Edger-
ton said State College typically 
would rank on par with the 
valley, but it’s skewed because 
“there will always be 40,000 
students there.”

Edgerton said the local 
unemployment rate stays rela-
tively unchanged and doesn’t 
spike like the national average.

The Pennsylvania Depart-
ment of Labor & Industry’s 

employment report shows the 
state unemployment rate was 
4.8 percent for March, while 
Luzerne County’s rate was 6 
percent for February.

The nationwide rate was 4.5 
percent for March.

“We don’t have major com-
panies laying off thousands of 
people,” he said.

Contributing to the stagnant 
unemployment rate is the fact 
that jobs in the area generally 
are available, but they aren’t 
higher-paying positions at big 
companies such as Microsoft 
or Apple, Edgerton said.

In his economic outlook for 
Northeastern Pennsylvania, 
PNC’s Rankin said the region 
likely will maintain modest 
labor-market momentum 
through 2017. He said the 
unemployment rate in the mar-
ket crept upward in 2016 as a 
result of slower total employ-
ment growth and stable labor-
force gains.

“This implies longer 
searches for new job-market 
entrants,” Rankin said.

Robert Seeley, associate pro-

fessor of economics at Wilkes 
University, said the region 
has a heavy reliance on three 
sectors — health care, educa-
tion and government. He said 
much of the region’s employ-
ment is in those three areas.

“And with an aging popula-
tion, I wouldn’t expect the 
health-care sector to shrink,” 
Seeley said.

He said the growth in that 
sector depends largely on how 
the issue of national health 
care is resolved.

Seeley said there might be 
a slight drop in education jobs 
simply because people aren’t 
having as many children as 
past generations did.

But the good news, Seeley 
said, is that the three main 
sectors of employment in the 
region mean we might have 
a little more insulation from 
business-cycle fluctuations, 
such as in areas where con-
struction and manufacturing 
are more dominant.

Rankin’s report contends 
the regional labor market has 
achieved a near-term equilib-

rium of supply vs. demand, but 
will require the emergence of 
an economic influence beyond 
what the local economy can 
provide.

Promises of corporate and 
personal income-tax reform, as 
well as infrastructure spend-
ing, from the Trump adminis-
tration represent a category of 
growth boosters, Rankin said.

“However, until that talk 
becomes action, Northeast 
Pennsylvania will be saddled 
with below-average economic 
growth,” he said.

The PNC report found that 
housing trends in Northeast 
Pennsylvania are following the 
local labor market’s lead and 
are improving at “a very unin-
spired pace.”

The market area has man-
aged no significant recovery in 
home values despite national 
prices that have risen consis-
tently since 2012.

Reach Melanie Mizenko at 570-991-6116 
or on Twitter @TL_MMizenko. Reach Bill 
O’Boyle at 570-991-6118 or on Twitter @
TLBillOBoyle.

Banking execs, Wilkes professor weigh region’s economic outlook

Edgerton Rankin Seeley

Jane and Jason 
Sabatelle stand 
outside their 
Pittston store, 
Sabatelle’s 
Fine Food 
Market.	It’s	one	
of the many 
shopfronts 
that make 
Pittston’s 
downtown 
come	alive.

A special edition of the
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Murals	dot	the	walls	in	Pittston,	where	the	downtown	has	undergone	a	rebirth.

Lights	and	murals	make	for	a	festive	downtown	Pittston.

John Aciukewicz, Bill Jones and Wico van Genderen attend a fundraiser at Rodano’s restaurant 
in	Wilkes-Barre.	 Rodano’s	 is	 a	 popular	 spot	 for	 lunch	 for	 those	 working	 downtown	 and	 a	 nightlife	
hotspot	for	twenty-something	residents	of	the	area.

Tina Volansky 
plays with cats in 

the SPCA in Plains 
Township.	For	more	
than 60 years, the 
agency has been a 

haven for homeless 
animals.

Pepperjam,	an	Internet	marketing	company,	is	just	one	of	the	many	tech	companies	that	are	thriving	in	Northeastern	Pennsylvania.

Pepperjam,	on	Main	Street	in	Wilkes-Barre,	recruits	local	college	students.

Dan McGrogan owns Nucleus Raw Foods, a Luzerne shop whose specialties include organic, soy-free 
products.

A special edition of the
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By Travis Kellar
tkellar@timesleader.com

WILKES-BARRE — 
McCarthy Tire Service 
has done more than stand 
the test of time.

Joseph J. McCarthy 
founded the company in 
1926 and opened the first 
McCarthy Tire store on 
Main Street in Wilkes-
Barre four years later.

Fast forward to 2017, 
and McCarthy Tire 
Service has not only 
broadened its footprint to 
most of the East, it is the 
sixth-largest independent 
commercial tire dealer in 
the country.

A timeline inside the 
company’s headquarters 
on Kidder Street shows 
the business’ growth. In 
1930, McCarthy Tire had 
eight employees. At the 
time, according to cur-
rent company president 
John D. McCarthy Jr., 
52, the business primar-
ily offered passenger and 
off-road tires, as well as 
minor service repairs on 
vehicles

These days the compa-
ny has 1,110 employees 
in nine states and offers 
a wide array of services, 
including:

• Tire sales and ser-
vices for commercial, 
industrial and off-road 
vehicles.

• 24-hour roadside 
assistance for commercial 
trucks.

• Mechanical services 
for medium to heavy-duty 
trucks.

• Mobile on-site fleet 
services.

In terms of tire ser-
vices, John McCarthy 
explained that when a 

tire’s tread is worn all the 
way down, it is called a 
“casing.” Retreading is 
the process of giving cas-
ings new treads so they 
can be reused.

“A new truck tire might 
be $500, a retread might 
be $200,” he said. “For 
someone who’s running 
a true tire program and 
wants to have their low-
est operating cost per 
mile, retreading is the 
way to go.”

In any given year, 
McCarthy said his 
company manufactures 
approximately 400,000 
retreaded tires at its eight 
retread plants.

Family business
As the company has 

expanded, one thing has 
remained the same — it 
is owned and operated by 
the McCarthy family.

Both John McCarthy 
and his sister, Katie 
McCarthy Lambert, 
grandchildren of Joseph J. 
McCarthy, had the same 
answer when asked when 
they became involved in 
the business.

“As is true with many 
family businesses, you 
start from the day you 
were born,” McCarthy 
Lambert said.

John recalled working 
as a janitor at the Kidder 
Street location when he 
was 13, and McCarthy 
Lambert said she worked 
in the car wash when she 
was nearly the same age.

McCarthy Lambert 
now serves as the compa-
ny’s chief financial officer.

She and her brother 
recognize that challenges 
come with running a 
family business, but they 

said the essence of family 
keeps everyone united.

“We all work hard, we 
all get along, and there 
are no games being 
played,” John said.

He added that the com-
pany has an executive 
committee that meets 
monthly to discuss any 
issues that might be 
present. The committee 
consists of four family 
members and the chief 
operating officer, Joseph 
Doyle.

John McCarthy said he 
once saw a statistic that 
said 85 percent of fam-
ily businesses fail before 
they get to the third gen-
eration, and only 3 per-
cent make it to the fourth 
generation.

“We’re very proud,” 
he said of his family’s 
accomplishment. “It 
didn’t come without hard 
work.”

McCarthy Lambert 
also attributed the com-
pany’s success to their 
upbringing as children. 
She explained that within 
the household, there 
was no competition 
among family members 
— instead, their parents 
encouraged everyone 
to develop their own 
strengths.

Onward and upward
As McCarthy Tire 

looks ahead, further 
growth is in the sights of 
the management team.

John McCarthy said 

company executives have 
spent time building rela-
tionships with competi-
tors and other dealers. 
When those other owners 
retire, an effort will be 
made to buy the business, 
McCarthy said.

McCarthy Lambert 
said if an acquisition 
does happen, there is a 
“seamless transition” that 
involves every employee 
from the purchased busi-
ness being retained under 
the McCarthy banner.

The company took 
2016 to help assimi-
late companies it had 
acquired, including Hart-
man Fleet Services, Inc. 
in Manassas, Va., the 
previous year.

John McCarthy said 

the company has acquisi-
tions in the works for this 
year, but he declined to 
name them.

He added that other 
tire-service owners have 
approached him about 

selling their companies 
because of McCarthy 
Tire’s standing.

“We have developed 
a very good reputation 
doing business the right 
way,” McCarthy said.

McCarthy Tire still on a roll
Family business has 1,100 
employees in nine states

Photos by Sean McKeag | Times Leader
An	employee	works	in	the	retreading	factory	at	McCarthy	Tire	Service	in	Wilkes-Barre.	The	company	was	founded	in	1926.

CEO John McCarthy listens to his sister and CFO, Katie McCarthy Lambert, at corporate headquarters 
on	 Kidder	 Street.	‘As	 is	 true	 with	 many	 family	 businesses,	 you	 start	 from	 the	 day	 you	 were	 born,’	
McCarthy	Lambert	said.

Retreaded	tires	are	commonplace	at	McCarthy	Tire.	 In	any	given	
year,	the	company	manufactures	approximately	400,000	retreads,	
according	to	John	McCarthy.

• Year opened: 1926
• President: John D. 
McCarthy Jr.
• Main address: 
340 Kidder Street, 
Wilkes-Barre
• Phone: (570) 822-
3151
• Website: 
mccarthytire.com
• Notable: McCarthy 
Tire has more than 
50 locations in nine 
states, all in the East 
— Pennsylvania, New 
York, New Jersey, 

Maryland, West 
Virginia, Virginia, 
North Carolina, 
South Carolina 
and Georgia. The 
locations include 
eight retread 
manufacturing 
plants … The 
company received 
the “Large Business 
of the Year” 
award from the 
Greater Wilkes-
Barre Chamber of 
Commerce last year.

MCCARTHY TIRE SERVICE

inNOVAtion
Highest Values

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

1. Susquehanna Nuclear LLC, nuclear power plant  
in Salem Township formerly operated by PPL, $248 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

2. Downs Racing LP, Mohegan Sun Pocono casino complex  
in Plains Township, $151.7 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

3. PR Wyoming Valley Limited Partner, Wyoming Valley Mall  
in Wilkes-Barre Township, $76.1 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

4. Ambrosia US Newco LLC, Cargill Cocoa and Chocolate manufacturing 
plant in Hazle Township, $65 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

5. Retail Distribution East LLC, American Eagle Outfitters distribution 
center in Hazle Township, $46.1 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

6. NBC	Seventh	Realty	Corp.,	TJ	Maxx	distribution	center  
in Pittston Township, $43.1 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

7. RT Oak Ridge Road LLC, Amazon warehouse  
in Hazle Township’s Humboldt Industrial Park, $40 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

8. Lowe’s	Home	Centers	Inc.,	Lowe’s	distribution	center	 
in CenterPoint Commerce and Trade Park in Jenkins Township, $28.6 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

9. Wilkes Barre Hospital Company LLC, Wilkes-Barre General Hospital  
in Wilkes-Barre, $27.9 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

10. Terminal	Freight	Handling	Co.,	Sears	Logistics	Services  
in Hanover Industrial Estates, Hanover Township, $25.6 million

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

Luzerne County commercial and 
industrial properties that have the 

highest assessed values for real 
estate	tax	purposes.	Listed	are	the	

deeded property owner, a description 
of the property, and the assessment:

A special edition of the
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By DJ Eberle
djeberle@timesleader.com

At just 14 years of age, 
Nick Tsioles moved to 
the Wilkes-Barre area 
from Greece in 1971 
to attend school in the 
United States, but he 
quit after just one day.

Instead, he joined his 
father, George, and togeth-
er they started working at 
a Dunkin’ Donuts. After 
seeing how the business 
operated, the two opened 
the nation’s first Curry 
Donuts store — the Wyo-
ming Avenue location in 
Kingston — in 1971.

At that time, Dunkin’ 
was focusing on two sim-
ple items: doughnuts and 
coffee. That approach 
is what built the Curry 
Donuts franchise, which 
now sports 27 locations 
in the Wilkes-Barre/
Scranton area, and close 
to 100 total, all in the 
East, including shops in 
Buffalo, Rochester and 
Binghamton. Tsioles 
owns and runs 10 loca-
tions while the rest are 
franchised.

“I tried to make a liv-
ing. That was it,” Tsioles 
said. “I didn’t have a 
vision. I didn’t have a 
plan. Nothing. I just 
opened up that one shop, 
and I started making 
money.

“Dunkin’ Donuts, 
Krispy Kreme and Star-
bucks are not competi-
tion for us,” he said. “We 
just do coffee and dough-
nuts. Two things, and we 
stay with that.”

Tsioles said he uses 
the knowledge gained 
from his time at Dunkin’ 
Donuts and adds some of 
his own touch to create 
Curry’s recipe. He said 
they make their dough-
nuts from scratch at each 
shop every day.

The freshness of the 
doughnuts is one reason 
why Raymond Padrin 
stops at the East Market 
Street shop in Wilkes-
Barre up to three times 
a day.

“The doughnut qual-
ity here is superior to 
Dunkin’ Donuts, and the 
prices are (reasonable). 
You can’t beat that,” 
Padrin said.

Customers like Mike 
Luke, who said he’s been 

coming to the Wyoming 
Avenue Curry Donuts 
every day for the past 
25 years, keep choos-
ing Curry over national 
chains Dunkin’ Donuts, 
Krispy Kreme and Star-
bucks because of the 
homeyness and localized 
feel that the national 
chains can’t offer. BUT …

“It’s a replacement 
situation for (a bar). I 
don’t drink any alcoholic 
beverages; I just come in 
here to socialize. That’s 
the key,” Luke said, sit-
ting at the counter on 
a recent afternoon. “I 
come in here, it’s $1 
coffee — you can’t beat 
that. You go to Dunkin’ 
Donuts, it’s $2.”

Tsioles compares the 
way his shops operate vs. 
the national chains price-
wise by telling a story 
of a recent trip with his 
family.

Tsioles went to Cana-
da over the summer with 
his wife and kids. While 
in Niagara Falls, his wife 
wanted coffee, and they 
were standing right out-
side of a Starbucks. She 
didn’t have any money, 

so Tsioles gave her $5 in 
cash, figuring that would 
be enough. Customers 
can get a large coffee for 
$1.99 at Curry Donuts, 
after all.

However, it wasn’t 
enough. The coffee 
came to $5.25.

“So I go inside (the 
Starbucks), and there 
was a guy in there,” 

Tsioles recalled. 
“I said, ‘I 

don’t 

want the coffee. I don’t 
have enough money.’ Do 
you think that guy said 
to me to just take the cof-
fee and give him the $5? 
No. He took the coffee 
and let me go and didn’t 
say anything.

“If you come into 
my shop and you order 
something and don’t 
have money, we’ll never 
let you go (empty 
handed). We’ll give you 
the coffee and doughnuts 
and everything and I’ll 
say, ‘Come pay any time 
you want.’”

The U.S. Navy created 
the acronym KISS in 
1960. It stands for “keep 
it simple, stupid.” It’s a 
philosophy that Tsioles 
uses today.

“We have good cof-

fee, good prices and we 
have good doughnuts,” 
he said. “Every time you 
come into our shop and 
you get a dozen donuts, 
you get six free. Every 
time you buy a (large or 
extra-large) cup of coffee, 
you get a free doughnut. 
Every time you come 
into my shop, you get a 

free newspaper. And we 
never change. We keep it 
nice and simple — coffee 
and doughnuts.

“We’ve been making 
the same doughnut for 
45 years. We haven’t 
changed a thing.

Reach DJ Eberle at 570-991-6398 
or on Twitter @ByDJEberle

At Curry, coffee and, well … doughnuts

Photos by Sean McKeag | Times Leader
Maryann	Solomon,	of	Dallas,	and	Sara	Jones,	from	Wilkes-Barre,	work	at	Curry	Donuts	on	Public	Square.	The	nation’s	first	Curry	Donuts	opened	in	Kingston	in	1971.

Owner	Nick	Tsioles	chats	about	his	business	 in	the	Curry	Donuts	on	Public	Square	earlier	this	month.	Tsioles	originally	worked	at	a	
Dunkin’	Donuts	with	his	father.

Year opened: 1971
Owner: Nick Tsioles
Address: 27 locations in Wilkes-Barre/Scranton 
area; nearly 100 total, all in the East
Phone number: (570) 823-7564
Website: bestcurrydonuts.com
Notable: When Nick and his family first moved to 
the area, he worked at a Dunkin’ Donuts.

CURRY DONUTS

SIMPLEIT
KEEPING
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By Melanie Mizenko
mmizenko@timesleader.com

PLAINS TWP. — 
Dogs and cats and rab-
bits — oh my!

For six decades, the 
nonprofit SPCA of 
Luzerne County has 
served as a home for the 
county’s unwanted or 
neglected domesticated 
animals, ensuring they 
go to safe homes.

But according to Todd 
Hevner, executive direc-
tor of the organization 
whose mission is the pre-
vention of cruelty to ani-
mals, the local SPCA has 
roots to 1893 as a place 
to take care of children 
and animals.

“They (animals) would 
be held at various found-
ing members’ barns,” 
Hevner said.

The shelter’s building 
on East Main Street in 
Plains Township didn’t 
exist until 1957.

Hevner has been the 
SPCA’s top dog for near-
ly two years, and he’s 
been trying to make the 
open-admission shelter 
brighter and more peo-
ple-friendly rather than 
“institutionalized.”

Before Hevner took his 
position, the facility had 
beige walls, and he said 
he wasn’t a fan. To help 
lighten the shelter, volun-
teers and staff members 
painted different-colored 
paw prints on the hall-
ways, along with doors 
colored to match dif-
ferent sections — cats, 
small animals and dogs.

The center, with 
approximately 14,500 
square feet of space, has 
several additions from 
the original building — a 

clinic where veterinar-
ians spay and neuter ani-
mals, an isolation room 
where cats are kept if 
they get an infection, and 
a quiet room in which 
dogs learn the basics 
before being adopted 
out.

“It’s not formal train-
ing, but it helps when 
re-homing,” said Peggy 
Nork, the SPCA’s direc-
tor of development.

The shelter, an inde-
pendent operation that 
relies on donations 
from the community, is 
the county’s only open-
admission facility, mean-
ing no domesticated ani-
mals are turned away as 
long as they originated 
in Luzerne County.

Hevner said the SPCA 
has records of an intake 
of more than 14,000 in 
the 1980s. Nork added 
the shelter has averaged 
5,000 over the past few 
years.

Hevner said to keep 
overpopulation down, 
euthanasia is an “ugly 
answer,” but sometimes 
a necessary one.

“It’s one big cycle,” he 
said. “The alternative is 
strays on streets.”

And though it’s a nec-
essary evil, an emotional 
Hevner said he’s proud 
of his 32-person staff, 
who carry that weight on 
their shoulders.

Because of the nega-
tive connotation with 
open-admission shelters, 
Hevner said, the SPCA 
employs a humane educa-
tor who goes to schools 
and civic organizations 
to educate the public 
about what the SPCA 
offers, including adop-
tion.

At other shelters, 
a typical adoption, 
from shots to vac-
cines, can cost $300 to 
$500, Hevner said. At 
the SPCA of Luzerne 
County, a healthy animal 
ready to go home will 
cost $150. During the 
SPCA’s adoption process, 
potential adopters and 
animals go through a 
“Meet your Match” pro-
gram.

“We are a dating ser-
vice for animals,” Hevner 
said about the process, 
which takes into consid-
eration the needs and 
wants of the family for 
their pet. The program 
sets everyone up “for a 
lifelong of positives,” he 
said.

The shelter also has 
Humane Society police 
officers on staff. Their 
job is to enforce Penn-
sylvania’s anti-cruelty 
laws and execute search 
warrants signed by the 
district attorney.

Wayne Harvey, a 
20-year veteran as an 
SPCA officer, said a 
misconception of officers 
is that they are animal-
rights activists.

“We are law enforce-
ment,” he stressed. “We 
may not like what we 
see, but we keep emo-
tions out of it.”

Harvey said SPCA 
officers log about 500 
initial calls in a year, not 
including follow-ups. 
The officers have a wide 
range of authority, from 
issuing citations for 
minor offenses to felony 
charges for animal cru-

elty.
“We would rather edu-

cate them to where the 
situation is satisfactory,” 
Harvey said.

Nork said the shelter 
“wouldn’t exist” without 

the community. From 
the food they feed the 
animals to the volunteers 
who clean cages, every-
thing is done for the 
animals.

“If you love animals, 

come,” Nork said about 
having people volunteer. 
“You don’t have to adopt 
to make a difference.”

Reach Melanie Mizenko at 
570-991-6116 or on Twitter @
TL_MMizenko

For 60 years, a haven for the needy

Photos by Aimee Dilger | Times Leader
The	SPCA	of	Luzerne	County,	located	in	Plains	Township,	has	roots	to	1893	as	a	place	to	care	for	children	and	animals.

Todd Hevner, the SPCA’s executive director for nearly two years, says he’s trying to make the facility 
more	people-friendly	instead	of	‘institutionalized.’

This	cat	has	found	a	home	at	the	SPCA,	the	county’s	only	open-admission	facility.

By Melanie Mizenko
mmizenko@timesleader.com

WILKES-BARRE — For Bill 
Jones, helping children get out 
of poverty is a passion.

Before Jones joined the 
United Way of Wyoming Valley 
as CEO in 2012, the organiza-
tion pushed donation money 
to nonprofit agencies to meet 
their needs.

But he found a problem. 
There wouldn’t always be 
enough money to help meet 
those needs. So he took the 
advice of the national United 
Way and changed course.

In 2014, the organization 
announced its Poverty to Pos-
sibilities campaign, which 
focuses on decreasing child-
hood poverty.

Jones said there was a siz-
able gain in contributions in 
2014, and since then they have 
increased.

“Believe it or not, we’ll be 
counting pennies and dimes 
until June 30,” he said about 
the 2016 campaign.

He noted it wasn’t the 
donors who had to change, but 
the agencies the United Way 
served in the past.

Before the switch, the non-
profit helped fund 46 programs 
through 24 agencies; the cur-
rent figures are 39 programs 
and 20 agencies. But there’s a 
condition: Each agency has to 
follow the United Way’s model 
of handling childhood poverty.

According to agency 
records, 14.7 percent of chil-
dren under age 5 in the Wyo-
ming Valley lived in poverty in 
2000. The number ballooned 

to 29.6 percent in 2012, and to 
33.3 percent in 2015.

Jones’ team is trying to 
increase high school gradua-
tion rates, grade-level reading 
proficiency and the quality of 
early childhood education, and 
reduce child abuse and neglect.

“We are uniquely positioned 
to lead … systematic changes 
in the Wyoming Valley,” he 
said.

Jones said one of the key 

indicators affecting graduation 
rates is the students’ level of 
reading in the third grade.

“You know why?” he asked. 
“Because up until (the end of) 
third grade, we are learning to 
read. From fourth grade on, we 
read to learn.”

Kathy Bozinski, the United 
Way’s director of marketing 
and communications, said the 
graduation rate in Luzerne 
County is 88.5 percent. The 
rate, for the 2013-14 school 
year, is the latest figure avail-
able. Jones said he hopes the 
United Way can help raise the 
rate to 90 percent over time.

“That could be a game-
changer,” Jones said.

Hanover Area School Dis-
trict Superintendent Andy 
Kuhl said the United Way 

of Wyoming Valley has been 
“critically important” to school 
districts throughout the area.

“Where they focus is exactly 
on the money,” he said, noting 
that in 2015, the United Way 
donated hundreds of meals to 
students, which included oat-
meal for breakfast and maca-
roni and cheese for lunch.

Kuhl praised the organiza-
tion’s model.

“Students have achieved 
social, behavioral and atten-
dance gains,” he said.

Jones said it will take awhile 
to get to where he wants to 
be. He said he’ll be eligible to 
retire in 12 or 13 years, but 
still the work won’t be done.

Reach Melanie Mizenko at 570-991-6116 or 
on Twitter @TL_MMizenko

Childhood poverty the focus at United Way

Sean McKeag | Times Leader
CEO Bill Jones and his United Way team are trying to increase high school 
graduation rates, grade-level reading proficiency, and the quality of early 
childhood	education.

• Founded: 1921
• Executive Director: Bill Jones
• Address: 100 N. Pennsylvania Ave., 2nd floor, Wilkes-Barre
• Phone: 570-829-6711
• Website: unitedwaywb.org
• Notable: According to the United Way, 33 percent of children 
under age 5 in the Wyoming Valley lived in poverty in 2015.

UNITED WAY 
OF LUZERNE COUNTY

• Year opened: 1957
• Executive Director: Todd Hevner
• Address: 524 E. Main St., Plains Township
• Phone: 570-825-4111
• Website: spcaluzernecounty.org
• Notable: The local SPCA has roots to 1893 as a 
place to take care of children and animals.

SPCA OF LUZERNE COUNTY

‘We are a dating 
service for animals.’

— Todd Hevner, executive director of the SPCA of 
Luzerne County, on matching pets with owners
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Maintain quality
People who once lived or 
worked in downtown Wilkes-
Barre, and then moved away, 
often cite “Circles” soups 
and sandwiches as what they 
miss most. Part of the reason 
for that is unstinting quality. 
Rudy insisted on ordering the 
best meats and cheeses he 
could find, staffers Brenda 
Sokolowski and Cathy Alaimo 
said, and the store continues to 
use those suppliers.

inNOVAtion
Staying on top

in your business

1

By Mary Therese Biebel

For advice on how to stay on top in 
your business, we consulted the staff 
at Circles on the Square deli in Wilkes-
Barre, where workers are determined to 
follow the example of their founder, Phil 
Rudy, who passed away last month.

Create an 
engaging experience
 Numerous restaurants and lunch counters might offer 
you a tuna salad sandwich, or grilled cheese, or roast beef. 
Where except Circles on the Square could you remind 
yourself of old-time stores by ordering Isaac’s Long Lunch 
or a Fowler Dikken-Walker, or perhaps celebrate the most 
recent show you saw at the local performing-arts center 
by ordering a Kirby Wallbanger?

2

Keep
it fresh
Here the daily 
sandwich specials 
might be named 
after famous duos 
one day — Lucy 
and Ethel; Bonnie 
and Clyde; Gomez 
and Morticia — and 
seasonal puns the 
next.

3 Have 
something 
for everyone
Yes, it’s a deli, but you’ll 
find more than soup, 
sandwiches and salads. 
Incense, wind chimes, 
humorous cards and 
magnets are all part 
of Circles’ “diverse 
collection of eye-candy 
kitsch.”

4

Aimee Dilger | Times Leader
You’ll	find	sandwiches,	yes,	at	Circles	on	the	Square	in	Wilkes-Barre,	but	you’ll	also	find	incense	and	wind	chimes.
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